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Sparks 


‘30’ for ‘Who, Me?’ 
1 Go Thunderbolting 
Rickenbacker 
Who Started Time Sales? 





By 
Chris Sinsabaugh 
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CHARLEY JACOBSON, right, 
sonsors a ride for the commen- 
stor in Chrysler’s giant “Thunder- 
lt,” which may be tomorrow’s 
ogue. 





LE THOUGHTS of an idle fel- 
low: It’s a long lane that has no 
ning — “Who, Me?” is concluded | 
i this issue of AUTOMOTIVE NEWS | 
ter running continuously since | 
an. 7, 1939, which proves how true 
mat axiom is. On Broadway that 
wuld be considered a long run, 
ut in this case it is not a play, 
‘s an auto-biography. ‘’Course 
Who, Me?” has been out in book 
wm since Christmas, but the tale 
idn't stop in AN until now. Well, 
san author I am a good space- 
‘ler, if nothing else, and besides 
riting it kept me out of mischief. 
ind I pledge you, I’m a one-book 
uthor. Don’t anyone holler “en- 
ore.”, 


Charley Jacobson, vice-president 
1 charge of Chrysler sales, gave 
vw, the press a practice preview 
te other day. ’Twasn’t the 1942 
nodels — something different, the 
ompany’s Thunderbolt, which is 
‘dream car today mebbe, but most | 
‘kely the body style of tomorrow. 
tter than just looking at it, he 
ave each and every one of the 
‘* of us a ride around the factory 
i. Made one feel like the kid 
ith the new red-topped boots, for | 
te giant car was fiery red in 
dor. It was one of the five spe- 
ial jobs Chrysler has built for 
‘tow purposes only. Lists at $8,250, 
ut try and buy one! Not that 
“ey can’t be sold — many’s a 
tan tried to buy one — but they 
‘int on the market yet. The Thun- 
*rbolt bait was used to lure us 
0 a Jacobson luncheon at the 
lant but said bait was easy to 
wallow. Imagine being able to 
‘tag you have ridden in a Thunder- 
‘lt! The affair was run with clock- 
‘ke precision and a good time was 
tad by all... . 
Got to worrying about Ricken- 
‘’acker just now and then along 
‘mes a bulletin from Ted Allen, 
*cretary of the Contest Board of 
4e American Automobile Assn., of 
“hich Rick is chairman. Allen | 
‘rites, Rick, who crashed near 
Atlanta, is out of danger, barring | 
‘nforeseen circumstances. Lacera- 
‘ons clearing up nicely and there 
* no danger of any impairment | 
(See SPARKS, Page 23, Col. 1) 
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‘Ban in Penn. Is Dismissed 


Founded in 1925 as Automotive Daily News 


The Newspaper of the Industry 


DETROIT, MARCH 17, 1941 


Roosevelt Studies 
Mediation Board 
As Strikes Spread 


NLRB Hearing Mar. 24 on 
CIO Petition for Ford 
Plant Elections 


On Dealer Front 


Texas dealers hopeful 
as motor bills advance 

Cross-selling up in Ft. Wayne.. 3 

Chicago fights ‘labor pirating’... 16 


By Harry A. Williams 
Associate Editor 


DETROIT.—While Presi- 
dent Roosevelt pondered the 
advisability of setting up a 
War Mediation Board similar 
to the one established during 
the World War, strikes in defense 
plants in various sections of the 
country rose to 29 in the past 
week. Major developments were 
these: 

National Labor Relations Board 

gave formal notice that a hear- 
ing on UAW-CIO petitions for em- 
ploye bargaining elections at the 
Ford Rouge and Lincoln plants 
here will be held Mar. 24. The 
UAW-AFL has also declared that 
it will seek a place on the ballot. 

The UAW-CIO strike at the 

Federal Motor Truck Co. here 
remained deadlocked last week, 
with no prospects of an early settle- 
ment. Company officials walked 
out on a conference with the union 
and federal conciliators, since no 
agreement could be reached on a 
closed shop demand. 

Midland Steel Products Corp. 

here was the scene of another 
dispute as employes struck last 
Monday for a wage increase. No 
immediate settlement is in view, 
since all efforts to arrange negotia- 
tions last week were impossible be- 
cause company officials were out 

(Continued on Page 2, Col. 3) 


NADA Will Open 
Its Washington 
Office March 24 


DETROIT. — Announcement is 
made by National Automobile 
Dealers Assn. that an office will be 
opened in Washington at 319 Tower 
Bldg. on Mar 24, for the purpose 
of providing automobile dealers 
with representation necessitated by 
the problems involved in the de- 
fense program. 

This work will be under the di- 
rection of Charles W. Bishop, gen- 
eral counsel of NADA, who is 
transferring his headquarters from 
Detroit to the nation’s capital, 
where he will continue his legal 
duties for the association. ; 

Jan. 20-21, 1942, have been set 
for NADA’s 25th annual conven- 
tion, which will be held in Chi- 
cago. Since this is the silver anni- 
versary of NADA, plans are under 
way for an appropriate celebra- 
tion. Added significance is given 
the event because Chicago is the 
birthplace of the association. 

Headquarters of the convention 
will be in the Palmer House. 








Suit Against Doubledecker 


HARRISBURG, Pa.—(UTPS).—A 
suit brought by Nu-Car Carriers, 
Inc. of Chester, attacking the right 
of the state to interfere with the 
use of automobile convoy trailers 
in which a small portion of one! 
of the carried vehicles extends over | 
the cab of the carrier was dis- | 
missed last week by Judge Frank | 
B. Wickersham in Dauphin county 
court. | 
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No Sharp Tax Rise Seen 


Under Lease-Lend Act 





What 
It Means 


DETROIT. — The $7,000,000,000 
lend-lease act will mean: 

1. Increased employment and 
income for industry and labor. 

2. An additional debt burden 
for every person of $53. 

3. Prospective higher taxes, 
although the larger share will 
be obtained through borrowing. 

It’s figured that, of the total 
U. S. $35,000,000,000 defense out- 
lay, at least two-fifths will go 
for wages, two-fifths for ma- 
terials and one-fifth for over- 
head. 
















Retail Deliveries 
Are Continuing 


At Record Clip 


By Pete Wemhoff 
Managing Editor 
DETROIT.—Having hung up a 
new all-time February mark, retail 
sales of cars and trucks are con- 
tinuing at record-breaking propor- 
tions so far in March, it is indi- 
cated in a survey of the industry. 


With February’s retail sales esti- 
mated at above 415,000 cars and 
trucks—a 50 percent gain over 
February, 1940, and a_ contra- 
seasonal rise of 15 percent over 
January this year, the industry’s 
stocks of new vehicles continued 
to increase during the month, since 
February’s output is estimated at 
close to 500,000 units. 


The sales pace has continued to 
spurt thus far in March, and in- 
dications are that the current 
month’s retail total will easily top 
February’s total and may threaten 
all-time marks for the month. 
Meanwhile, the industry’s produc- 
tion of cars and trucks continues 
at a fast clip, with around 525,000 
units indicated for March. 


Although the spring pickup in 
sales started about one month 
earlier than usual this year, it is 
(See RETAIL SALES, Page 2, Col. 5) 


————'2% Hike in Car Levy Likely, 


To be Effective About July 1 


‘Watchful Waiting’ Keynotes Congress’ Tax Attitude; 
Speed Action on $7,000,000,000 Appropriation, 


With $362,000,000 


Tagged for Vehicles 


By William Ullman 


Washington Correspondent 


WASHINGTON. — While prophecies on probable con- 
gressional tax action are difficult, AUTOMOTIVE NEWS learned 
late last week from authoritative sources that it’s unlikely 
there will be any radical overhauling of the tax structure 
this session of Congress. As a result of passage of the $7,- 


000,000,000 lend-lease bill last§ 
week, there, of course is some 


likelihood of a relatively 
small increase in all taxes, includ- 
ing excise levies on automobiles; 
but those who have been following 
the situation with greatest care 
and expertness do not believe that 
the upward trend will be sharp, al- 
though it perhaps will be extensive. 

(Editor’s Note: Consensus of 
opinion in Detroit, Washington and 
New York is that, when Congress 
gets down to specific tax measures 
—probably sometime in April—the 
hike in car excise taxes will not go 
over 2 percent, raising the levy 
from the present 3% percent to a 
probable 5 percent. Probable effec- 
tive date will be about July 1). 

It is certain that if excise levies 
are given a slight boost, those on 
motor vehicles will not be over- 
looked; at the same time there 
would not at this time seem to be 
any ground for fear that automo- 
biles will be singled out for in- 
creases larger than the average. 

As a matter of fact, the present 
policy with respect to the whole 
tax situation may be summed up 
as follows: “Watchful waiting.” 

It is pointed out here that the 
present tax level now is higher 
than during the World War. At the 
same time, the country is moving 
into a period of unparalleled pro- 
duction. Output indices in major 
industries can be expected to show 


a steady rise. That will mean, in- 
(Continued on Page 14, Col. 1) 


Dealer Mechanics Training 


Program Outlined by NADA 


DETROIT.—The program, which 
National Automobile Dealers Assn. 
has developed to help automobile 
dealers meet the impending short- 
age of mechanics, was released last 


The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 
1941 


Pos. Make 


Chevrolet 59,851— 1 
Ford 39,104— 2 
Plymouth 29,072— 3 
Buick 20,582— 4 
Pontiac 14,328— 6 
Oldsmobile 12,669— 7 
Dodge 14,551— 5 
Chrysler 6,376— 8 
9— 6,924 Studebaker 6,220— 9 
10— 6,162 Mercury 5,947—10 


Total All Makes 
237,491 208,700 


For complete standings of all 
makes, see Page 19, this issue. 


1—62,951 
2—46,118 
3—31,685 


4— 23,400 
5—19,443 
6—16,985 
i—14,644 
8— 9,179 





week in the form of a presentation 
which outlines the problem and 
suggests methods by which new 
mechanics can be trained. 


The urgent need for training is 
set forth in three letters from gov- 
ernment officials, who address the 
dealers directly on the problem 
ahead and the place they occupy 
in filling the nation’s needs for 
mechanics. 


William S. Knudsen, director 
general, Office of Production Man- 
agement, states, “It behooves every 
| dealer, in the national interest and 
his own, to view this problem as 
it affects his shop, and prepare to 
meet it through training men to 
fill inroads on his labor force. The 
| problem should be met at once. 
| Every phase of our defense effort 
is pressing and immediate.” 
| CC. R. Dooley, director, Training 
Within Industry, OPM, explains the 





function of this phase of the de- 
| fense effort in relation to develop- 
|ing more skilled labor. “The solu- 
| (Continued on Page 16, Col. 2) 





Motor Industry 
Is Geared For 
Role in Defense 


On Defense Front 


GM defense orders “— 
now total $683,400,000 ........ 1 
No fear over nickel priority..... 12 
U. S. enters housing picture..... 12 


WASHINGTON. — Companies in 
the automobile industry already 
are embarked on a huge program 
for turning out parts and as- 
semblies for multi-engine, long 
range bombers, in addition to 
carrying a heavy load of other 
national defense work, according 
to C. C. Carlton, managing director 
of the Automotive Committee for 
Air Defense. 


A summary of the four months’ 
work of the committee, which has 
led to one of the biggest under- 
takings in the history of the auto- 
mobile industry, was given by 
Carlton Friday night before the 
National Aeronautic meeting of the 
Society of Automotive Engineers. 


Carlton pointed out that more 
than 1,900 different executives, en- 
gineers and production men, rep- 
resenting 1,067 companies have 
studied the bomber units on ex- 
hibit at the Automotive Committee 
for Air Defense headquarters, in 
order to determine how they might 
help in the bomber program. 


In addition to its participation 
in the bomber program, the auto- 
mobile industry is producing 13,000 
military vehicles a month for the 
Army, Carlton pointed out. Five 
automobile companies, Carlton said, 
are gearing their production fa- 
cilities to the production of air- 
plane engines, while other com- 
panies are turning out machine 
guns, shells, cartridge cases, tanks, 
etc. 


More Shortages, Controls 


Seen Under Lend Aet 


BOSTON. — “Passage uf the 
lease-lend bill will spur United 
States production to new peaks, 
creating huge demands for com- 
modities that will bring . more 
shortages, priorities and govern- 
ment controls,” it is asserted in 
the monthly business survey of the 
New England Purchasing Agents 
Assn. 

The report noted a continuation 
of steady improvement in general 
| conditions, higher prices for in- 
| dustrial commodities, and an in- 
| crease in inventories which, in the 
case of general manufacturers, are 
now at the highest point on record. 
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Jan. Automotive Exports Show 5.5% Gain Over 


Value of Passenger Cars, 


AUTOMOTIVE NEWS, MARCH 17, 1941 


However, Takes Decline 


WASHINGTON. — Automotive 
products exported during the open- 
ing month of 1941 amounted to 
$27,732,998, a figure of 5.5 percent 
above the December, 1940 total, and 
13.3 percent above the $24,470,740 
recorded in January, 1940, accord- 
ing to the U. S. department of 
commerce. 

Shipments of passenger cars were 


New Car Sales 
In Chicago Hit 
New Feb. High 


CHICAGO.—Cook county dealers 
enjoyed their biggest February in 
history, according to Bureau of 
Motor Advice. New cars registered 
during the month totaled 11,673 as 
compared with 9,894 for the same 
month last year and 6,356 in 1929. 

Total last month was below the 
12,024 aggregate in the longer 
month of January, but daily reg- 
istrations were maintained on an 
even keel. 

Chevrolet, which led, also turned 
in the largest gain, numerically as 
well as on a percentage basis, with 
2,585 units for February as against 
1,855 for the same month a year 
ago. Chevrolet, Plymouth, Ford, 
Pontiac, Nash and Willys also 
topped their January totals of this 
year. 

Second in standing for February 
was Plymouth with 1,464, followed 
by Ford in third place with 1,313, 
Buick fourth with 1,201, Pontiac 
fifth with 1,052, Oldsmobile sixth 
with 821, Dodge seventh with 683, 
Chrysler eighth with 451, Nash 
ninth with 364, Studebaker tenth 
with 303, De Soto eleventh with 
296, and Mercury twelfth with 269. 

Other makes and their totals in 
order were Cadillac with 258, Pack- 
ard with 222, Hudson with 196, 
Lincoln-Zephyr with 58, Willys 
with 42, and Graham with 18. 


Syracuse Sales 
Reach New Mark 
For February 


SYRACUSE. — New passenger 
car registrations in Onondaga 
county, last month, totaled 909 and 
established a new all-time high 
for February. Previously the high- 
est February total was 627 in 1937. 
The gain this year, over the com- 
parable 1940 month, was 51 percent. 

Furthermore, February this year 
was the best month for new car 
sales in the county since last June, 
when there were 1,043 registrations. 

For the first two months of 1941 
new passenger car registrations 
aggregated 1,678 — a rise of 44.3 
percent compared with the corre- 
sponding period last year. 

Used car sales, exclusive of 
transfers, last month totaled 1,109, 
against 864 in February a year ago. 

There were 108 new trucks reg- 
istered here last month, a jump 
of 61.2 percent over the figures for 
February, 1940, while the total 
for the first two months of this 
year was 229, up 16.8 percent. 


Chris Sinsabaugh’s sparkling 
“Sparks’’ column is read by _ the 
‘‘wide-awake’’ in industry. 


ae 


lower in value at $4,875,125 as 
against $5,339,674 in December and 
$7,812,328 for January of last year. 
Truck valuation was substantially 
higher than in the corresponding 
month of 1940, with $8,202,388 com- 
pared with $6,211,018, but was 
slightly under the December total 
of $8,534,866. 


Demand for miscellaneous auto- 
motive products, however, exceeded 
both the two comparative periods 
with shipments valued at $14,655,485 
for the month under review, $12,- 
389,108 in December and $10,447,394 
for January of 1940. 


In the passenger car field, the 
Union of South Africa, Brazil, 
Mexico, Colombia, Cuba and Ar- 
gentina were the chief purchasers, 
while United Kingdom, British In- 
dia, Union of South Africa, Brazil 
and Netherlands Indies were the 
leading countries of destination for 
trucks and other commercial units 
during the month. 


In the miscellaneous group, parts 
for assembly and replacement, au- 
tomobile engines, accessories, and 
internal combustion marine en- 
gines were decidedly improved over 
the December shipments. 


February Sales 
Break Records 
For Studebaker 


SOUTH BEND. Studebaker 
Corp. reported last week, domestic 
retail deliveries of passenger cars 
and trucks in February were the 
largest for the month in the his- 
tory of the company. The factory’s 
February sales to dealers were the 
largest since 1928. 


Retail deliveries to customers in 
the U.S. last month numbered 8,306 
units and for the first two months 
of the year totaled 16,662. In Feb- 
ruary, 1940, retail deliveries 
amounted to 7,490 units and in 
the first two months of last year 
were 13,560. 


Factory sales in February were 
10,010 units against 9,446 in the 
corresponding 1940 month. For the 
first two months of 1941, factory 
sales of 18,125 units compared with 
17,975 in the same period last year 
and were the largest for the 
period since 1923. 


McRae to Head 
Florida Dealers 


TAMPA, Fla—In session here 
last week, members of the Florida 
Automobile Dealers Assn. elected 
Walter A. McRae of Jacksonville, 
their new president to succeed 
Y. O. Proctor of Tallahassee. 


Other officers named include Roy 
Dew, St. Petersburg, first vice- 
president; T. P. McGahey, Miami, 
second vice-president, and James 
D. Palmer, Jacksonville, secretary- 
treasurer. Adoption of a legislative 
program was left to the legislative 
committee, headed by Proctor. 


New Studebaker Dealers 


SOUTH BEND.—The appointment of 


74 new Studebaker dealers during the 
month of February was announced last 
week by K. B. Elliott, vice-president. 





HUDSON’S NATIONWIDE spring sales drive gets an enthusiastic Detroit 


sendoff! Above, George H. Pratt, center seated, Hudson general saies manager, | 
merchandising manager, 


M. Roberts, 


and M. 


left, watch W. A. Mortensen, 


resident of the Aaron DeRoy Motor Car Co., Detroit distributor, illustrate 


m’s reaction to the program. Left to right, standing, L. ¢ 
Ri firm mannaet for Detroit territory; Jack Stone, vice-president of DeRoy | 
ion; Jim Golds, wholesale manager, and Tom Walker, retail manager. 


reg 
organizat 


LaFrance, 


Studebaker Regional 





Fete... 





INFORMAL CONFERENCE — Paul 


G. Hoffman, center, president of Stude- 


baker, discusses product and promotion with J. P. Roche, president of Roche, 


Williams & Cunnyngham, Inc., 
regional managers in South Bend. At 
manager. 


Studebaker agency, at recent meeting of 


left is Paul R. Davis, Atlanta regional 





KENNETH B. ELLIOTT, right, a in charge of sales of Stude- 


baker, listened to the words of regiona 


South Bend. 
is at left center. 


U.S. Studies Mediation Board; 
NLRB Sets Ford Hearing 


(Continued from Page 1) 


of the city. Supply of frames is 
sufficient for immediate needs in 
local automobile companies sup- 
plied by Midland. 

Strikes at the Allis-Chalmers 


plant in Milwaukee and the four 
Midwestern plants of International 
Harvester Co. remained at a stale- 
mate with no solution in sight. 
The long-threatened strike at 
the Edgewater (N.J.) plant of 
Aluminum Co. of America mate- 
rialized last Wednesday when ne- 
gotiations for a settlement col- 
lapsed. Violations of overtime pay 
provisions are charged by the CIO. 
Meanwhile Secretary of Labor 
Frances Perkins, Defense Directors 
William S. Knudsen and Sidney 
Hillman offered their recommen- 


dations to Roosevelt for a media- | 


tion board to handle labor disputes 
related to defense. It was indicated 
that a much broader field would be 
covered than that of the mediation 
board setup during the World War. 
Indications are that the new board 
will be composed of 11 members, 
four representing industry, four 
labor and three from the general 
public. 

A brief stoppage of work occur- 
red at the Ford Rouge plant’s roll- 
ing mill here last Thursday. The 
company version of the incident 
was that eight men went to the 
office to front for one man on a 
question of reinstatement. The 
union statement was that 3,000 em- 
ployes in the mill stopped work 
“for about an hour” until the com- 
pany promised to reinstate eight 
men who were union departmental 
officials. 

An NLRB election at Ford Rouge 
and Lincoln plants appears to be 
inevitable in view of a statement 
by Harry H. Bennett, Ford per- 


sonnel director, who said last week: | ® 
hell 


“We would bargain until 





Bendix-Westinghouse Ups 


Brehm to St. Louis Post 

PITTSBURGH.—Bendix-Westing- 
{house Automotive Air Brake Co. 
| aes appointment of D. R. 
Brehm as district manager at the 
new St. Louis office. ; 
| This office will assume all busi- 
ness contacts of the company in 
the southwestern territory. 


freezes over, but they won't get | from defense projects. 


| anything. The law says a company 

| must bargain if a union is certified 

| as bargaining agent, but it does 

| not say we have to give in to their 
emands.” 

The union replied, saying, “Ben- 
| nett will bargain, and he will give 
the workers what they want. . 
just as General Motors and Chrys- 
| ler have done.” 

Negotiations were started last 
week between UAW-CIO and GM 
to draw up their new contract. 
Union demands are a general wage 
increase of 10 cents an hour, shop 
steward system, union shop, two 
weeks’ vacation pay and adequate 
compensation for drafted workers. 


Cadillac Sales Rise 
Noted in Rural Areas 


DETROIT. — Strength of retail 
automobile markets in smaller 


cities has been a notable feature of | 


1941 model merchandising experi- 
ence, D. E. Ahrens, general sales 
manager of Cadillac, said last 
week. 

“Centers where the appearance 
of a Cadillac on monthly registra- 
tions was a rarity now contribute 
an increasing share of our busi- 
aes he said. 


. Ror ‘ 
| : P © 
i 

| 


} 


CHARLES F. KETTERING, General Motors vice-president in charge 
research, right foreground, is seen congratulating J. M. Jerpe, at left 
newspaper, director General Motors Parade of Progress, 
opening of the exposition at Miami, the “world premiere” 


The white-trousered 
the close of the 
followed by engagements in Orlando 
to Birmingham and Memphis. 


| Cincinnati Sales 


managers at recent sales meeting in | 
R. F. Gloster, assistant sales manager assigned to New York | 





Miami showing, the caravan will move on West 
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| Set New Record 


For Februar 


CINCINNATI.—During the mon 
just ended, Cincinnati dealers » 
joyed the biggest volume of sale 
in both new and used cars of an 
February in their history, accor 
ing to Cincinnati Automobile Deg 
ers Assn. 

February new car sales totale 
2,029 for an increase of 28 Percer 
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import 
wler anc 
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veived 1 


over February, 1940, when 1 sq UPP* 
new cars were sold, and a gain opi! i. 
i $a 


2 percent over sales in Janugy, 
1941, when 1,987 new cars we 
“. en This 7 
total of 2,618 used car . 

sold during February, 1941, hy jigh-clas 
advance of 15 percent over sgprns 8° 
previous February and 2.7 percep muld w 
over sales in January, 1941, other th 

In addition, 266 new trucks weg ™ to 
sold in February, 1941, an increagl™ ©! 
of 19 percent over February, 194q*nspicu' 
and 14 percent over sales in Jan,4/™"el 8 
ary, 1941. Interest in used truc inated 
waned considerably and sales sag§! 104 t 
ged 26 —— from the high leyd a 

t i e 

reached the preceding month. thy Not 


Retail Sales a 


‘ames ¥ 
(Continued from Page 1) 


ives. 





That’s 


not believed that it will end y/pmiol 
days sooner, because of the stimygTHIS, a 
lus provided by the national dedlads in 
fense program. Moreover, sales of§ns quite 
ficials believe, the demand will exdyertisin 
ceed supply when, and if, the indy pro 
dustry is forced to curtail normalkost com 
operations later this year. ring all 


The defense program likewis@wer th 
has stimulated the demand fom it is 
used cars, it is shown by surveygialer, So 
in various cities where inventorie@ sell th 
| have taken a decided drop in tha means 
| past six weeks. In this field, too, igumover 
is believed that demand may ex#ie value 
ceed supply as workers, long jobgie price 
a, return to the market forowell a 
transportation to get them to anéfitude he 
ompetite 

Bearing out reports  receivedsiness 
elsewhere, General Motors reportqsiness — 
February sales of cars and trucksder-pri 
at a new high for the month. 

Sales to dealers in the United] There 
States and Canada, including ar this 
|port shipments, amounted to 2%4 ‘her li 
609 cars and trucks against 17457] rad Tit 
in February last year and 23542] madre 
in January, 1941. (o. of 

GM’s February sales to dealers metal ft 
in the United States alone wer Ms pare 
given as 208,214 units compare] ‘If dea 
with 218,578 in January and 160, {tom Ro 
in February, 1940. 

For the first two months thPHE n 
sales to domestic dealers expandeij* used « 
to 426,792 compared with 325,383 inf'pper D 
the initial two months of last year{ateresti1 




























Sales to United States consumersjiote it i 
following partly a seasonal Up “y 
|trend, jumped to 187,252 from #4 “Z0r 
168 in January and 123,874 in Feb] “Have 
ruary last year. moment 

Consumer January-February sal chair—< 

amounted to 355,420 against 244,65] only gl 
|in the 1940 period, the corporatia] ads in 

| reported. and tho 

eee eae bile de 
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Powers Switches nine? : 

|. DETROIT. — Marion T. Powel) ncontat 

former sales executive of Chrys 

| Sales division, has become genet of then 

|;manager of C. E. Fay Co., Bost) our con 

| Chrysler and Plymouth distributor. F oly 2 

assumes his new duties Mar. 17. De Sot 
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gentleman is John S. Levi, mayor of Miews ie Bes licity 
and Jacksonville before rolling ®"| dealer 
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alers i my life I have promoted the 


Of sale ortance of the automobile 
'S Of a “ye the importance in the 
' Accorie ne of things of the product he 
ile Deal and it made me happy as a 
3 to at play the other day when I 
3 ae ived in the mail a newspaper 






















Upper Darby, Pa., which con- 
iF 4 evidence of leadership on 
«game cause by dealers them- 





rs wera’: e* * 


This newspaper was full of 
class used car advertising, 
ver +yiring some reasons why people 
"Der 7 want to buy used cars 
i? ” ather than reasons why dealers 
ks wergimt to get rid of them. One 
ine gee car ad, which stood out 
ry 19 wnspicuously, was that of E, J. 
in ‘ial twell, an old-time Buick dealer 
1 truwjiated at this point. And what 
les sapq You think the text of his ad 
igh iad ns? Here it is: “You Bet Your 
th, life on the Used Car You Buy.” 
‘  Ithy Not Purchase It From One 
ithe Reputable Dealers Whose 
\ames You Find on This Page? 
* * * 


ars We 
5 for 3 


es 
» What's Your 


end 3 pinion ? 

» stimugfHIS, as well as other used car 
mal dediads in the Upper Darby paper, 
ales ofgms quite a relief from the price 
Will ex#ivertising that constitutes the 
he ingly promotion of used cars in 
normaliost communities. A used car does 
ring all the advantages to its 
ner that any new car will bring, 
nd fa it is bought from a reliable 
survey@ealer, so why isn’t it a good plan 
ontorie@y sell the used car and its use as 
in th means of getting more rapid 
too, iurnover and as a means of selling 
lay exgue value in the car rather than 
ng jotate price? Don’t you think this 
et forowell ad, and the generous at- 
to anifitude he takes regarding his local 
ompetitors, will bring him more 
ocejvepsiness and more satisfactory 
reporiqusiness than one that attempts to 
truckgm@der-price his competitors? 

* x ” 










ikewi 





. 
United] There is plenty of authority 
ng exqlor this type of advertising in 
o 2%.Jither lines of endeavor. If you 
17457j rad Time magazine, there was 
23542) m ad recently of the Royal Metal 
(. of Chicago which makes 

lealersj metal furniture. One of the clos- 
were] 1 paragraphs of this ad states: 
iparei] ‘If dealers cannot supply, buy 
160,45 ftom Royal’s worthy competitors.” 

* * * 






s thjTHE newspaper editorial on the 
andelj* used car advertising page of the 
383 inf'pper Darby News is more than 
 yearsateresting—it is an epoch, and I 
gr quote it in full: 

Ut 
. 168; 
Feb- 


’ sales 
44,68 


“More Than a Name... 
“Have you ever taken just a 
moment, relaxed in your easy 
thair—after reading, or perhaps 
mly glancing at the used car 
ads in the various newspapers— 
and thought of the part automo- 
tile dealers actually play in 
molding your community and 
wer “ine? All too often these rep- 
rysie] “Sentative business men — most 
ners of them outstanding citizens of 
mB our community—are looked upon 
‘“[%ly as Chevrolet, Plymouth, 
—] De Soto, Pontiac, Dodge, Buick, 
Chrysler, Nash, Oldsmobile, 
Cadillac, ete., dealers, their repu- 

} 8tion more often mistakenly 
Htlevated by the brand of cars 

H they sell. And yet, without them, 

} “r business literally speaking 


Would be nil. 
ca a * 


-ation 





“For instance, the automobile 
dealers of Upper Darby employ 
approximately 325 persons—local 


residents, probably neighbors of | 


yours—with a payroll mounting 

Upwards of over $500,000 annual- 

- Unbelievable? Positively not! 

y, the amount of retail busi- 

Ress these dealers promote dur- 

g the year will amount to 
More than $5,000,000. 
* £ © 


“Unfortunately we, the Ameri- 
” fan public, have been influenced 
ia} “to thinking about cars wholly 
4) through the manufacturers’ pub- 
licity and the operation of the 
dealer himself has been relegated 
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Cross-Selling Shows 8% % Rise 





. Dealers toll me 


By John 0. Munn 











Dealers’ or salesmen’s comments, questions or uests 
addressed to John 0. Munn in care of Autemetive Now, Derren, 
and the writer's name will be kept in confidence if requested. 











into the background. Frankly 
speaking, it is the LOCAL auto- 
mobile dealer’s investment in 
equipment, buildings and pay- 
roll that has been THE important 
factor in making available for 
human use the wonderful ad- 
vantages of the automobile itself. 
“It is reasonable to say that 
| the automobile dealer has been 
too modest about his contribu- 
tion to the automobile business, 
to the welfare of automobile 
owners, to the welfare of the 
community in which he serves. 

In his enthusiasm to uphold the 

trade name of the car he sells, 

he has unconsciously failed to 

point out to the public the more 

important aspects of his business 

and the contributions he has 

made locally. 
a a 

“We in Upper Darby are going 
to be mindful, after having the 

foregoing brought to our atten- 

tion, of the fact that the auto- 
mobile business in Upper Darby 
| is a substantial enterprise, di- 
| rectly or indirectly affecting the 
livelihood of every one of us. 

Their measure of growth and 
| success directly depends upon the 
way in which we support them 
and accept their services. 

“Yes, these men are a part of 
and belong to Upper Darby. They 
continually think and talk Upper 
Darby. Let us keep our money in 
Upper Darby. Whenever the oc- 
casion, give Upper Darby first 
preference. Surveys prove you 
can always do better by buying 
here. ‘BOOST THOSE WHO 
BOOST UPPER DARBY’.” 


* * * 


Elevating 
| Used Cars 


O wonder I was happy as a kid 
when I read this. It’s a con- 
structive group effort to elevate 
the used car market, build public 
appreciation of the value of used 
cars, and it cannot help making a 
lot of people in that territory take 
a little bit different attitude about 
buying a used car, make them less 
afraid they are taking a big chance, 
make them less price-conscious. 
Automobile manufacturers, in 
spite of the glamour of new cars, 
spend a lot of money advertising 
them. A used car doesn’t have 
the glamour that a new car has, 
and therefore needs more than a 
new car—an effort on the part of 
the trade to sell its utility value. 
7 


* * 


What Public 
Thinks 


get crossed up in the competi- 
tive situation they face. There is 
|new car competition, and dealers 
can do little regarding this. It isn’t 
essential that they should do any- 
thing because the responsibility of 
popularizing the new car is in the 
manufacturer’s lap, and he is going 
to do a good job of it. No dealer 
is afraid of the competition of a 

(Continued on Page 23, Col. 4) 


On the House . 
























posed wage-hour law.... 


Training program .. 


Chicago... 


relatively minor defects . . 








FEEL that dealers sometimes | 





poe PROSTITUTE Patriotism is the heading over a warning, 
issued by Akron District Automobile Dealers Assn., that dealers 
must be on guard against unscrupulous promoters using patriot- 
ism as a guise for phoney schemes... South Carolina dealers are 
being urged to attend a public hearing Mar. 19 on the state’s pro- 


Chicago Automobile Trade Assn. is distributing a special 
bulletin on “Making Management Pay Dividends,” penned by 
J. B. Van Tassel, CATA business consultant . 
Automotive Trade Assn. is extending its Service Salesmen 
- 1940 used car sales ratio to new car 
sales was 1.3 in Akron, ditto in Columbus, O., and 1.5 in 


Don’t get excited over the large percentage of physical defects 
found among draftees; Army standards are much higher than 
during last war, result being many men are rejected because of 
. Akron District Automobile Dealers 
Assn. reports National Better Business Bureau is probing “$100 
Over Book” ads used recently by Ford dealers. — Pete WEMHOFF. 





Those Rumors 
... Again 


Avtomotive News has received 
numerous communications re- 
garding a new federal defense 
tax on automobiles and the pos- 
sibility of 1942 models being in- 
troduced. Although they have 


been pointed out several times 
previously, AUTOMOTIVE NEwSs re- 
iterates these facts: 
No defense tax on cars is as 
yet being studied by Con- 
gress, although such action is 
due in the near future. 


2 Barring unforeseen war de- 
velopments, the automotive 
industry will introduce new 1942 
models early next fall. 


Northern Calif. 
Dealers Stage 


Joint Conclave 


SAN FRANCISCO. — Automobile 
dealers from all Northern Cali- 
fornia points met at the Sir Fran- 
cis Drake hotel Friday for the an- 
nual joint meeting of the NCDA 
and the San Francisco Motor Car 
Dealer Assn. 

Presiding over the gathering 
were J. J. Jacobs, Cadillac-Buick 
dealer at Sacramento and presi- 
dent of the Northern California 
dealer body, and Glen Stater, 
Northern California Hudson dis- 
tributor and president of the San 
Francisco dealer group. 


Among the speakers at the meet- 
ing were Charles Bishop, general 
counsel of the National Automo- 
bile Dealers Assn., who talked on 
the wage and hour law; Carl 
Heussy, manager of the Seattle 
dealer association who explained 
in detail how the national defense 
program would affect the automo- 
bile industry; Tod Bates, general 
manager of the San Francisco Mo- 
tor Car Dealer Assn., who dealt 
with labor relations as they affect 
the automobile dealer, and Howard 
Deems, who represented the de- 
partment of motor vehicles of 
which he is registrar. 


More than 250 dealers were pres- 
ent for the luncheon and after- 
noon session. It was pointed out by 
speakers and at the forum discus- 
sions, which followed the prepared 
program, that several wage and 
hour laws will be presented at the 
present session of the California 
legislature, which if passed, would 
put practically all employes of the 
automobile dealers under the state 
wage and hour regulations, even 
though such employes might not 
now be amenable to the federal 
wage and hour regulations. 


'N. Y. Dealers Warned 


Of ‘Taxi’ Station Wagons 


NEW YORK.—A warning against 
a current effort to foist used taxis 
masked as station wagons upon 
unsuspecting dealers in the market 
here, has been issued by Ralph 
Ebbert, manager of Brooklyn and 
Long Island Automobile Dealers 
Assn. 


Ebbert has advised his member- 
ship to instruct appraisers “not to 


{jump at conclusions.” 
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Wayne Survey Gives 


Complete Data on Sales 


FORT WAYNE, Ind.— New car 
sales by out-of-town dealers to 
Fort Wayne residents totaled 612 
units in 1940, an increase of 87.7 
percent over 1939's 326 units, ac- 
cording to a compilation by the 







field organization to check the 
registrations, according to H. C. 
Dart, acting secretary of the as- 
sociation. 

Following tables give breakdown 
of out-of-town purchases by makes: 


Fort Wayne Auto Trade Assn. ercent 
The report shows Chrysler Corp. | ,,, “ — rey ry 
divisions leading the “cross-selling” | py oe" °°" ""* 6g 119 30; 
parade, with a total of 229 sales|Chevrolet ....... 37 88 187.8 
compared with 112 in 1939, a gain| Hudson ......... 28 21 25. * 
of 104 percent. General Motors’ di- palling 2 3 
visions accounted for 180 registra- Buick SEE RAD 17 30 16.5 
tions as against 76 in 1939, a gain| Oldsmobile ...... 12. 35 191.9 
of 136 percent, while Ford showed Ehrysler stteeees ; = oy 
137 sales compared with 71 in 1939,| pontiac ((.°°'°'° 9 23 155.5 
an increase of 93 percent. Packard iacseune i $ 28.6* 
For several years the Fort ees’ ss seco" 4 ua 66 
Wayne association has a fur- Cadillac puxscunes 9 3 as 
nishing each car manufacturer \ (ee . 
with a complete list of all out-of- tine: i 3 oo 
town purchases, giving the name ennanaas omeam 
and address of the buyer, as well D 826 612 87.7 
as that of the selling dealer, to- —— 
gether with motor and serial num- By Corporations: 
ber. Percent 
The list has been incorporated in| porg ............ -— = Oe 
a bound volume and the transac-| Mercury ........ 4 14 
tions listed alphabetically by towns |Lincoln-Zephyr .. 1 4 
in which the seller is located, arn — ~ 
thereby aiding a manufacturer's Plymouth ol “4 144 1084 
MN ces iceeces 
e Chrysier saweeave = 
NADA Officials |}? 2" 
112 229 104.4 
Carry Message || crevoet ....... an 
NBIC ccc cesses 
- Oldsmobile ...... 12 35 
Over the Nation Pontiac .......... 9 23 
Co eer 0 2 
DETROIT —To the East, the | /#Salle .....---. a a 
South and the West, officials of 76 180 136.9 


National Automobile Dealers Assn. 
are bringing the activities of the 
association at first hand. 


President L. Clare Cargile is 
following up meetings in Illinois 
and Michigan with a series of 
meetings in Pennsylvania and New 
Jersey. On Mar. 19 he will speak 
in Newark, N. J.; on Mar. 20 in 
Philadelphia, and on Mar. 21 in 
Pittsburgh. At these meetings he 
will discuss the necessity of train- 
ing mechanics to meet the impend- 
ing shortage as outlined in a pre- 
sentation which has just been sub- 
mitted to the nation’s dealers. 


The Newark session will be a 
mass meeting of dealers from 
Newark, New Jersey, New York 
City and Long Island, with speak- 
ers discussing the effect of the 
lend-lease act on dealers. 

The same subject wiil be dis- 
cussed by Walter E. Blanchard, 
manager of NADA, at a series of 
meetings in the South. On Mar. 24 
he will speak at the convention of 
the Louisiana Automobile Dealers 
Assn. in New Orleans; on Mar. 26 
at the convention of the Arkansas 
Automobile Dealers Assn. in Hot 
Springs, and on Mar. 29 at the 
convention of the Automobile Deal- 
ers Assn. of Alabama in Mobile. 


Houston Dealers 
Ask Enforcement 


Of License Law 


HOUSTON, Tex.— Eight mem- 
bers of the Houston Automobile 
Dealers Assn. appeared before 
Chief of Police Ray Ashworth last 
week in an appeal for better en- 
forcement of the city ordinance 
governing new and used automo- 
bile dealers’ licenses. 


Ralph Fowler, Houston attorney 
and secretary of the association 
told Ashworth the ordinance was 
enforced until about four months 
ago, but since that time had been 
ignored. 

Many dealers, according to Fow- 
ler, are dismantling wrecked cars 
and selling the parts before police 
inspected them. 


McCutcheon Elected 


ST. PETERSBURG, Fla.—T. C. 
McCutcheon, Chevrolet dealer, has been 
elected president of the local dealers’ 
association. Other new officers are A. 
W. Brown, vice-president and Bayard 
S. Cook jr., secretary and treasurer. 


Seller’s Market Held Stimulus 
To Improved Dealer Ethics 


Special to Automotive News 

NEW YORK.—Stimulation of 
improved ethics among automobile 
dealers by the current seller’s 
market conditions was noted by 
Ralph Ebbert, manager of the 
Brooklyn and Long Island Auto- 
mobile Dealers Assn., in reporting 
to the group’s annual meeting last 
week at the Elmhurst Elks Club. 


Asserting that the general busi- 
ness upswing resulting from the 
defense program “will spotlight 
dealers who have not been willing 
to sacrifice everything for volume,” 
Ebbert saw little room in the 
present picture for the damaging 
merchandising practices resorted 
to by some volume-blind dealers 
during less favorable marketing 
conditions of the past. 

Opinion expressed in conjunction 
with the meeting also supported 
general belief in the trade that 
1941, barring production curtail- 
ment, is headed for an all-time 
high sales mark. Besides an op- 
timistic outlook for continuing 
sales gains in new cars, it was felt 
that the current year would see an 


increasing demand for the better 
used cars because of the greater 
industrial employment. 

Association directors, who will 
meet this week to elect officere 
were named as follows: 

Kings County: C. M. Bishop, P. 
J. Flood, F. A. Gehrhardt, N. Cohen 
and D. B. Spielman; Nassau 
County: William Foggitt, D. W. 
Gluck, H. A. Kastner, E. J. Lal- 
mant and A. M. Place; Queens 
County: M. L. Habrich, William 
Klaess, William Meyer, J. E. Nach- 
man and A. P. Neville; Suffolk 
County: L. W. Behan, H. D. New- 
ins, M. J. Parlatto, Carl E. Vail 
and H. L. Van Scoy. 

Principal speaker at the meeting 
was James Dalton, editor of Motor, 
who discussed problems confront- 
ing dealers as a result of the de- 
fense program. 


Fire Destroys Dealership 
RICHMOND, Va.—Fire of undeter- 
mined origin destroyed a one-story 
brick and concrete building here, oc- 


cupied by Buchanan Motor Co., of 
which W. E. Booze is the principal 
owner. Damage was estimated at 


$25,000. 
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AUTOMOTI OUR PLEDGE 





D aA My One sacred pledge we make our friends here and 
Ef Be now. This publication, God willing and so long as 

er it is in our charge, will never champion the cause 
ABR of any individual or any corporation which is not 
L for the best interests of the automotive industry as 
Ee a whole. Nor will its columns be used to spread 
R gossip or inflame prejudice. It will confine itself to 


the upbuilding of the industry it is pledged to serve, 
wholly through the dissemination of NEWS which 
is timely, authentic and of value——(AN 6-10-1933). 
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Comes Spring and What? 


a. spring, according to the calendar, comes next 
Thursday and we can sense the appearance of the mythi- 
cal lamb, skipping merrily across the meadows and even 
jumping fences in the very joy of living. March, which came 
in as a roaring lion, will make its exit in lamb-like fashion 
—— we hope. Our hibernation is at an end, we face an imme- 
diate future that is far different than the run-of-the-mill 
futures we have known in the last generation. We, the 
country, are arming to the teeth to prepare for possible in- 
vasion by a yet unnamed enemy, and at the same time ex- 
tending an all-out hand to the beleagured Britons. The die is 
cast and with characteristic Americanism the nation is set 
to go the limit for the rescue of democracy. 


When President Roosevelt stepped on the self-starter and 
the nation’s engine began its purring rhythm and hitting on 
all cylinders, we were on our way with the formal signing 
of the lease-lend bill. In high gear we’ll follow the carefully 
charted course that has been laid out by Washington. Of 
course, the automobile industry is carrying a major load in 
the defense program and its contribution will load the cannon 
that should blow Hitler and his Huns off the map. 


But it isn’t going to be all beer and skittles — it’s a tough 
job we face, but we face it with a confidence that almost is a 
religion with us. It may be a long war, and then again, with 
American help, it may be a short one, so it behooves us to 
study postwar problems when we take up the slack in the 
rope. As pertaining to the automobile business, this is most 
important, this maintaining of dealer outlets, holding the 
dealers’ organizations together, selling cars and trucks and 
keeping up the morale of everyone in the industry. It can 
be done. 


Diesel Taxation 


ers legislators, thirsting for the blood of the taxpayers, 
and, hatchets in hand, are chasing down the highway one 
of the geese that lays the golden eggs the fable tells us about. 
They have murder in their eyes. Their lust is incited by the 
growing use of diesel engines, burning a fuel that at the 
present is either tax-free or carrying levies that are com- 
paratively light. That the chase for a larger hunk of the 
tax dollar is on in earnest is demonstrated by the fact that 
already two states have passed bills with that end in view 
and there are several others just waiting around the corner 
for the chance to do likewise. 


Of course such legislation is bad news to the truckers and 
bus operators who are so diesel-minded at the present time 
and growing more so, but it would seem to us that the tax 
is not so important as it would seem, for investigation on 
our part shows that manufacturers of this type of engine 
do not use the tax talk as their chief selling point — they 
stress superior mileage of a gallon of oil over a gallon of 
gasoline. In their estimates they include tax of course and 
figure it as if it were gasoline, we are told, and even at that 
the cost is two cents under gas. Where they come in strong 
on the chorus is their claim that, using oil as fuel, they get 
twice the mileage of the competing gasoline engine on each 


gallon. 


THEOLD Every indication is we 
ROLLER- are getting right back 
COASTER! on the old roller- 

coaster of the late 
’20’s. Already a shortage of man 
power in the Detroit district (the 
Detroit B. of C. will give me old 
Harry for saying this, fearing an 
influx of undesirable labor), and 
carpenters are demanding $1.50 per 
hour. I have not checked the in- 
crease in sales of silk shirts but 
I'll wager my present Fedora that 
they are already rising. A new con- 
tract between CIO and General 
Motors started negotiations last 
week. The sage of Dearborn from 
his winter home in Ways, Ga., 
reiterates his determination to 
operate the gigantic industry which 
he and his family own, without 
asking permission from any labor 
organization. 

* * * 


There is no reason that I can 
see why we should not admit 
frankly that automobile manufac- 
turers and their suppliers in this 
neck of the woods are as jittery 
as they can be over the possi- 
bility of a curtailment in new car 
production. A shortage of one ma- 
terial, say aluminum, would tie up 
production in more than one auto- 
mobile plant. I asked a manufac- 
turer this week if it would not be 
possible to substitute some other 
material and he pointed out that 
in their case a complete motor 
block would have to be re-designed 
or re-tooled. There is no question 
in anyone’s mind but what the 
present Washington hysteria might 
over-night upset an industry on 
which they will lean most heavily 
for tax money later on. 

* * * 


Whether or not this is a pessi- 
mistic view and unwarranted (if 
we take at face value the state- 
ments of our industry leaders that 
they foresee no such possibility), 
still, in my humble opinion, it is 
something you and I and every other 
man dependent on the sale of new 
motor vehicles must face as a 
possibility. If it comes, it will not 
be the first time that most dealers 
have been unable to get new cars 
to sell. Protracted strikes, which 
have cursed practically every ma- 
jor and independent automobile 
manufacturer, have given our deal- 
ers a taste of what may be in 
store. Perhaps from this experi- 
ence they have been taught a les- 
son which can be put to practical 
use if and when such an emer- 
gency should arise this year. 

* * * 


A shortage in new cars would, 
however, take on a different phase 
this year than in the past experi- 
ences. It would come at a time 
when the country is in a prosperity 
wave and might drive the price 
of used cars sky-high. Dealers who 
have large inventories could dis- 
pose of them at good profits (if 
they are smart enough to know 
which way the market is turning), 
but that is exactly like predicting 
where the little black ball will 
stop on the roulette wheel. Per- 
sonally I think the dealer should 
tighten up to the extent of insist- 
ing on a good profit being shown 
on every transaction he is making 
today, but I realize that is a lot 
easier to say than to do! 

* * * 


One thing I do ':now and that is, 
that every good dealer will be tak- 
ing a second look at his service 
department these days. He will see 
to it that he is ready for the influx 
of business which will come from 
those who have to retain their old 
cars, who would otherwise, in a 
normal market, be new car buyers. 
He will have to put his shop in 
shape to take care of the used cars 
which, with a rising market, he 
can afford to put into better condi- 
tion for the buyer than he might 
otherwise be inclined to do. He will 
start an aggressive campaign to 
increase the sales in his service 
department and let people know 
what he has to offer. He will start 
training apprentices to fill the 
places of his younger men who 
may be drafted. 


* * - 

I belong to that minority (7?) 
which believes that the signing 
of the lease-lend bill and the “All- 
out-for-Britain” policy is heading 
us straight for a participation in 
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Spring Is Here 


Automotive News Cartoon by Ford MeD 













In This Corner 


be observed upon request. 


Cartoon 


First of all I would like to intro- 
duce myself to you as a subscriber 
to your most valuable paper for 
such a long time that I would 
hardly like to speak, and secondly, 
to introduce myself as the director 
of sales of the largest dealer or- 
ganization in the world, bar noth- 
ing, including Greenland or Lab- 
rador, etc. 

For confirmation of this fact, 
which may be news to you, I 
would refer you to Ed Riley, gen- 
eral manager of the General Mo- 
tors Overseas Operations, 57th & 
Broadway, and also to Larry 
Beagle, president of the Fenchurch 
Corp., No. 1, Broadway. 

Mails are very slow nowadays, 
and therefore I have to ask you 
to turn back to the copy of Dec. 
16, 1940, in which your very clever 
cartoonist illustrates the magni- 
tude of American automobile ex- 
ports for October, amounting to 
the huge sum of $24,987,342. Your 
cartoonist shows a figure of Mars 
blowing your American ships to 
such countries as Brazil, Cuba, 
South Africa, etc. 

My simple criticism of this ex- 
cellent cartoon is that instead of 
the figure of Mars doing the blow- 
ing, the figure rightly should have 
been the British navy.—B. R. Hunt, 
Williams, Hunt & Co., Ltd. (Chev- 
rolet), Johannesburg, South Africa. 


Course 


The Indiana University in co- 
operation with the Indiana Inde- 
pendent Petroleum Assn. is pre- 
paring a course of study for serv- 
ice station operators and petroleum 
marketers. 

We are including a bibliography 





the inexcusable war abroad. God 
grant we are wrong! I pray that 
the next 12 months will prove that 
we are a bunch of old moss-backed 
pessimists — but if war does come 
you and I have got to face some new 
conditions and we might just as 
well start planning now some real 
| defense for our own business! 
—G.M.S. 


‘Simple Criticism ..... 


The views expressed in this column are those of our readers, © 
Anonymous contributions will not be accepted but confidence will 
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and other source material for 
30 instructors of these cours 
Will you kindly send us egy 
issues of your publications?—J. E} 
Dillon, Indiana University, Bloom 
ington, Ind. 


Swell Job M 
I was right sorry Pete Wemho ay 
could not be with us at our recett 
convention, as we had a dand.|) There 
with lots of automotive notables balers 
present and all in there pitching. = 
However, I do want to say thst/4udson 
your Mel Adams did a swell job 0! 
reporting and was on the job ever A Hu 
minute, as his running narrative“}uns his 
it clearly shows. We have lot 
recognized him as a good and wel: |"0lecte 
informed trade press man.—c. ¥ his cars, 
Coons, manager, Illinois Autom}y, 1. 
tive Trade Assn., Peoria, Ill. : 
rice cle 
\|handisi 





Coming Events 


MARCH mn 
24—New Orleans. (Roosevelt) Lows 
jana Automobile Dealers As 


meeting. a 
24-29—Detroit. Machine and Tool Pro 
ress Exhibition (Convention oo" 
28-29—Mobile, Ala. (Battlehouse). . 
nual Conclave of Automobile De 
ers Assn. of Alabama. 


MAY ; 

1—Boston (Parker House). Aut mi 
tive Trade and Accessories i. 
22-23—Detroit (Statler). American * 
tery Manufacturers, Inc., sprit: 


meeting. Ann! 
22-24—Pittsburgh (Wm. Penn) Ant 

Convention and Show of Auto! 

bile Engine Rebuilders Assn. 


JUNE ; x. 1s 
1- 6—White Sulphur Springs, W. 
(Greenbrier) SAE Summer ue 
23-24—Myrtle Beach, S. C. South - 
lina Automobile Dealers Ass®. ‘ 
vention. : gnats 
23-24—Reading, Pa. (Lincoln). Anne 
Convention of Pennsylvania “° 
motive Assn. 
23-24—Rochester ar 
State Automobile Merchants ¢ 
Inc., annual convention. amet 
23-27—Chicago (Palmer House), Ant 
can Society for Testing Mater! 
Annual Convention. 
AUGUST 
4- 7—Chicago (Stevens). 
Accessories Assn. Boor: 
SEPTEMBE caf 
20-26—Milwaukee. (Schroder Hote! **] HUDS¢ 
National Tractor Meeting. 
OCTOBER _. ore B 
30-Nov. 1—Los Angeles. (Biltmo™ 5, 
tel) SAE National Aircraft f! 
tion Meeting. 


(Sagamore). En 


es 
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~ READ THESE ACTUAL STATEMENTS FROM ACTUAL HUDSON DEALERS y ) 






ein 



























“Too many dealers have the idea thot selling a 
lot of cars constitutes some sort of glory, but 
when they get all through they haven't made 
any money. We netted a sizeable profit on each 
of the 62 new 1940 Hudsons we have sold.” 


STOLTZ HUDSON COMPANY 
Lawrenceville, Illinois 


“Our books show that we have made a substan- 
tial net profit. We have secured from 8% to 10% 
of all cars sold in our county. If we had wanted to 
take every deal offered, we could probably have 
had at least 50% of all the cars sold.” 


MURRAY MOTORS 
Richmond, Indiana 


“We have found our per unit profit con- 
siderably in excess of previous experience 
with one of the ‘Big Three.’ This, in the 
main, is due to quality of product, which in 
turn means less new-car service expense.” 


CARLSON SALES CO., INC. 
Rockford, Illinois 
































“Our 1940 volume rose to 460 new 
units. Our profits have increased in even 
greater proportion due in part to your 
generous discount arrangement.” 


WALKER MOTORS, INC. 
Detroit, Michigan 












‘We have grown to an organiza- . 
tion of 26 employees and a 210 4 4 J 

new-car volume, with a substan- 4 

tial profit for the calendar year.” 

POTOMAC MOTOR SALES, INC. 


Washington, D. C. 
WITH 


HUDSON 


“If our business continues to grow as it has 
since we obtained the Hudson franchise, 
we will eventually have to move into larger 
quarters. One angle of the growth that 
pleases us is the fact that our profits are 
increasing along with our volume.” 


BATH CITY GARAGE 
Mount Clemens, Mich. 














“Since 1932 we have had the fortune of 
being Hudson dealers for this territory, 
and have enjoyed a good percent of all 
car sales and these at a nice profit to us.” 


EPPLER & McCARRICK 
Lansing, Michigan 





“| am more than pleased with the profit 
I have been able to make out of selling 
Hudson cars, and | am pleased to tell 
you that my new building has been built 
entirely out of profits from the business.” 


HOLSTEAD MOTOR COMPANY 
Nant, Port Arthur, Texas 



































“Having been a dealer for over 20 years, handling one 
of the three popular makes, it gives me pleasure to 
comment on my experience of the past few months with 
Hudson. The profit percentage compares favorably 
with the good old days from 1920 to 1930.” 


or the J. C. WATSON, INC. 
yurses | Newark, N. J. 


sal ey 
loom aT od oP Tos 


ntMaybe it will pay you to CHANGE TO HUDSON, too! 


recent 

“ns ' There are many good reasons why more than 500 __ get a better deal—a real chance to make themselves a 
ng lealers—in all parts of the country—have changed to _— good profit. The statements reproduced above show 
i, thet [Hudson since the start of the 1941 season. how they feel about it. 


ever}! A Hudson dealer is an independent merchant. He Right now, at the start of the spring season, may be 

- uns his own business, in his own way... andina your best opportunity to join an aggressive, hard- 

wel: |"0tected territory. He gets liberal base discounts on _ hitting organization with a flying start on a banner 

oe is cars, with added discounts for reasonable volume. 1941. Get in touch with us today, by letter or wire, 
He has a mighty fine car to sell in every important _ for details of the profit possibilities of a Hudson fran- 
—}itice class. He gets the kind of advertising and mer- chise in your own territory. 

; handising help he wants. All in all, Hudson dealers HUDSON MOTOR CAR COMPANY « Detroit, Michigan 



























A HUDSON IS DIFFERENT 


IN 5 IMPORTANT WAYS! 


1. YOU RIDE 2. YOU DRIVE 
MORE SAFELY MORE EASILY 


3. YOU FIND 4. YOU ENJOY 
NEW COMFORT NEW BEAUTY 


5. YOU SAVE 
YEAR AFTER YEAR 














=| AMERICA’S 
il SAFEST 
ss CAR 





The big, y2-horsepower Hudson Six Touring Sedan pictured above is one of the lowest priced sedans on the market 


“|HUDSON PRICES START AMONG THE LOWEST—From its 31 years of engineering leadership, Hudson offers richly luxurious new Commodore models, finest 
cars ever to wear the Hudson nameplate ... the brilliant new Super-Six, and the new Hudson Six in the lowest 
price field. A new ‘tak in value in every popular price class. 
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LEGISLATION 
as 





Texas Hopeful as Important Motor Bills Advanee 


Loan Taxes, Truck Weight 
Increase, Safety Included 


By Alex Louis 
Staff Correspondent 

AUSTIN, Tex.—Several important 
measures affecting the automotive 
industry advanced last week in 
the Texas legislature as the regu- 
lar session approached the midway 
point. 

Those in the motor vehicle loan 
business faced a serious threat of 
taxation. The house revenue com- 
mittee, after prolonged hearings, 
approved an omnibus bill raising 
$15,000,000 in additional revenue to 
finance social security services. 
Included in this bill was a pro- 
posal to levy a 1 percent tax on 
all business done by motor vehicle 
loan brokers which proponents 
said would raise $5,000,000. 

The house committee substituted 
the proposed tax on auto finance 
paper in the place of an original 


Final Tab— 


W.Va. Legislature 
OK’s Referendum 


On Tax Diversion 


CHARLESTON, W. Va.—Princi- 
pal action of automotive interest 
by the 45th state legislature, which 
adjourned here Mar. 8, was author- 
ization of a referendum on a pro- 
posed constitutional amendment re- 
stricting the use of gasoline tax 
receipts and motor vehicle license 
fees to road construction and main- 
tenance and servicing of road 
bonds. 

Several major labor bills, includ- 
ing a “Little Wagner Act” and a 
state wage-hour measure, were re- 
jected. Debate on tie defeated la- 
bor bills highlighted the session, 
which produced little new legisla- 
tion of major importance. 


Wash. Dealers 
Favor Proposed 


Personal Tax Bill 


OLYMPIA, Wash.—Two new 
house bills of interest to dealers 
are reported by Carl Heussy, sec- 
retary-manager of the Washington 
and Seattle dealer associations. 

One relates to delinquent per- 
sonal taxes of a purchaser and 
provides that the county lien on a 
motor vehicle cangot go back 
farther than three years. Dealers 
strongly favor this bill, since the 
lien would apply in its entirety 
against the original owner and 
would protect dealers from any 
possible long-standing tax delin- 
quencies. 

House Bill 581 was introduced 
just at the close of the time limit 
for new bills. This measure would 
take away police powers of the 
state patrol to permit concentra- 
tion on traffic enforcement. The 
bill would also create a commis- 
sion comprising the governor, at- 
torney general and secretary of 
state, to name the patrol chief. 
This would take away sole power 
from the governor, who at present 
happens to be a Republican, with 
the other two members Democrats. 
The state testing of motor vehicles 
would also be taken from the high- 
way department and placed with 
the state patrol. 

In this state, where there is 
state-wide motor vehicle inspec- 
tion, the highway department has 
done a very good job, it can be 
said in fairness. 


Front Reflectors Asked 


On New Cars in N. Y. 
ALBANY, N. Y.—A bill requiring 
that automobiles manufactured 
after next Jan. 1 be equipped with 
two front reflectors, one on each 
side, has been passed by the as- 
sembly here and sent to the senate 
for consideration. Rear reflectors 
are now required by state law. 
Assemblyman Emerson D. Fite 
of Dutchess, explained that the bill 
was designed as a_ protection 
against automobiles with only one 
headlight showing. 


proposal to tax all new auto sales 
1 percent. The sales tax was esti- 
mated to bring in $1,250,000 an- 
nually. 


Meanwhile the senate opened de- 
bate on a bill to increase truck 
load limit from 7,000 pounds net to 
48,000 pounds gross under a scien- 
tific formula worked out by safety 
engineers. Opponents indicated 
they would compromise on 30,000 
pounds gross. 

A new speed limit law raising the 
maximum from 45 to 60 miles per 
hour was passed by the house and 
sent to the senate. Speed limits 
under the new law would be: 
Autos, 60 miles in daytime, 55 at 
night; trucks, 45; buses, 40. Lower 
limits at dangerous highway spots 
could be set by the highway com- 
mission. 


The house state affairs com- 
mittee by vote of 11 to 8 recom- 
mended establishment of a new 
oil and gas commission, leaving the 
railroad commission full time to 
regulate the transportation  in- 
dustry and gas utilities. 


The house finally passed a bill 
setting up a new class of common 
carrier known as “specialized mo- 
tor carriers’ which are almost 
identical with the “special com- 
modity carriers” whose operation 
was outlawed by court decision. 

The bill requires that haulers of 
oilfield equipment, household goods, 
office equipment, livestock, milk, 
grain, timber, pipe, etc., which re- 
quire special equipment must ob- 
tain a permit from the railroad 
commission, proving public con- 
venience and necessity. 

Both houses last week worked on 
Proposals for a new driver’s 
license law. The house adopted the 
uniform license bill now in effect 
in a majority of the states, setting 
a 75 cent biennial fee for each 
license holder. The senate com- 
mittee cut the license price to 50 
cents. The proposed fees would al- 
low the addition of from 100 to 
200 new highway patrolmen to aid 
in enforcement of traffic and truck 
load limit laws. 

A senate committee studied, then 
referred to a sub-committee for re- 
vision, a bill which would set 90 
cents per 100 pounds as a maxi- 
mum license fee for trucks weigh- 
ing more than 10,000 pounds, as 
contrasted with present fees of $4 
per 100 pounds. The bill anticipates 
the increased truck load limit. 

The same committee approved 
two bills which would allow private 
truck owners hauling their own 
products to operate without ob- 
taining a motor carrier certificate 
from the railroad commission. The 
committee also placed its stamp of 
approval on a bill which would 
make it a felony to enter an auto- 
mobile by force, such as opening 
the hood or the luggage trunk, 
with maximum prison sentence of 
five years. 


Borg-Warner Expansion 


CHICAGO. — The spring division 
poe of Borg-Warner Corp. here is to 
e expanded at an estimated cost of 
$300,000, officials of the company an- 
nounced last week. The factory is used 
for the manufacture of springs em- 
ployed in automotive and other types 
of clutches. 


Buick Fashion Parade 





EVENING FROCKS of rayon in the Fireball design were exhibited along 


with the cars that inspired them at the opening of Buick’s sprin 


jubilee in 


the Glidden-Buick showrooms in New York City last week. The girls are Ann 


Lee, left, and Pat Fitzgerald. With them are, rear seat of car, A. L. 
J. C. Miller, assistant sales manager, Buick, 
orton, Buick’s New York zone manager. 


resident of Glidden-Buick; H. J. 
ew York, at the wheel, and L. D. H 


Newton, 





THESE SPRING dresses of printed rayon in steering-wheel and Fireball 


designs, to match the cars, featured the opening of Buick’s spring 
the Glidden-Buick show rooms in New York. The models are Ann 


and Pat Fitzgerald. 


ubilee at 
e, left, 


Del. Legislature Studies 


Proposed 


Special to Automotive News 


DOVER, Del.—A wage-hour bill, 
prescribing minimum wages and 
maximum hours for intrastate en- 
terprises, is included in a series of 
bills introduced in the state legis- 
lature here by Senator Paul R. 
Rinard. 


A state labor relations board 
would be created under one of the 
bills, to give employes “full free- 
dom of association, actual liberty 
of contact and bargaining power 
equal to that of their employers” 
and to guard against strikes, lock- 
outs and other forms of industrial 
strife and unrest “which are 
inimical to the public safety and 
welfare, and frequently endanger 
public health.” 

Also among the proposals is an 
anti-injunction bill, under which 
no restraining order could be 
granted to any complainant in a 





PRESENTATION of a new 1941 special deluxe Chevrolet sedan, donated 
by Chevrolet to the public safety bureau of the Detroit Police department, was 


made in Detroit last week by William 


E. Holler, general sales manager. Left 


Labor Bills 


case involving or growing out of a 
labor dispute who has failed to 
comply with any obligation im- 
posed by law which is involved in 
the dispute in question, or who has 
failed to make every reasonable ef- 
fort to settle it either by negotia- 
tion or with the aid of any avail- 
able governmental machinery of 
mediation or voluntary arbitration, 
or has violated the public policy 
as defined in the measure. 


Another of the bills in the series 
would abolish the present State 
Labor Commission, Industrial Ac- 
cident Board, Unemployment Com- 
pensation Commission, and _ the 
Board of Boiler Rules, all of which 
would be replaced by a centralized 
board of labor and industrial re- 
lations, directed by a labor com- 
missioner. 


Also proposed is an amendment 
to the state unemployment com- 
pensation laws to increase the 
maximum and minimum weekly 
benefit amounts, extend the dura- 
tion of payments, reduce the wait- 
ing period, remove the disqualifica- 
tion for benefits where unemploy- 
ment is due to a stoppage of work 
caused by an employer's violation 
of legal rights of employe or lock- 
out, and prohibit refusal of em- 
ployment or threats to refuse em- 
ployment because of filing claims 
for benefits. 





Propose Sales Data 


_ COLUMBUS, O.—Legislation requir- 
ing Columbus automobile dealers to 
furnish the police department with 
complete information ‘‘as to the pur- 
chaser, description of the vehicle and 
other data’’ covering every sale will 
be considered by city council here 
at an early date. The ordinance de- 
clares that such a measure is necessary 


to right above are T. H. Keating, assistant general sales manager of Chevrolet; | to assist the police in combating the 


Officer Charles Taylor of public safety bureau; 


Holler; Capt. Walter Leddy, 


traffic division, and Officer Charles Izzard, public safety bureau. 


‘“‘increase in the theft of automobile 
tires.”’ 


House Passes 


2% Tax on Grog 


Receipts in Ark 


LITTLE ROCK, Ark.—( 
A bill passed in the ae 
house would replace the pa 
retail sales tax and place . 
percent tax on the gross rece} bh 
of merchants. If the bil] is 
proved by the senate, the meage, 
will become effective July 1 . 
The original bill stipulated th 
the merchant could either calle 
the tax or absorb it. In either 
case, however, the state would al 
lect 2 percent of his gross receipt; 
To collect the tax the merchay 
will charge $1.02 for products in 
stead of $1, plus 2 percent sales 
tax. The merchant would also }, 
allowed to deduct 2 percent fron 
the amount of tax due the sty, 
to compensate him for maintaining 
records and collecting the tar 
Every merchant in the state wou; 
be required to procure a permit j 
do business. The permit, howey 
would be issued without charge 
Sales tax on new automobils 
would be paid by the purchaser 
the state revenue commissioner , 
is done at present. Payment of thi: 
tax would be required before jgsy. 
ance of automobile licenses, 


Car Legislation 
Gets Attention 
In Arkansa 


LITTLE ROCK, Ark.—(UTPS)- 
A bill was passed in the house las 
week to cut in half the license fe: 
for trailers and semic-trailers us 
by farmers for agricultural pw. 
poses. 

Another bill which was pass 
in the house would require th 
state revenue department to furnis: 
a certified list of persons payix 
license fees on motor vehicles t 
the sheriff of each county. 

A bill passed in the house woul 
prohibit the use of county or stat: 
automobiles or trucks except fi 
public business. 

Another house bill passed wou 
increase the drivers’ license ft 
from 50 cents to $1.50 when : 
driver is caught without a licen 

A bill passed in the senate wou: 
reduce the license fees on fan 
trucks as follows: 1-ton from $! 
to $6, 1%4-ton from $35 to $175 
and 1%-ton from $60 to $30. 


Missouri Studies 


Fuel Tax Boos 


JEFFERSON CITY, Mo—A t& 
to increase the state gasoline & 
from 2 to 3 cents, to increié 
truck fees and reduce automo 
license fees, which would prod 
an estimated net increase of hig: 
way funds of $4,257,000, has be 
introduced in the Missouri legis* 
ture. . 

The gasoline tax increase Wo 
add about $6,000,000 to the high! 
funds, and it has been estimate 
that the higher truck fees wo 
produce an additional $1,878,6" ' 
year. The bill to cut passenger 
licenses in half which, based “ 
last year’s receipts, would amo 
to a saving of about $3,639,0" 
year to motorists. ; 

Two constitutional amendmé 
proposing the 1-cent gasoline ' 
increase, to provide additio: 
funds for maintenance of highwe 
and construction of new Tl 
were defeated in the general ¢ 
tion last November. 


Neb. Legislature Defer 


Towing Fee Reduct 
LINCOLN, Neb. — The Pl 
works committee of the Nebr 
unicameral legislature as | 
ferred LB 272, a proposed geet 
tion of fees for towing auton 
on state highways from $10 ; 
The contention of Senator °. 
Asimus of O'Neill, sponsor on 
bill, that a $3 fee would 
in more revenue than wou", 
$10 fee was supported by so 
Snyder of Blair, who Pret 
figures proving that since wal 
went into effect in 1937, fee ot 
tions have been materially 
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MADE BY AMERICA’S 
OLDEST MANUFACTURER 
OF FINE HOME RADIOS 





WHEN YOU SELL 


CARS YOU ARE 
ENTITLED TO 
THIS NEW 
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SALES-MAKING FEATURE 


* U.S. PATENT wo. 2,216,671 
“The Most Original Kadio Gnthol Youve Ever Seen 


Now you AUTOMATICALLY change radio stations with 
your left foot. Press the button all the way down...station 
changes. Press lightly—and station shuts off so you may 
talk to your passenger or listen at railroad crossings. 
Release pressure and radio goes on again, instantly with- 
out the usual wait for warm-up. Back seat foot control 
optional. Front and back seat buttons work independently 
but driver always has control of silencer feature. Costs no 
more than old-fashioned equipment. 

The original light dimmer switch was transferred from 
the dash to the steering post and then to foot control. 


Today, no one would think of buying a car with light dim- 
mer installed anywhere but on the floor. A year from now 
this will be equally true of Auto Radio Safety Foot Control. 
Foot Control is just as logical for radio as for lights. 

If you have not seen the Zenith Safety Foot Control 
Radio, take a look at the radio and the radio controls in 
a Ford, Nash, Lincoln or Mercury. 

Zenith does not sell Safety Foot Control Auto Radio 
to chain stores, mail order houses or radio dealers. Zenith 
Auto Radio with Safety Foot Control is sold only as orig- 
inal equipment through car manufacturers. 





Safety POOU COLO) Lauro rapio 


KEEP YOUR EYES ON THE ROAD--- YOUR HANDS ON THE WHEEL 


ZENITH RADIO. 


CORPORATION 


CHICAGO 
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Indiana Cuts Gross Income Tax on Parts Makers! _ 


AUTOMOTIVE NEWS, MARCH 17, 1941 


Retailers Also Get Relief; 


Farm Truck Fees Slashed 


Special to Automotive News 

INDIANAPOLIS. — The automo- 
bile industry and its patrons con- 
tinued during the last days of 
the Indiana general assembly to 
be faced with legislation, some 
good, some bad. 


Of prime interest to the makers 
of automobile parts, particularly 
those requiring enameling, plating 
or similar service, was the pas- 
sage of house bill 14 and its later 
signature by the governor, reduc- 
ing the gross income tax on these 
plants to % of 1 percent. These 
plants which sold articles for re- 
sale heretofore had been taxed 
% of 1 percent. 


The same bill offered relief to 
the retailer. He now will pay % 
of 1 percent of his gross sales, 
with an exemption of the first 
$3,000 as against 1 percent here- 
tofore, with the same exemption. 


Out of Hopper 


N. C. Hospitalization Killed 

RALEIGH, N. C.—A bill providing 
for the addition of 50 cents to the 
license plates to create a hospitaliza- 
tion fund for persons injured in high- 
way accidents has been killed in the 
house. 

* 7 * 


Mont. Passes Responsibility Law 
BUTTE, Mont. — A bill, requiring 
financial responsibility of automobile 
drivers in case of accident, mye by 
both houses, has been signed by Gov. 
Sam Ford. 
* * + 


License Plate Extension 

ALBANY.—A bill changing the dead- 
line for registration of passenger motor 
vehicles from Feb. to Apr. has 
been unanimously passed by the senate 
and sent to the governor. The meas- 
ure provides for registration of taxi- 
cabs and buses by Feb. 1 and for 
trucks and commercial vehicles’ by 


Mar. 1. Similar legislation has been 
vetoed by the governor ih previous 
years. 


To an automobile dealership doing 
any appreciable business, the for- 
mer tax represented a sizable sum. 
The law goes into effect Jan. 1, 
1942. 

A new schedule of truck license 
fees, ranging from $8 to $250 and 
new schedules for trailers and 
semi-trailers has been sent to 
Gov. Henry F. Schricker. 


Farmers would pay only half the 
amount provided in the schedule 
for trucks of the weight which 
they operate. 

Under the new schedule the an- 
nual license for a half-ton truck 
would be $8, with rapid increases 
as the truck capacity increases. 
Trailer fees range from $5 up to 
$80. Semi-trailer fees range from 
$20 to $80. The new license schedule 
was devised to replace the tire 
weight tax, repeal of which was a 
Republican party pledge. 

Another truck bill also was sent 
to the governor. This measure in- 
creases the load weight, which 
trucks are permitted to haul. 


The governor also has just signed 
senate bill 109, which requires ap- 
plicants for motor vehicle licenses, 
certificates of registration or li- 
censes for professions and trades 
to present to the issuing authority 
their personal property tax receipts 
as well as poll tax receipts. Only 
the latter now are required by 
law. In Indiana no poll tax is 
required after age 50 is reached 
and those more than 50 now will 
have to pay up their personal 
property tax bills to secure auto- 
mobile licenses. 

A joint resolution, giving mem- 
bers of the general assembly spe- 
cial license plates each year bearing 
the letters “SL” before the numer- 
als, was killed. 

House bill 248, carrying an emer- 
gency clause and going into effect 
immediately, exempts farm tractors 


xk tk 


First MiLuioN FIRSTS 


According to the latest Starch Consumer Magazine 
Report covering eighteen publications, The National 
Geographic Magazine’s leadership in that group is 


shown as follows: 


1 First among all weekly and monthly magazines 
in thorough readership of black and white ad- 


vertising pages. 


2 


ing pages. 


First among all weekly and monthly magazines 
in thorough readership of four-color advertis- 


First among all weekly and monthly magazines 
in percentage of major executives who are 
heads of reader families. 


4 


of reader families. 


D 


$5,000 or more. 


6 


$8,000 or more. 


First among all weekly and monthly magazines 
in percentage of professional men who are heads 


First among all weekly and monthly magazines 
in percentage of families having incomes of 


First among all weekly and monthly magazines 
in percentage of families having incomes of 


Sell the First Million First 


THE NATIONAL GEOGRAPHIC MAGAZINE 
WASHINGTON, D.C. 


Net Paid Circulation Exceeds 1,000,000 





This 
IS News 


BUTTE, Mont. — Montana’s 
27th legislative assembly wound 
up its session with the distinc- 
tion of not only balancing the 
state’s budget but of refusing to 
pass any legislation that called 
for new or increased taxes. 

Many new taxes were pro- 
posed, however. Among these 
were a 2 percent sales tax, a 
gross income tax that would 
have placed a levy on the in- 
come of every person and busi- 
ness firm in the state, and sev- 
eral license levies, among them 
an additional automobile license 
tag fee. 

At the beginning of the ses- 
sion, Montana Automobile Deal- 
ers Assn., and other business 
organizations, signed a resolu- 
tion opposing any new taxes and 
presented a copy to each senator 
and representative. 


used on highways for transporting 
farm products from payment of 
the tire tax; requires owners of 
| such tractors to obtain a $3 license 
tag; provides that owner may not 
get a rebate of motor vehicle 
| fuel tax on fuel used in the opera- 
tion of the tractors on the high- 
ways. 

The governor has signed house 
bill 246, which extends the auto- 
mobile drivers’ license deadline to 
Mar. 1. The law makes it illegal 
to operate a motor vehicle on and 
after Mar. 1 without a driver's 
license for the current year. Pen- 
alty is a fine of $10 to $500 or 
imprisonment not to exceed six 
months, or both. 

House bill 336 also was signed. 
This act amends a law of 1939 
relating to special restrictions on 
motor vehicle lamps on the high- 
ways. It permits vehicles engaged 
in transporting explosives to have 
a red light visible from the front. 
At present only police, fire de- 
partment and ambulance equip- 
ment are permitted such lights. 


Mich. Proposes 
Bills Affecting 


Motor Carriers 


LANSING.—Several bills, directly 
affecting commercial users of high- 
ways, have been introduced in both 
the house and senate here. 

Following is a list of the more 
important bills with a brief sum- 
mary of their purposes: 

Senate Bill 3 Farm trailer 
weight tax, limit to 50 cents per 
100 pounds of trailer used exclu- 
sively for agricultural operations. 

S.B. 41 — Farm trailer and truck 
tax, to establish at $1 total tax 
regardless of weight, if used ex- 
clusively for agricultural opera- 
tions. 

S.B. 100 — Create to aid program 
of cooperation between Michigan 
and the other states and the fed- 
eral government; promote. uni- 
formity of laws, etc. 

S.B. 186 — Proposes a code of 
fair trade in the sale of gasoline 
prohibiting discrimination and 
benefits to restrict trade, etc. At- 
torney general to take action upon 
request of secretary of state. 

House Bill 33 — To amend sec- 
tion 7 of act 302. Thirty-five cents 
tax on farmers’ trailers. 

H.B. 111 — To amend section 2, 
6, 8 and 8a of act 150. Reduce tax 
on gasoline from 3 cents to 2% 
cents per gallon. 

H.B. 135 — To amend section 7 
of act 302. Fifty cents per 100 
pounds tax on farmers’. 

H.B. 186 — To amend sections 2 
and 13 of article 5 of act 254. Ex- 
empts all farm produce, live stock 
and milk carrying vehicles from 
motor carrier act — repeals section 
3 of article 1 relative to motor 
carriers of property operating 
within 40 mile radius of home 
terminal. Abolishes public service 
commission inspectors. 

H.B. 210 To amend act 318. 
Electric directional signal system 
for motor vehicles and trailers and 
semi-trailers. 





JOSEPH W. TAYLOR 


Auto Sales, Inc., Detroit, who 
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left, 72-year-old veteran truck salesman for Hodges 
is still 


in there “pitching” every day anq 


setting a sales pace that makes many younger men look to their laurels, jx 


congratulated by L. D. Cosart, right, 


sales manager, Dodge Truck division. 


Frank Hill, sales manager at Hodges, is in center. 





GATHERED at the Fort Shelby Hotel in Detroit, these Dodge dealers and fac- 
tory officials in an all-day session gave serious consideration last week to ways 
and means of meeting the heavy demands of the growing 1941 truck market, 
which is expected to be the biggest in the history of the industry. Left to 
right, Thomas J. Doyle, Detroit Dodge dealer; L. 
Dodge Truck division; L. M. Oltman, Dodge truck sales engineer; George W. 
Maleomson, assistant truck sales manager; George Taylor, Taylors’ Inc.; Pol 


Raynal, Raynal Bros., Detroit; 


Mt. Clemens, Mich. 


Robert Stewart, 


D. Cosart, sales manager, 


Stewart Sales & Service, 








In the Hopper 


Propose Rigid Standards 

MONTPELIER, Vt.—Stringent regu- 
lation of trucks transporting gasoline 
and fuel oils would be imposed under 
a bill introduced in the state legisla- 
ture here by Rep. James E. Manahan 
of St. Albans, Central Vermont Rail- 
road accountant. The proposed legisla- 
tion would establish rigid standards 
for vehicles transporting all types of 
inflammable fluids on the highways, 
with equipment licensed prior to en- 
actment of the bill unaffected until 
Jan. 1, 1946 


es ¢ 6 
Me.’s Insurance Bill ; 
AUGUSTA, Me. — (UTPS).—A bill 


proposing compulsory. insurance for 
motor vehicle owners has been_intro- 
duced in the state legislature. Similar 
legislation has been rejected by pre- 
vious lawmakers. The measure stipu- 
lates that the bond cover ‘$5,000 on 
injury or death to any one person, 
$10,000 on injury or death to more 
than one person, and at least $1,000 
in case of property damage.”’ 
s * * 


Ga. Dealers Face Tax 

ATLANTA. — (UTPS). — Automobile 
dealers in Georgia will be compelled 
to pay a 2 percent sales tax, if a 
measure introduced in the Georgia 
general assembly by Rep. Walter Har- 
ris of Jenkins county, is passed. The 
measure provides that, after July 1, 
1941, automobile dealers must make 
each month a gross receipts return 
to the state revenue commissioner 
for the purpose of computing the tax. 
The present administration has gone 
on record as_ bein opposed to a 
sales tax and, indeed, any new taxa- 
tion, so the measure is not conceded 
much of a chance of passing. 


* * . 
Against Musical Horns 
ATLANTA. — (UTPS).—Automobil 


” 


horns which play ‘‘How dry I am 
and other four-bar favorites will be 
outlawed in Georgia if a measure 
introduced by Rep. Jack Rogers of 
Floyd county, is enacted into law. 
The measure would prohibit the use 
of horns ‘‘having more than two tones 
in the diatonic scale’’ and would make 
it a misdemeanor for dealers and au- 
tomobile agents to sell them in the 
state. 
* * 
Wis. Finance Bill 

MADISON, Wis.—The Byrnes bill has 
been introduced in the state senate to 
license and regulate all installment 
sellers and all finance companies deal- 
ing in installment sales contract paper. 
It would regulate all sales where the 
cash price of the goods sold does not 
exceed $2,000. The bill provides that 
the maximum finance charge be fixed 
by the banking department. 


+ * * 


N. C. Compulsory Insurance 
RALEIGH, N. C.—A bill, introduced 


by Matheny of Rutherford, provides 
that there shall be a _ reduction of 
registration fees of automobiles and 
trucks to 75 percent of the present 


rate, this reduction to apply to trail- 
ers, motorcycles and all vehicles regis- 
tered by the motor vehicle bureau, 
and that this amount of the reduction 
in registration fees shall be used for 
the purchase of liability insurance on 
the vehicle concerned. 


N. H. Sales Act 

CONCORD, N. H.—(UTPS).—A new 
unfair sales act, identical to the one 
defeated at the 1939 session, which 
would prevent any merchant from 
advertising, offering for sale or sell- 
ing any merchandise below cost for 
the purpose of injuring competitors 
or destroying competition, has been 


introduced in the state senate by 
Senator Edmond J. Marcoux of Ro- 
chester. 


= & * 


Profitless Sales Bill 

MONTPELIER, Vt. Below cost 
sales would be outlawed under an 
unfair practices bill introduced in the 
state legislature here by Senator Rus- 
sell F. Niquette of Winooski. A sim- 
ilar bill was defeated in the house 
two years ago. 


e* 6s 


Graduated Mileage Asked 
AUSTIN, Tex.—A graduated mileage 
tax on trucks and buses is proposed 
in the Texas house of representatives 
by Rep. Cecil Rhodes of Hearne and 
others. The tax would be graduated 
according to passenger capacity for 
buses, and on the basis of weight 
for trucks. 
7 * a 
R. L Wage-Hour Bill 
PROVIDENCE, R. I. — Minimum 
wages and maximum hours coveribg 
employes in_ intrastate enterprises 
would be established under a Dill 
introduced in the state legislature 
here with the backing of Gov. J. 
Howard McGrath. a a 


Mechanics’ License 
TRENTON, N. J.—Automobile me- 
chanics would be required to pass 
examinations, register and secure 
censes through the state motor vehicle 
department under a bill introduced in 
the state legislature here by Assembly- 
man Jacob Friedland of Hudson. A fee 
would be levied for the licenses. Sim- 
ilar legislation has been unsuccessfully 
sponsored in previous sessions of rr- 
cent years here. | i 
N. C. Intangible Tax ' 
RALEIGH, N. C.—A bill, introduced 
by Transou of Alleghany, would strike 
out Sections 701 through 707 of the 
1939 Revenue Act, which provides for 
tax on intangible personal property at 
a rate of 10 cents on every $100 0D 
money on deposit to 50 cents on bonds 
notes, and other evidences of debt, 
and would substitute in lieu theres 
a flat rate of 50 cents on every $I 
valuation. 
* = * 
Pa. Turnpike Bill Advances 
HARRISBURG, Pa. — (UTPS). - 4 
bill setting the speed limit of 70 — 
per hour for passenger automobiles 0h 
the 160-mile Pennsylvania Turnpike ie 
tween Harrisburg and Pittsburgh ws 


: ree y 
unanimously approved last week jor 
the house and sent to the senate she 
concurrence. The , bill restricts 


- 1. ‘ our 
speed of buses to 45 miles an ot 
and varies the speed of trucks fre! 
35 to 50 miles an hour, 

+ = 


N. Y. Driver-Exam Bill 


ALBANY.—The state motor vehic® 
commissioner would be empowered | 
call in holders of drivers’ licenses *. 
any time for reexamination under 4 
bill passed by the house here § 


sent to the senate. 
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~ | TO THE NATION’S NEWSSTANDS every week in the LIFE’s advertising pages, like the editorial pages, fashion the out-and-out editorial information that 
yeéar—no exceptions—more people walk up and carry to these millions lively, useful, smportant in- is so readily absorbed from LIFE. 

| choose LIFE than choose any other magazine. formative news about modern American living. That is another reason why more and more auto- 

v These pages present news about a greater variety mobile manufacturers are choosing LIFE’s pages in 


t No one tries to sell them. Nothing influences their . ; . ; ;, a ; 
; ae ; . - 6 of consumer products than is offered in any other _ which to tell their stories, are deciding to tell their 
s verdict—nothing but their own preference. And this 


f | verdict costs them more than $9,000,000 a year at 
"Newsstands alone—more than three times the money 


Spent at newsstands for any of the other three largest 
weeklies, 


magazine—complementing in able and interesting stories oftener in LIFE. 






LIFE’s PASSENGER CAR ADVERTISING RECORD 







: What explains this phenomenon of publishing 
history? 


193 8 ooo 


44.00 pages 







Probably the explanation lies in LIFE’s unique 
Picture-and-word editorial technique—it presents 
truth, reality, helpful information to millions who 
today are more hungry for such fare than ever before 
0 their lives. And LIFE does this in a way that mil- 


lions understand and /ke. 
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156.37 pages 
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252.50 pages 
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Wall Street Activity Hin 
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Labor Costs | 


Reduce Studebaker Prof it 


SOUTH BEND. —Increased ma- 
terial and manufacturing costs as 
well as higher taxes resulted in a 
reduction of consolidated net profit 
of the Studebaker Corp. to $2,124,- 
628 in 1940 from $2,923,251 in 1939. 
Last year’s profit, the annual re- 
port shows, equaled 96 cents a 
common share against $1.31 per 
share earned on the common stock 
in 1939. 

During 1940, the corporation sold 
119,509 passenger cars and trucks 
and net sales amounted to $84,164,- 
224. In the preceding year, 114,196 
units were sold and net sales to- 
taled $81,719,106. 

Reduction in 1940 profits, accord- 
ing to the letter to stockholders 
by Paul G. Hoffman, president, 
“was due primarily to the fact that 
throughout the first seven months 
of 1940, cars were sold at prices 





established at the beginning of the 
model season, August, 1939, al- 
though subsequently there were 
progressive increases in costs of 
material, labor and expense, in- 
cluding taxes.” 

In August, 1940, with the intro- 
duction of new models, “prices 
were advanced as much as we be- 
lieved the competitive situation 
would permit and for the balance 
of 1940, a higher average margin 
per car was obtained,’ Hoffman 
said. He points out, however, 
that the price advances on 1941 
models were not sufficient to offset 
the lower margin on 1940 models 
which prevailed during the first 
seven months. 

“The trend of costs is upward 
and to what extent average margin 
per car may be affected in 1941 
is unpredictable,” the report said. 


“All taxes in 1940 totaled $4,570,143 
compared with $3,855,676 in 1939. 

“Despite the grave uncertainties 
which confront all industry today, 
there are some aspects of the busi- 
ness and the position of the cor- 
poration which are encouraging. 
The friendly relationship between 
the management and the working 
force which has long existed has 
been maintained and enhanced. In 
1940 dealer outlets increased 15 
percent from 3,130 to 3,598.” 

Concerning Studebaker’s airplane 
engine order from the War depart- 
ment, Hoffman states that while 
every effort is being made to ex- 
pedite this project, “it is not anti- 
cipated that any considerable pro- 
duction of aeronautical engines can 
be obtained before the end of this 
year.” 

In addition to its airplane engine 
order, Studebaker announced that 
it had received an initial order 
for a number of heavy-duty mili- 
tary trucks, upon which production 
will be under way shortly. 


ae 
Pitas CTs Aas 
at Psat PT 
n <4 Te 





ging on Public Investors 


When They Start to Buy, 
Look for Volume Waves 


By Dana Stuart 
Wall St. Correspondent 

NEW YORK.—The stock market 
continues to go by fits and starts, 
whether the direction is up or 
down. Buying waves that once 
would have meant days and even 
weeks of rising prices on good 
volume, now peter out in a few 
hours. The same is true with sell- 
ing waves, and in this fact Wall 
Street finds some comfort. 

This probably is due to the 
absence of the large public from 
the market. The floating supply of 
stocks is small. The great body of 
holders of securities are selling 
neither when prices are rising or 
falling. If they continue to hold, 
the market is likely to continue to 
be subject to erratic movements, 
with activity restricted to what is 
known as the Street. 


When the public is in doubt as 


Here’s a plus selling point for every car equipped with L-O-F Hi-Test 


Safety PLATE, the 


glass the car buyer knows. 


He will appreciate the extra comfort and safety of having the 
clearest vision possible, all around the car. PLUS the extra security 
afforded by the greater toughness and elasticity that are laminated 


into the L:O°F Hi 


-Test safety ‘‘sandwich.’”’ 


AND FOR REPLACEMENT 


See that your customers get this superior glass when a window or 
windshield is replaced. They will know from this Mark of Quality 
that your recommendation is in their interest. 

Your L:O:F Distributor is eager to serve you... quickly and fully... 
on your replacement needs. 


LIBBEY - OWENS: FORD 


HI-TEST SAFETY PLATE GLASS 


es cdi Cinna di 
STOCK PRICE AVERAGEs 
Previous Latest 1ear 
Week Week Change Ago 
24 motors 29.87 31.39 41.59 36.86 
10 car-truck 0.’s .... 30.80 32.36 41.56 39.41 
10 parts-access, ...... 26,66 27.79 +1.13 96 99 
4 tire-rubbers 16.91 18.42 41.51 9997 


——<—_—. 
to whether stocks should be bought 
or sold at a given time, the most 
likely course is for no action at all 
Holders of stocks simply keep 
them, and those who do not hold 
stocks wait for developments be- 
fore buying. There must be millions 
now, many of course who already 
have some securities, waiting for 
removal of uncertainties before 
they take action. These are the in. 
vestors and potential investors 
scattered over the country, many 
of whom have cash piled up as 
deposits in banks. 

One thing is fairly certain. These 
people are not going to start buy- 
ing until prices of securities ap. 
pear to have established a stro 
base for a sustained upward trend, 
In other words, these investors are 
not likely to enter the market un. 
til the general situation invites jn. 
vestment both for appreciation and 
for return in the way of dividends, 

The talk that is sometimes heard 
about the public always getting 
hurt in the stock market, is with- 
out foundation in fact. The invest- 
ing public buys on a rising market 
and sells on a declining market. 
That is the way to make money. 
As a matter of fact, it is the great 
public that makes the market. The 
great investing public should not 
be confused with the relatively 
few people outside of the financial 
centers who “trade” in the market 
for short-term profits or who buy 
and sell on margins that are un- 
sound. 

Aside from this small group of 
margin traders, it never has been 
proved that the public comes into 
the market at the top and sells out 
at the bottom. The reverse is more 
apt to be true, although it is not 
true either. The investing public 
makes the market, not the few 
professional investors in Wall 
Street or the few traders among 
the public. Therefore, when the 
public is buying stocks, prices are 
going up and when the public is 
selling stocks they are going down. 
When the public is inactive, as at 
present, it takes the market a long 
time to get anywhere either up or 
down. 

The point of all this is that the 
answer to the question as to when 
Wall Street will again be active is 
simply this: When the public be- 
gins to buy or sell securities. Be- 
cause of the large idle cash hold- 
ings, the present prospect is that 
when the public really enters the 
market again it will be to buy 
stocks, but at what price levels will 
be determined almost entirely by 
the manner in which present un- 
certainties the world over are re- 
solved. 


Earnings— 


Evans Products 

DETROIT.—Evans Products Co. re- 
ports net profit of $220,997, after all 
charges, for year ended Dec. 31, 10. 
compared with net profit of $242,418 
the previous 12 months. Taxes of al 
kinds, E. §S. Evans, president, 4m 
nounces, totaled $201,094. 


Johns-Manville 
NEW YORK.—Consolidated 1940 net 
earnings of Johns-Manville Corp. wert 
set at $5,882,071 after expenses - 
taxes, equal to $6.35 a share on ! 
common stock. This compared a7 
+ equal to $4.28 a share, 


* > * 


GMAC Qi 
DETROIT.—General Motors Accep’ 
ance Corp. and consolidated subsi i 
aries reported a 1940 net profit. & 
$10,180,994, or $20.36 a share, arg, 
$10,144,964, or $20.29 a. share in 1939. 





Stewart-Warner . 
CHICAGO. — Stewart-Warner Cor 
and subsidiaries report a_ net Pings 
for 1940 of $1,470,804, equal to earninf 
per share of $1.18. This compares per 
net profit of $553,224, and 45 cents 
share, for 1939. ‘ 


* 
Pittsburgh Plate Glass 
PITTSBURGH.—Net income, 
Pittsburgh Plate Glass Co. e. nt to 
amounted to $13,793,937, equiva’ com 
$6.30 a share on the capital stoc * share 


ared with $10,766,412, or $4.94 sport to 


f the 
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n 1939, the company’s annual re 
stockholders showed, 
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bought - “He's whistling ‘June in January and February’ —Fred Krueger, Neenah, Wisconsin, 

> Most hits mid-season form to sell thirteen new Nashs. He writes, ‘That Weather Eye 

“= Cc. W. SCHULLER: “I’ve been Conditioned Air System really does thaw out the prospect. A demonstration and 
. . . . ” 

t re selling cars for 18 years and this a Nash is sold! 

ts <9 year... with a car to sell 9 out 

So of every 10 prospects .. I’m « tte ® 

lillions topping all my previous records, H. F. MATHIE: The public’s | 

lready A. J. NELSON: “It’s the hottest even those of 1929. I sold 16 going ‘all out’ for our New Kind 

1g for line of cars and best year I’ve cars and made $686 in February.” pb ay on cae aan haa 

before had in my 16 years selling Nash interest, such continuous show- 


cars. I made 29 sales and $1284 room traffic. During the one 


7 In- in February alone and March month of February, I made 42 
itors looks even better. I took six demonstrations and got 15 
many orders in one day and three one orders. a = =. Ce 
Up as evening.” season hasn js 


These 
t buy. 
Ss ap- 
strong 
trend, 
rs are 
ot un- 
es in- 





Another 20-car man in both January Another sale for Edward O. Meyer of 






n sens 3 : Sattut . ° is El R.Schwartzburg Hempstead, New York. That makes 16 
hom IG MONEY FOR EVERYONE! It isn’t just top flight, individual salesmen, here and there, who are making big tees . t ded we con sell = = January and February—on the Nash 
heard | money with Nash this year. It’s entire sales organizations. For instance, the six salesmen of the Nash-Detroit retail Nash Ambassador ‘600’ against all Ambassador “600” series alone! The 






: -pri ition. The amazing Nash illustrated is the new Ambassador 
division closed 103 deals during February, an average of 17 sales per man. The top three men, A. J. Nelson, C. W. ey elise a gallon this big cat "6" ~Convertible Coupemand sales on 


schuler and Harry Mathie (shown above), made 60 sales. The lowest man in the organization closed 12 deals. _ delivers has, in itself, created a great _this series, too, are breaking Nash records 
' ; deal of public interest.” this year. 


When Salesmen Earn ‘500...'700...'1200 in February 


uAT AINT HAV! 


Here are just a few examples 
(we could show you dozens more*) 
of how Nash Salesmen’s Earnings 
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the e e 
hen are Booming in the Record 
e 1s 
be Swing to Nash 
: e 
= You’ve read the headlines in Automotive News: 
the “NASH SCORES BIGGEST SALES INCREASE OF ALL LOW- 
buy PRICE CARS! ... NASH SALES 75% AHEAD IN JANUARY— 
will 157% AHEAD IN FEBRUARY! 9,431 NEW CAR DELIVERIES 
by New Man chalks up 9 new deliveries in January, 12 in February, Never sold cars before .. . but J. W. Gilmore, Little Rock, Ark., IN FEBRUARY?” 
un- | and doesn’t even count his used car sales! Keith Palmerjof Seattle delivered 12 new Nashs in January and February. (At left) Guy Now—here’s the news behind the news—a cross-section of what 
re- 's Proof that you get to earning quick with Nash’s complete Miller, new Nash salesman, sold 14 new Nashs and 4 used cars the Nash salesmen earned in the slowest months of the year. If this 
fast-selling line, that covers nine out of ten new-car buyers. in January and February. is January and February —think what March, April and May will 
roll up! 
Right across the country they are reporting, ‘‘A fifteen-minute Nash 
demonstration is a sale!’’ 
Never before has any car led by such a wide margin—in the things 
a people want. Never before has any car in the lowest-price field 
940. offered up to 30 miles on a gallon ... coil springing on all four 
a wheels . . . widest seats, roomiest interiors . . . Weather Eye Con- 
® ditioned Air . . . welded body-and-frame . . . all in one thrillingly 


performing package! 

Never before, either, has a salesman had such a wide-open chance 
to sell this great, low-price market. Thanks to Nash’s wise dealer 
policy, a salesman doesn’t have to fight against “packed” competition 
in his own car family—and he has a far bigger territory to work on, 
with plenty of Nash advertising to;help him out. 

If your January-February earnings don’t match those shown on this 
page—don’t blame yourself, but investigate,the NEW Nash picture. 
Talk with’ the’ Nash dealer in your territory—or write W. A. Blees, 









(No sales resistance, whatsoever,” writes A total of forty-one sales during the normally “slow” months of January and February certainly General Sales}Manager, Nash Division of Nash-Kelvinator Corp., 
Glenn Stockwell, Oakland, Calif., qualifies this Nash salesman to speak for the money-making opportunities Nash is offering. Detroit, Mich. 
Who got fifteen in February. “Most of “Selling 20 Nash 600’s in January and 21 in February was the easiest job I ever had since getting ; = 
§ our trades are coming from the other into this business twenty years ago,” says salesman George Le Fevre, of Gary, Indiana. ‘My. *TO OTHER NASH SALESMEN-—S ; : : : 
; : : $e : ‘ SH SALESMEN—Sorry we Idn't p = 
| three low-price cars.” earnings have gone up to the extent that I really feel sorry for the boys not selling Nash.” there wasn’t Laseee room! Pee ae ee ee ee See ee ee 
i 
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‘ACTION / 


AN OPEN LETTER to AUTOMOBILE MANU- 
FACTURERS and DEALERS EVERYWHERE 


OF PROFOUND IMPORTANCE to the Pro- 
gram of National Defense are the vast shipping 
resources available with the opening of navigation 
on the world’s greatest inland waterways system. 
To draw upon these admirable resources is to go 
far toward insuring the nation against the threat 
of transport congestion in such industrial centers 


as Detroit. 


The D. & C. Automobile Fleet, scheduled to 
steam out of winter quarters within the week, 
offers you the most efficient means ever devised 
for moving motor cars from factory to showroom 
—enables you to realize those economies of time 
and money which are a boon to manufacturers 


and dealers throughout the country. 


For forty years—ever since there have been cars 
to carry—D. & C. has served automobile owners, 
manufacturers, and dealers, and for every one of 
those forty years thousands of dollars have been 


saved to individuals and to the industry. 


ALL CARGOES FULLY INSURED 
Today, more than at any time before, we are 
prepared to aid you in your shipping problems, 


and in so doing to contribute our part in expe- 


diting the National Defense Program. 


DETROIT AND CLEVELAND 
NAVIGATION COMPANY 
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A FAMILIAR PIECE of motorized equipment around U. S. Army air corps 
bases these days is this new bomb service truck, shown being demonstrated 


near a bomber at Selfridge Field, Mich. Manufactured by Ford Motor 


Co., 


the special trucks are rigged with derrick and windlass to facilitate handling 


of bombs weighing from 600 to 
600-pounder. 


1,200 pounds. The bomb in the photo is a 
These trucks are used for towing bomb trailers or carrying 


bombs from storage points to the airplane. 


40 Raw Materials Used 


To Produce 


DETROIT.—Into each one of 
thousands of scout cars, trucks, 
reconnaissance cars and other 
military vehicles now rolling off 
assembly lines go approximately 40 
distinct raw materials, contributed 
by all sections of the United 
States, according to Automobile 
Facts, monthly publication of Auto- 
mobile Manufacturers Assn. 

The article points out that be- 
fore reaching automotive assembly 


U. S. May Assist 


Detroit in Housing 


Defense Workers 


DETROIT. — To insure ample 
housing facilities, Ferd Kramer, 
regional coordinator of the federal 
defense-housing board, is studying 
the ability of private interests to 
supply housing for defense workers 
here. 

Kramer explained that the fed- 
eral government was interested in 
making sure that no shortage of 
housing in Detroit would snag the 
defense program. Should his find- 
ings indicate that federal aid is 
needed, his department will build 
and rent houses to defense work- 
ers, Kramer added. 

It has been estimated that about 
144,000 jobs will be made by the 
defense program here for which 
only 70,000 local workers are avail- 
able. This would mean that about 
70,000 workers will have to be im- 
ported and housed. Another 100,000 
jobs on secondary defense work are 
expected. 

About 30,000 homes will be needed 
for those employed on the pri- 
mary program alone and about 
50,000 homes for those needed for 
the secondary program, Edwards 
estimated. 

Kramer said that his agency 
buys land and builds houses cost- 
ing between $3,000 and $3,950 a 
unit, which it rents to defense 
workers at from $20 to $35 a 
month. After the emergency, the 
houses can be sold to private buy- 
ers or to local housing commis- 
sions for their low-rent housing 
programs. The full taxes on the 
homes would be paid, he declared. 


Mich. Acts to Aid 


Defense Housing 

LANSING.—A three-fold pro- 
gram of closer cooperation with 
the Federal Housing Administra- 
tion in providing housing facilities 
near defense production plants was 
unfolded to the Michigan legisla- 
ture last week by Governor Van 
Wagoner. 

Three administration bills, intro- 
duced by Rep. Edward J. Walsh, 
are designed to: 

1. Permit purchase, sale or trans- 
fer by building and loan associa- 
tions of FHA mortgages. 

2. Extend to all parts of Michi- 
gan permission to establish authori- 
ties like the Detroit Housing Com- 
mission to undertake housing proj- 
ects fitted to defense needs. 

3. Extend to Michigan banks 
authority to make loans under pro- 
posed liberalized guarantees now 
pending in Congress for _ indi- 
vidual and multiple home construc- 
tion. 


Army Vehicles 


plants, many of the materials are 
processed or fabricated by scores 
of supplying companies scattered 
through all industrial sections. 

Of paramount importance to 
Army truck production is capacity 
of these companies to obtain ma- 
terials and to produce in great 
quantities needed not only regular 
vehicle parts but special equip- 
ment demanded by military opera- 
tion. 

Because they are built to oper- 
ate off-the-road as well as on, 
military vehicles are heavier than 
commercial units of comparable 
capacity, and differ in specifica- 
tions. Outstanding departure is the 
all-wheel drive, employed in nearly 
every size and type of military ve- 
hicle, and requiring additional ma- 


Feb. Warplane Output 


In U. S. Is Below Jan. 

WASHINGTON.—Military air- 
plane production in the United 
States during February totaled 
about 940 planes, a slump of 70 
from the all-time high of 1,010 
in January, a high government 
official revealed last week. 

While the February decline 
was attributed in part to that 
month having only 28 days, com- 
pared with 31 in January, de- 
fense officials were checking all 
factors for explanation of the 
decrease in the face of frantic 
pressure by the government and 
the aircraft industry for expan- 
sion of plane output. 





terials and machining operations 
in manufacture. 

Careful planning by Army men 
and automotive engineers, how- 
ever, has held the number of 
changes from standard specifica- 
tions to a minimum, permitting 
military production without ex- 
tensive plant retooling, and at a 
rate of output almost as fast as 
that of commercial vehicles. 

Among other raw materials used 
to produce the same vehicle: 450 
pounds of natural rubber, eight 
ounces of synthetic rubber for hose 
linings, etc., 32 pounds of lead, 30 
pounds of zinc, 70 pounds of cop- 
per, 20 pounds of aluminum, 55 
pounds of manganese, eight pounds 
of nickel, 86 pounds of paints, 200 
pounds of cotton, one pound of 
wool, two pounds of curled hair, 
300 pounds of wood, 40 pounds of 
glass, 18 pounds of paperboard, 
four pounds of plastics, 64 pounds 
of grease and oil, and one pound 
(plus) of castor oil for brake fluid. 

Also magnesium, molybdenum, 
chromium, platinum, tungsten, tin, 
asbestos, cork, sulphuric acid, jute, 
shellac and graphite are used. 


Activity Begins on Army 
Orders at Nash Plant 


RACINE, Wis.—Prearations are 
underway at the local plant of 
the Nash-Kelvinator Corp. for the 
filling of a national defense order 
for the construction of $3,000,000 
worth of Army trailers. 

The firm recently arrived at a 
settlement in a dispute with the 
UAW-CIO union over the method 
of selecting help for the govern- 
ment order. 
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| No Fear— 


| Nickel Priority 
Finds Automotive 
Industry Ready 


DETROIT. — Establishment jay 
week of priorities on nickel] pe 
neoprense, duPont’s synthetic rub 
ber, finds car makers virtually 
ready in the use of substitutes fo! 
nickel in steel alloys. , 
Chrysler Corp. has been 
straight molybdenum 
some time, under a proce 
Veloped by the late Childe 7 
Wills, while General Motors jg 
understood to be making a shift 
from nickel steels to molybdenum 
steels. Other makers have for 
some time been increasing the uses). Ea 
of the lower-cost and _ readily.Jyreased 
available molybdenum alloy steels Inds bul 
and a complete switch to such} the 19 
steel is not likely to cause unduel oratit 
difficulties. ne of 
Makers, now using nickel as an ae a 
alloy in valve, gear, axle and trans. the 
mission parts, will be able to use 4 rev 
molybdenum or chrome although aon 
some redesigning and retooling - Mot 
will be necessary. A car manufac. rece 
turer, which also produces re. anual @ 
frigerators, is understood to have . cory 
developed two possible and readily-Fonnared 
available substitutes for “18 per-| nmes ¢ 
cent chrome and 8 percent nickel}, sffilia 
steel” it now uses in fabricating axing & 
evaporators—porcelained enameling}sstos, it 
iron and silicon copper. . rodu: 
Neoprene, now being used in de- d in ti 
fense production such as self-sea)- amer, t 
ing gasoline tanks for airplanes, }., rted 
will be available in small quantities S dee 
for civilian use, despite the pri- 1101,884,0 
ority, and no great concern is be-} gan 
ing expressed. roduced 
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Timken’s Defense 
Expenditures Up 


CANTON, O. — Timken Roller 
Bearing Co.’s initial $3,000,000 de- 
fense expansion program, begun in 
1940, has been expanded in recent 
months until it now has reached 
the $4,000,000 mark. Approximately 
one-fourth of this amount has gone 

















into new building construction andj The ce 
three-fourths into new manufac. es with 
turing machinery and equipment.jafs and 
Additional projected expenditures §¥® perce 
will bring the Timken total tofited a 
$5,000,000 by mid-1941. weeding 
The steel mill at Canton is chief Jus rec 
beneficiary, with nearly $1,500,00 juits. Li 
expended for a new 75-ton electric} to c 
furnace, second largest in the coun- }!827,241 
try, and new stripping shed and) crease 
soaking pit facilities. Bearing }*nstitut 
plants at Columbus, Gambrinus! percen 
and Canton, O., accounted for an-}2 1936 
other $1,500,000. the year 
Miscellaneous equipment and con- tion of 
struction at the Mt. Vernon Rock — : 
Bit plant, Wooster Tube Mill, Co- nited 
lumbus, Canton and Gambrinus} "sistrat 
plants account for the remaining}™ Teco 
$1,000,000. rent of | 
: aa Net w 
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tive Jists Four Important Points; 


a GM Gross Sales Up 30% 


kel ang 


vintet| ygw YORK.— Alfred P. Sloan 
utes t “chairman of General Motors, 
" » the corporation’s annual report, 
als that in 1940 GM had gross 
el for dales of its products throughout 
Ss de. ye world that showed an increase 
ilde Hy 30 percent over 1939. At the 
ie jme, income and _ excess 
tors isgame t ’ 
& shift{efts taxes mounted to levels that 
bdenumijwed an increase of 180 percent 
Ve forker the income taxes provided in 
the usef), Earnings after taxes were 
readily.sreased only 6.7 percent and divi- 
’ steels Iynds but 7.2 percent. 
O Such# The 1940 payroll for the entire 
| UNdue} poration was $492,246,017, an in- 
wease of $105,953,814 over the 1939 
| as anjuvroll and a gain of $31,794,273 
1 trans. wr the 1937 payroll, which was 
to usely, previous high in history. In 
though dition, regularly employed Gen- 
tooling#.,) Motors hourly workers last 
anufac. mar received the highest average 
eS re-Joual earnings in the history of 
0 havelie corporation, $1,804 for 1940 
eadily-Iompared to $1,503 for 1939. 
; Per-§ Taxes accrued or paid by GM and 
nickel}, affiliates in 1940 to the various 
icating}.sing authorities in the United 
Mmeling}ystes, including excise taxes paid 
n products sold by the corporation 
od in turn passed on to the con- 
amer, totaled $210,411,000, it was 
sported. This is more than twice 
te direct ascertainable tax bill of 
101,884,000 in 1939. 
Sloan reported that in 1940 GM 
soduced and sold to the distri- 
utors of its products throughout 
te world merchandise with a net 
mlue of $1,794,936,642, an increase 
{30 percent over 1939. Passenger 
ars and trucks produced by the 
Rollergorporation’s United States and 
) de-fanadian plants and sold through- 
run ingut the markets of the world in 
recent #40 totaled 2,025,343, an increase 
ached gif 31 percent. Sales of non-auto- 
nately §uotive products also showed sub- 
gone gtantial increases in 1940. 
n andy The corporation’s sales to deal- 
ufac-§¢s Within the U. S. of 1,860,354 
ment. gars and trucks in 1940 increased 
itures§% percent over 1939 and consti- 
al toguted a new all-time record, ex- 
eeding by 11 percent the previ- 
chief fous record in 1936 of 1,682,594 
00,00 Fmits. Likewise, sales by GM deal- 
actric jes to consumers in the U. S. of 
soun- §1827,241 cars and trucks in 1940 
andjiMcreased 34 percent over 1939 and 
-ingjonstituted a record, exceeding by 
rinus}' percent the best previous record 
r an-}i2 1986 of 1,720,%13 units. During 
the year, the cor; »ration’s propor- 
con-j4on of new pas -*nger cars and 
Rock jtucks sold to cc ‘sumers in the 
Co-| United States, as measured by 
inus |*gistrations, also \ us the highest 
ning} record, amountiz ~ to 45.6 per- 
‘ent of the industry. 
Net working capital at the close 
“th of 1940 was $477,940,113, compared 
7 _ $434,172,831 at the close of 
——— § 159, 
‘The impact of the program of 
tational defense on the economy,” 
Sloan cautioned, “raises at least 
four important questions: (a) the 
extent of the readjustments that 
may be required in the economic 
» jlife of the nation; (b) the effect 
_ jo the financial cost upon the 
further growth of the public debt 
and upon the financial position of 
the government; (c) the possibili- 
les of a great inflation of the price 
level, and (d) the danger of a col- 
apse of the economy upon the 
liquidation of the artificial in- 
fuence of the defense program. 
“In its first stage, an appreciable 
pansion of consumer income and 
its capitalization through expanded 
output largely within the area of 
‘onsumer goods appear to be pos- 
sible without handicapping the 
Program of national defense. As 
we pass, however, from the initial 
stage to the point where we are 
‘mploying, in general, our idle re- 
sources to the point of their fullest 
Practical utilization, it may well 
develop that further expansion of 
‘onsumer purchasing must be re- 
strained in certain lines in order 
re} '0 permit an increased output mi 
) defense materials. 
io} “One of the greatest calamities | 
| that can befall a nation, and one | 
Mi that is especially liable to occur 
during a situation such as now 
e! *Xists in the U. S., is inflation. | 
“| “History shows that all great | 
forts, such as the national de- 
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cea oe 
, Sloan Warns Nation to Prepare for Post-War Period 
|241 Booths Sold 





fense program, have been accom- 
panied by a phenomenal rise in 
the prices of nearly all classes 
of goods and commodities. History 
also shows that, if inflation is 
to be averted, it must be controlled 
at its incipience. If that is not 
done, it is unlikely that any sub- 
— control can be made effec- 
ive. 


“Another important problem that 
arises as a result of the impact 
of national defense on the economy 


is the danger of a collapse upon 
the liquidation of the defense pro- BRITISH WAR RELIEF workers are shown inspecting one of the 50 field 


gram. No more constructive step | kitchens being built by Ford Motor Co. and Transportation Engineers, Inc., 
could be taken, even at this time,| in Detroit, to feed the victims of air raids on British cities. The kitchens 
than to develop a comprehensive | will carry hot stew, soup and tea right into bombed areas and also have 
and constructive economic pro-| facilities for preparing food in the field. They can feed 200 persons at once. 


gram for the period of recon- 

struction, which must necessarily ae elon move calle for sore welding 

be faced sooner or later. Addition Is Started furnaees, installation of another bat- 
5 eae PONTIAC.—Steelwork for a_ 26,000/| te of swin grinders, nine new 

we bris | Sinsabaugh’s sparkling| square foot addition to the mill room| mills for small parts and _ conveyors 

“Sparks column is read by the|and coreroom of Pontiac’s foundry|to bring small castings directly to 

wide-awake” in industry. already is in place. The latest expan-| the mills. 
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For SAE Exhibit 
Opening Mar. 25 


DETROIT.—Due to the continued 
demand for space at the forth- 
coming Machine & Tool Progress 
Exhibition, which opens here on 
Mar. 25, previous estimates of the 
number of exhibitors have been 
revised upwards. It is now expected 
that at least 250 companies will 
display their newest products. 

Two weeks ago the list of ex- 
hibits approved for the exhibition 
by the American Society of Tool 
Engineers totaled approximately 
200. The total number of individual 
companies whose products will be 
shown now stands at 241. 


Heads Salesmanagers 


BUFFALO.—Al W. Julius has been 
eleeted president of the Buffalo Auto- 
mobile Salesmanagers’ Assn. Other of- 
ficers are Dan . Taylor, vice-presi- 
dent; Anthony J. LaMastra, secretary, 
and Stuart H. Gibson, treasurer. 


Are you the Dealer 


Cadillac 


is looking for 7 


This year, Cadillac finds itself in a posi- As a result, Cadillac is now able to offer 
tion almost unique in its history. a few automobile dealers in smaller com- 


The steady demand for Cadillacs which 
has given Cadillac dealers such a 
permanently profitable business in the 


munities, who can qualify, the finest 
opportunity available in years —an op- 
portunity to represent Cadillac. 


past has suddenly increased — tremen- The points in question have an assured 
dously. The new Cadillac for $1345* has clientele which guarantees an excellent 
won the greatest response ever accorded business. But the most interesting fea- 
a new car of its price, and has immeas- ture for ambitious men is the fact that 
urably broadened the Cadillac market. the real potentials of these fine dealer- 


As a result, Cadillac is now selling 37.2% 


ships have scarcely been tapped. 


of all cars priced above $1250—and the These dealerships are to be filled as 
end is not yet in sight. In fact the only soon as qualified men can be secured— 
factor preventing Cadillac from still so, if you are interested, write at once to 
greater domination of its field is dealer D. E. Ahrens, General Sales Manager, 
capacity to meet the demand. at the Cadillac factory in Detroit. 


FOR PERMANENCE AND PROFIT 


* For the Cadillac Sixty-One Five-pASsENGER Coupe delivered at 


Detroit. State tax, optional equipment and accessories — extra. 


Ta 
| . 


Prices subject to change without notice. A General Motors Valve. 
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No Sharp Tax Rise Seen Under Lease-Lend Ac 
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2% Hike in Car Levy Likely, 
Effective Around July I 


(Continued from Page 1) 


evitably, larger returns in taxes to 
the government. But just how 
much larger the returns will be 
next year is still problematical. 
The present official inclination, it 
is understood, is to do a minimum 
of tinkering with the tax laws now, 
pending developments. 


When, later, it is determined ac- 
curately just what this vast pro- 
duction is going to mean to the 
government in the way of increased 
taxes, a thorough overhaul job may | 
be called for. Right now, then, 





Minn. Chain Tax Upheld 


ST. PAUL, Minn. — Minnesota su- 


| 





preme court, reversing the Hennepin 
(Minneapolis) District Court, held last 
week that the state’s 1937 chain store! 
tax law is constitutional. 







unless the authorities are way off 
the track, business and industry 
need not expect very important or 
very serious changes. 

Of course, none need have any 
doubt that any changes, however 


minor, will be upward and not 
downward. 
Meanwhile, the house acted to 


speed its okay on the new billions 
for British aid. Breakdown of the 
appropriation bill in broad cate- 
gories of defense articles: 

$2,054,000,000 for aircraft and 
aeronautical material, including 
engines, spare parts and acces- 
sories. 


$1,350,000,000 for agricultural, in- 
| dustrial and other commodities. 

‘$1,343,000,000 for ordnance and 
supplies, 


ordnance _§ stores, spare 


iE Te coal callls Say. 
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YOU DON'T HAVE TO BE A 
MAGICIAN 


TO SERVICE A STANDARD TIRE 
VALVE ..OR KEEP IT AIR-TIGHT 





CORE is easily replaceable 
in only a few seconds, with 
tire right on the wheel. 


A. SCHRADER’S SON, BROOKLYN, N. Y. 


Division of Scovill Manufacturing Company, Inc. 


CAP seals valve mouth — 
shuts out dirt and muck 
— keeps the valve clean. 


A 


\m 


Schrader 


MEG US PAT OFF 


TIRE VALVES 








parts and materials, including ar- 
mor and ammunition. 

$629,000,000 for ships and other 
water craft. 

$362,000,000 for tanks, armored 
cars, automobiles and trucks. 

$752,000,000 for buying or build- 
ing or acquiring factories and 
equipment for producing war sup- 
plies. 

$260,000,000 for miscellaneous mil- 
itary equipment and supplies. 

$200,000 for testing, repairing, re- 
conditioning or outfitting defense 
articles owned by the countries to 
be assisted. 

$40,000,000 for necessary services 
and expenses involved in carrying 
out the program. 

$10,000,000 for administrative ex- 
penses. 

In addition, it was asked that 
the President be given authority 
to transfer amounts between the 
various categories, provided that 
no one of them shall be increased 
by more than 30 percent and none 
decreased by more than 20 per- 
cent. Also included was a proposal 
that up to $1,300,000,000 could be 
used to reimburse the Army and 
Navy for equipment, already on 
hand or previously appropriated 
for, which is transferred to other 
nations. 





Automotive 


Washington 


By William Ullman 
Washington Correspondent 
WASHINGTON. — Under-the- 
surface pressure for action to 
keep the labor situation in hand 
is mounting daily in Washington. 
There is no doubt on that score. 
The President and the defense 
agencies are being bombarded 
with all manner of plans for 
handling conditions which, de- 
spite Administration efforts to 
make them appear “normal,” 
obviously are growing more acute 
with each passing week. 
However, the fact that even 
some of labor’s warm friends 
are showing signs of increas- 
ing concern and irritation (and 
making some rather bitter re- 
marks in private conversation) 
is likely to stimulate some 
definite action. Labor is one of 
the “hottest” situations in the 
capital today, and pretty 
nearly everyone is agreed that 
an important move is on the 
fire. The President is said to 
favor a _ very representative 
board, with all elements sitting 
around the table. 
* * 


Still 
Key Man 

CONTINUING in his role of 
key man in the defense setup is 
William S. Knudsen. The larger 
aid-to-Britain program finds the 
President in general charge, with 
Knudsen production boss and 
Harry Hopkins in a liaison capac- 
ity. Cabinet members Hull, Mor- 
genthau, Knox and Stimson are 
standout figures also, and Hill- 
man of course, quite oversha- 
dows Secretary Perkins as labor’s 
spokesman. 


* 


aw 


Slight Opposition 


Is Seen 

A QUICK survey by AUTOMOTIVE 
News’ Washington bureau indi- 
cated that there would not be 
much opposition on Capitol Hill 
to the President’s request for 
appropriations to implement the 
lend-lease bill, nor to the man- 
ner in which he allocated the 
whopping seven billion dollar re- 
quest. 

Watch the price situation. 
Surveys show slow upward 
trend which may become ac- 
celerated. Leon Henderson is 
the “price” man in the defense 
commission; and runaway 
prices is what he is determined 
to prevent. Able U. S. Com- 
missioner of Labor Statistics 
Lubin is keeping the Adminis- 
tration fully informed on 
trends. 

Artillery Shell Sprayer 

NEWARK, N. J.—A fully automatic 
machine to spray coat the inside of 
projectiles has been built by Eclipse 
Air Brush Co. here. 


* * 


es 


Pontiac Managers Confer... 





PONTIAC MEN get together. This group, taken at a recent Po 
includes, left to right, Charles H. M 
Y.; V. L. Murray, assistant general sales manag 
in charge of the east; Russell Ohoro, Russell Motor Car Co., Sc 
A. A. Martin, manager of Pontiac’s New York zone. 


merchandising conference, 
Pontiac Corp., Troy, N 
Pontiac 
Pa., and 





PONTIAC DEALERS from all parts of the country attended the March 


artin, Trojan 


session of the Pontiac Dealers Council merchandising conference at the factory 
last week. Here are Albert Kasey, Kasey Pontiac, Fresno, Calif., and Ross 
Channel, Channel-Sanders Pontiac Co., Lawrence, Kans. 





H. J. KLINGLER, right, general manager of Pontiac, brings himself up-to- 


date with C. 


P. Simpson, formerly Pontiac 
| president of Central Pontiac Co., dealers an 


eneral sales manager and now 
distributors at Houston, Tex., 


| at the Pontiac Dealers merchandising council. 


5% Pay-Tax Plan 


Gains Favor 

WASHINGTON. — The proposal 
to place a 5 percent tax on the 
weekly pay of most of the nation’s 
workers, to help finance the de- 
fense program, was reported Fri- 
day to be gaining increased at- 
tention among Congressional fiscal 
experts. 

If such a tax should be levied, 
that amount would be deducted for 
the government each week from 
the pay envelopes of a large pro- 
portion of job holders. Individuals, 
who have been studying the plan, 
said that they had received esti- 
mates that a 5 percent levy of this 
nature would raise $3,500,000,000 
yearly. 

Acknowledging that the proposal 
might arouse a storm of protest 
from wage earners, advocates said 
that it would have to be accom- 
panied by commensurate increases 
in taxes upon incomes from invest- 
ments, rentals and other sources 
so that there could be no discrim- 
ination. 

It would entail, they pointed out 
also, a reversal of previous Ad- 
ministration policy of easing taxes 
on wage earners as much as pos- 
sible and for that reason was ex- 
pected to elicit little support at 
the treasury or White House. 

+ 


Spread Work, 


U.S. Official Urges 
CLEVELAND. — Robert L. Me- 
hornay, chief of the government’s 
contract service, declared here last 
week that present military expen- 
ditures of $12,500,000,000 would ac- 


celerate to a total of $30,000,000,000 | 


in the next 9% months. 

Mehornay said “it is a conserva- 
tive estimate that the amount of 
contracts for supplies—exclusive of 
aircraft and shipping—will be more 


2 


AIN’T GOIN’ to rain no more...: 
They hope. yhow, when the yous 
lady with the squeeze-box struc ” 
that tune Link Anderson, right, eres 
bed his umbrella and held it a> 
two California companions at & ie 
quet in Pontiac following & — 
Dealers merchandising council. sort 
son is the Pontiac dealer at — 
Monica: Tom Ray, seated, is manare 
of the Pontiac Pacific region, an ay 
bert Kasey, center, is the deale 
Fresno. 


than five times as much by the 


end of this year as up to date. 


The contract service head - 
asserted “ordnance produced = 
late may be used by our adversy 
ies,” demanded “more accepta?" 
| defense materials in less Ce 
a disclosed the aluminum-utent 
industry has been told it 1s oo 
of business.” Another spea al 
warned industry will feel “the ro 
|pinch” of a labor shortage by 
August or early September. 
getting mor 
b-contractor 
f the 
de- 





| Spreading the work, 
| bidders and more su 
'ean solve the time element 0 
nation’s defense problem, he 
clared. 


Ntiac dealer 


er for 
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)ETROIT. — Recent additional 
yrs placed with General Motors 
jer the national defense pro- 
m have brought the total to 
400,000, it was announced last 
uk by Alfred P. Sloan jr., chair- 
, in “A Progress Report on 
wk for Defense” sent to the 
stockholders. 

for the year 1940 — and in 
ty this means chiefly the last 
~ months of 1940 — deliveries 


dealer J special defense materials from 
rojan FS and Canadian plants of GM 
a yunted to approximately $60,- 





up-te- 
1 now 
Tex., 










000,” Sloan reported. “Included 
re deliveries to British, Canadian 
. S. governments. This 
‘ounts to 3% percent of the total 
»s volume of GM in 1940. The 
income realized on such busi- 
in 1940, before federal taxes, 
1.5 percent of the corporation’s 
al net income for the year, be- 
deducting federal taxes.” 
Slow is a summary of the prin- 
mal GM defense activities, ex- 
ive of obligations of affiliated 
ganizations, and their status as 
about the end of January, 1941: 
Airplane Engines 
-$190,100,000—-Production of Alli- 
son liquid-cooled engines is for 
itish and U. S. Army air corps 
cunt. Current capacity is about 
) per month. The goal is pro- 
ction of 1,000 engines per month. 
Anderson, Ind., the newly-built 
uminum foundry for Allison cast- 
zs is in operation. 
91,200,000 — Construction near 
Chicago of an engine plant, 
th a capacity of 500 Pratt & 
hitney radial, air-cooled engines 
tr month, is being started at once 
Buick. Start of production will 
pnd on delivery of essential 
ecial machine tool equipment. 
Bomber Parts 
$62,400,000 —- A program to manu- 
ture parts and sub-assemblies 
t approximately 100 twin-engine 
orth American bombers monthly 
ill be handled by Fisher Body. 
is expected that parts and as- 
mblies will be in production so 
at final assemblies by North 
merican Aviation, Inc., which is 
recting an additional plant at 
ansas City, can start by summer. 
Airplane Equipment 
7,000,000 — Following extensive 
paration and plant rearrange- 
ent, production is beginning at 
Rochester Products division on 
variety of airplane control and 
strument items. 
Diesel Engines 
$89,400,000 — Additional orders, 
incipally for propulsion and 
xiliary engines for naval use, 
ave been received. 
Machine Guns 
$61,400,000 — Construction work 
going forward rapidly and new 
achinery is being installed as it 
kcomes available at the Frigidaire, 
Spark Plug, Saginaw Steering 
var and Guide Lamp divisions. 
liveries are expected to start in 
¢ latter half of the year. 


Ammunition 
$16,600,000 — Tooling is nearing 


ford and GM of Canada 


Produce Identical Units 
MONTREAL.—At the invita- 
tion of the Dominion govern- 
ment, engineers of General Mo- 
ors of Canada and the Ford 
Motor Co. of Canada met with 
sovernment engineers many 
months before war was declared 
ind designed a mechanized unit 
o be produced by both plants, 
with all parts interchangeable, 
Roy D. Kerby, assistant to the 
President of GM, revealed to 
members of the Ontario Motor 

ague in convention. 

“These units were designed by 
‘ngineers of both companies in 
‘Cooperation with the govern- 
ment so that any part from one 
Machine can be used on any 
other machine,” Kerby said. “So 
‘ompletely was the thing organ- 
“ed that both plants were in 
Mass production within 90 days 
from the time we received the 
80 ahead’ order after outbreak 
of war.” 
co 
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completion at the new GM Forge 


(267)—15 





M National Defense Orders Now Total $683,400,000 


leliveries in 1940 Comprise 


3%3% of Total Sales Volume 





U.S. Registration 


Of Unemployed 
Is Undertaken 


WASHINGTON.—Registration of 


plant of the Olds division at 
Lansing, in preparation for forging 
and machining 75 and 105-milli- 
meter shells. At Guide Lamp and 
Delco Products divisions prepara- 
tions are well along for volume 
production of cartridge cases and 
fuses. 
Trucks 

$62,800,000 — Deliveries to the 
British and U. S. governments of 
Chevrolet trucks of various special 
military types are continuing at a 
rapid rate. 

Miscellaneous 

$37,300,000 — In addition to ma- 
jor items, GM divisions are en- 
gaged in preparation for and ac- 
tual production of a great variety 
of other important defense mate- 


including gears, dies, etc. 


Canada 
$65,200,000 — GM Canadian plants 
continue volume production of mil- 
itary trucks and transport equip- 
ment, as well as shell fuses, for 
the British and Canadian govern- 
ments. 


rials, 


central region, 


manager oO 
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ENEATH the brilliant new styling of the 1941 Body by 
Fisher, there’s also new engineering to make its 
Unisteel Turret Top structure more solid and secure than 
ever. And this is one of the major reasons for the greater 
shockproof and weaveproof qualities of the new General 
Motors cars in every price class. Illustrated here are examples 
of this new engineering as it applies to the 1941 Buick. 
Note particularly how its wider steel floor adds strength to 
the body as well as breadth, how new steel reenforcements 
in the cowl and rear end provide increased solidity at these 
vital points. It’s advanced engineering like this that makes 
smart motorists say, “Body by Fisher is *41’s guide to better 


value” — which leads you, of course, to a General Motors car. 


You'll say*CHEVROLET’S FIRST BECAUSE IT’S FINEST” Pe 
—and certainly one of its finest features is its brilliant new |} 
Body by Fisher, shown here on the 1941 Chevrolet Special 


De Luxe Sport Sedan. A bigger body inside and out with full 


six-passenger comfort. i 
} 
| 
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| GENERAL 
} MOTORS 


CHEVROLET 


ON GENERAL MOTORS CARS ONLY: 
OLDSMOBILE BUICK CADILLAC 


PONTIAC 





ESSENTIAL for the protection of land planes, which are forced down over 
water, are flotation bags being manufactured by Goodyear Tire & Rubber Co. 
for the Army and Navy aircraft. In the photograph women are shown putting 
finishing touches on flotation bags prior to their final inspection and preparation 
for shipment to military plane manufacturers. 





Meetings Are Set 


PONTIAC.—Paul Warmee, sales pro- 
motion manager for Pontiac Motor, 
will hold a series of educational and 
training meetings with retail salesmen 
during the next 10 days in the south- 
east. James A. be iy manager of the 
an 
the Atlanta zone, will also 
participate in the meetings. 


last week, 
William S. Knudsen. 


fense jobs. 


should be extended. 
At the same time, 


facilities, 
tional Assn. 
being completed. 


D. M. House, 


1 Wider steel floor — ribbed, braced, 
and integrally fused with body 


2 Box section rocker panels also in- 
tegral with body 


3 Three U-shaped steel channels fused 
together to form center pillar 





4 Steel cowl and dash more ruggedly 
braced 





5 Special rock wool insulation in cowl 

in addition to other scientifically 
selected insulation materials 
throughout 







6 Outer and inner door panels fused 
together with inner steel cover plates 


7 Box section braces under front and 
back of rear seat 










8 New box-type rear end bracing 
9 U-shaped steel roof bows 
10 Solid box section steel roof rails 


11] Seamless steel Turret Top 


the nation’s unemployed started 
it was announced by 


United States defense needs, plus 
the proposed seven - billion - dollar 
lend-lease aid to Britain, it was 
hoped enough workers will 
found available to take over de- 


Registration of all unemployed 
had already been planned before 
the lease-lend bill was passed and 
before the President submitted to 
Congress his estimate of what aid 


survey of existing manufacturing 
conducted by the 
of Manufacturers, 
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NADA Outlines Mechanics- Training Pla, ; 











Steps Are Given 


To Help Dealers NYA Activities... | U:S.Agency Role— Fe 
Meet Problem NYA Projects Train Youths 


(Continued from Page 1) For Car Repair, Plant Job 


tion is one the employer alone can 
work out,” he states. “The em- 
DETROIT.—One of the federal | department and stil] anothe 
agencies, with which automobile | he has found his proper niche unt 
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ployer must provide instruction in 
the performance of the particular | # 
job arising in his factory or shop. 


: : dealers are asked to cooperate All the youth at t ; 
moe cae ar tone —— ef- under the National Automobile project have finished ‘then ene 
ukilled operations.” & men in Dealers Assn.’s mechanics-training | ing and what they are doing the - ‘an 

Magnitud f th d af program, is the National Youth] will enable them to seek af em ho’ 
1 & i: S Le a Administration which has been do-| job better equipped t nee 
abor created by the defense pro- O earn @this ye 


ing meritorious work in training} livelihood. The NYA q 
youth in mechanical and produc-/|tempt to turn out skilleq work 
tion work. but it does give youths experien 
NYA has not only been training | in functional jobs necessary in ig 
youths in automobile repair work, | dustries expanding because of 4, 
but a major share of its facilities | fense orders. el 
Adjoining the main buildin 
the automobile repair = 
which is equipped with the oh 
machinery necessary in the rong 
of cars. At present youths in iP 
department are repairing cars o, 
erated by several federal] agencie 
in the Detroit area, including thos ; 
of the NYA. 


Industry Calls Many 


The garage has among the fined 
analyzation equipment of any if, 
Michigan. Besides providing youth, 
experience in the repair of moto 
the garage also maintains a bump 
ing and painting department. Muc 
of the tooling equipment was mad 
by youths in the machine shops oy 


gram is explained by A. F. Hin- O€S not 4 
richs, acting commissioner of la- 
bor statistics, U. S. department of 
labor. He points out that the con- 
struction already authorized will 
demand an estimated total of 8,- 
380,000 man-years of productive ef- 
fort—the equivalent of a force of , . ‘ 
nearly 8,500,000 men working with- : for skilled jobs in defense plants. 
out lost time for a full year. The| youths by National Youth Administra, | Employment of young persons in 
need for training is brought out in| tion. Here Tony Smolen and Don| mechanical and production work 
his statement that surveys made Ticknor are repairing a Ford motor|reached an _ all-time high last 
by the U. S. Employment Service at NYA’s Southfield project in Detroit. month, with 166,360 youths out of 
show that skilled workmen in the , yoo a total of 485,583 being employed 
numbers needed cannot be found on types of work which have a 
in the ranks of the unemployed. definite relation no national de- 
In an accompanying message to fense industries. These youths are 
dealers, NADA President L. Clare employed in mechanical and 
Cargile reviews the _ statements manual shop work where they are 
made by the government officials, getting work experience of a prac- 
and urges every dealer to consider tical nature which will enable them 
this problem immediately from the to find employment in rapidly ex- 
standpoint of taking prompt ac- panding defense industries. 
tion. “It may be several months Through cooperation of local 


have been turned over in industrial 
centers to fit both boys and girls 















































Yense. 
hich fir 
de of 


before you are personally af- school systems, an increasing num- the property, but other equipmey ment « 
fected,” he said, “but the time to ber of these young men and women | Was loaned the NYA by the Chnf. may 
prepare is now.” are being given the opportunity to| ler Corp., which turned over to th ilar 2 

The presentation directs the at- supplement the practical expe-| Project a Plymouth chassis as nds mé 
tention of automobile dealers to rience they gain on NYA projects | !aboratory model. oh ma 
the fact that as large employers of by attending related training| That the project is paying diy  civili 


dends in work experience is demong., 
strated by the fact that from 12 
18 youngsters are leaving South 
field almost daily to accept jobs i lic ey 
industry—jobs that they might no iod . 
have been able to get without tq 
experience gained under competeng . 
supervision in this NYA project. tch 
Other resident work projects ar Campbe 
being established at Benton Har& appoit 
bor, Traverse City, Saginaw, Flinthector o 
East Lansing, Ironwood an agenc 
Houghton. mpany } 
riod he 
Ch e « f of W 
icago Firmsfeenera 
acity ¢ 


Seeking to Endf- 


ae ‘i Braden 
‘Labor Pirating’ 


o's now 

r agency] 
CHICAGO.—Led by the Employ- 

ers Assn. of Chicago, of whic@lected 

Chicago Automobile Trade Asst 

: Henry N 

is a member, a program to cur) 


skilled mechanics they face the 
loss of their mechanics both to the 
draft and the defense industries. 
Training of mechanics is doubly 
pressing in view of the need for 
maintaining adequate highway 
transportation when the defense , F 
program reaches its full magnitude. pe nag Beng operation and 
The first step that the NADA radio production. 
presentation suggests to dealers in| GIRLS ~ get NYA training. Here Funds for this expanded defense 
meeting the problem is an analysis acetylene. welding at "NYA's ‘Det | work experience by the NYA 
= ee —_ aa Pe project. were a. "oe a —. 
erminati e appropriation by Congress o - 
they will need available against the 000,000. Since last fall, NYA has 
inevitable demand. established an increased number of 
In getting the men for training, resident work experience centers 
NADA suggests three steps: 1. Up- where youth from rural areas live 
grading of men in the shop who and work on a full-time basis. In 
are capable of advancement; 2. addition, work shops have been 
Rehiring men who have left the established in key cities through- 
industry because of age or minor out the country where’ urban 
physical disabilities; 3. Getting youths are receiving the same ex- 
new men from employment bureaus perience in mechanical trades on 
and those agencies which give vo- a part-time basis. 


cational training or work expe- Typical of the work being done 


classes. wit 
oping 
i] kee 


Girls Are Trained 


An interesting new development 
is the assignment of 20,000 young 
girls to types of projects which fit 
in with defense industries, such as 


















rience. . : by NYA in defense-production cen-|“labor pirating” and _ train mont bo 
Among the vocational agencies, ters are the projects in Detroit] mechanics and apprentices rit Audit 


the NADA presentation lists the 


2 and Michigan. 
Vocational Education Program for 


Stretching over nine acres of 


agreed upon at a _ meeting las 


arl 
week. Sam Shapiro, general mat: eton, 


: ; piling | 
ee pee, — a oe land on the west side of Detroit is| ager, represented CATA at th inten 
ty h eer ab a f a the NYA’s Southfield project, the | session. wreau 
a a ee y . oa largest of eight new resident work Gordon L._ Hostetter, genemiy..  o¢ 


eral government and _ cooperate 
with employers in training men. 
To meet certain local conditions, 


manager of Employers Assn., tt 
vealed that a committee has bee B 
appointed to function in conney: “)- R 
tion with the following five-P0[Wijpyr 1 
program: pnder ar 
Publicize the evils which WRyan < 
adversely affect both employes#iden, S 
and employes unless the practit]/n 1912 
of competitive bidding for skill th Frede 
labor is abolished voluntarily. Facy. H 
Urge industrialists to formula fateone 
training programs that will 8}. th . 
unskilled workers an opportunity"? lar e 
acquire skill now in demand. ge 
Encourage close cooperation bey 
tween industrial firms and ® 
legitimate agencies, both gove™ 
mental and private, now seekit 
to provide training in mechani 
skills. 
Request employers of skilled 
bor to report flagrant cases 4. 
“labor pirating” as a means © ms. 
checking the practice. : 
eae’ uber unions to ease ™ ‘proxi 
strictions on the number 7 i; — 
apprentices allowed in proportie hs . 
to skilled workers in certain © “ pion 
dustries, and to expand thelr in 7 
facilities for training apprenindatetne. 
through establishment of additio™) re ae 
labor-operated trade schools. ~ Femail 


Interest of automobile dealers ; stances, 


projects being developed by the 

NYA in the state. It is also one of 

3 : — the newest, having been in opera- 

ae te oo ——— tion but a few months, but already 
. : j . YOUTHS receive NYA training fitting | 2Pproximately 900 youths from 16 

trained in large shops and in| them for skilled machine jobs in de-|to 24 years of age are gaining 

small shops, as well as group train- | fense plants. work experience that will enable 

Ins where this plan would be most them to get jobs in mass produc- 

effective. In this connection, strong tion industries 

emphasis is laid on the value of : 

utilizing the facilities of local auto- All Types of Shops 

mobile dealer associations in co- Automobile repair shops, ma- 

chine shops, radio shuns, black- 


operative effort. 
* * ¢€ smith shops, welding divisions and 
drafting rooms are maintained at 
the project, each under the direc- 
tion of a competent and experienced 
supervisor. Related training is 
provided by instructors supplied 
by the State Board of Control for 
Vocational Education through fed- 
eral funds allotted to Michigan for 
this purpose. 
Later on it is expected to in- 
crease the capacity of the project 
so that as many as 1,500 or 1,800 
youths may be accommodated. The 
900 now gaining work experience 
there are divided into two shifts, 
each of which works alternately 10 







Knox Lauds 


Ford Naval School 

WASHINGTON. — Training of 
naval mechanics made available to 
boys from the Great Lakes Train- 
ing School through free facilities 
provided by Henry Ford has won 
the praise of Navy Secretary Frank 
Knox. 

Ford has established a training 
school in his plant, in which he 
has invested, of his own money, 
about $750,000, Knox told the 
House Appropriations Committee 
during hearings on the Navy De- 
partment appropriation bill for days at a time. Each shift works 
1942. THOROUGH medical examination six hours & day or 60 hours in their 

“He has taken the boys from | awaits all applicants for NYA training. allotted time each month, as the 
the Training School at Great |}—————— | Project operates on a five-day 
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ee: a ne cee, i ae ee, oes Jones Is Elected — the program is a natural fae ‘aight n 
putting them through this trade i 7 Every youth, upon entering the|their concern over the likeliho” )-0-starri 
ee aia school at no cost to the govern- i ORe  ee Jones of Ir, |project, is given a test to de-|that competitive bidding »Y a this or 
ment at all, and is giving them a president of Tacoma Automobile Deal- | termine in which department he|tories and machine shops, ge “scribed 
KNOXVILLE, aE perfectly splendid training in the/ers Assn., to succeed H. A. Sanford would best be suited. If it is found| with insufficient replacemen', jee ns 
mechanics relating to that particu- gf Bantord Bee conan eg lle after a few days’ trial that he is! seriously affect their servic® “feche, D 

lar craft, in the automobile in-' yice-president; Jack Gordon, treasurer: | not suited to a particular line of| partments in the matter of " \gford 


dustry.” Leon Titus, secretary, work, he is transferred to another | chanics 
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the 4th Dimension 


dy Excess Profits into Adv? 


Feldon, Prentice Named 
By Pete Wemhoff 











ofits? 


IS 
lob 

excess profits into advertising, 
her unfpasn’t shown up in media fig- 
Che, Js since the start of the year, 
Outhfgpording to the New York Times. 
' schofpatever gains developed have 
Ng thesen moderate and some losses 
t factoxbre shown in the first two months 
earn #this year. 


not g Radio, which enjoyed such 
Worked stantial rises in 1940, had a 
Perieng in of about 10 percent in Jan- 


. 'n inv in network billings and the 
Of de vbruary rise did not deviate 


Idi wech from this. Newspapers 

Ng ite about 6 percent ahead for 
a “4%. two months, with an uneven 
" alee owing among various cities, 
fa » defense territories making 
8 ll. best gain. Monthly magazines 

'S mally had some losses for the 


ad st two months with weeklies 
& thd istering smaller gains than 

ye chalked up in 1940. Out- 
y or is reported to be running 
he finefightly ahead of last year. 


any itturrent advertising copy is tak- 
3 youths on more of an_ institutional 
motorie, Advertisers are stressing the 
a bumptribution they are making to 
it. Muciense. A recent Buick ad, in 
aS Mal@ich first acknowledgment was 
hops oe of the possibility of a cur- 
ulpmeniiment of passenger car produc- 
> Uityiin, may be the forerunner of 
rtothiijlar ads by other consumer 
18 8 @4; manufacturers. Companies, 

_ Bich may be forced to curtail or 
ng divi p civilian goods output, are now 
demoied with the necessity of de- 


Ml tioning advertising copy which 
sous] keep their names in_ the 
Jobs itfslic eye during the emergency 
ght nofhiod 

‘out tha 

mpeten@ « 

yject. fitch 


ects arlampbell- Ewald Co. announces 
n Har’ appointment of Jim Braden as 
', Flinkector of Chevrolet publicity for 
d ati agency. He has been with the 
mpany five years, during which 
rod he was a member of the 
| Mf of William E. Holler, Chevro- 
M§ general sales manager, in which 
’ acity also he will continue to 
nd Fe. 
’ Sraden succeeds N. W. Hopkins, 
ug 0S now on special assignments 
ymploy; 


ragency. 
whicected 

Assn 

‘0 curd 


} 
| 


Henry M. Stevens, vice-president 
more Walter Thompson Co., has 
s wat, reelected president of Traf- 
. last Audit Bureau, Inc. John V. 
oo arleton, vice-president of J. 
at th irling Getchell, has been ap- 
inted as a new member of the 
nef Z€2U representing American 
eps of Advertising Agencies. 


B. Ruthrauff 


e-pol' Wilbur Barlow Ruthrauff, 54, co- 
pider and president of Ruthrauff | 
h WHRyan agency, died Mar. 13 in| 
ployesemden, S.C. 
ractit]/0 1912 Mr. Ruthrauff founded 
skillefth Frederick B. Ryan the R. & R. 
y. acy. He was a pioneer in nar- 
mulatf"ve copy and in advance testing 
Il give advertising copy. He also was 
nity tf’ Of the first to use photographs 
a large scale in advertising. 


ze 
sn 
s beel 
onnet 











, be 
oy ther 
ove" Radio will play a major role in 
eekia idebaker’s spring advertising 
anipaign, according to Ken B. 
lott, vice-president in charge of 
sts, who announced a 105-station 
of'ttage of the nation with two 
of — spotted types of pro- 
ams, 


led 









SES 
ns 


se {Approximately two-thirds of 
er °F Stations will carry Richard 
ortiofmber and his Studebaker 
in *f8mpions along with guest | 
r oW}MF appearances. News broad- | 
nticefts, with prominent local com- | 
ition’ fentators, will be sponsored on 
* remaining stations. In a few 
ers "fSlances, sports rather than 
ult ° ‘aight news will be featured. 

liho 4-starring with Richard Himber 
' 8" his orchestra in the 15-minute 
— ‘scribed Studebaker Champions’ 
 Letams will be Rudy Vallee, Don 
e “| &che, Dorothy Lamour, Frances 
r /™egford and Dick Powell. Each 


program’s commercials will include 
interesting interviews with crafts- 


if national advertisers have any/men from the Studebaker plant in 
ntion of throwing large sums | South Bend. 


Advances 

Appointment of P. I. Prentice as 
publisher of Time is announced by 
Roy E. Larsen, president of Time, 
Inc. Prentice joined the firm in 
1930 as business manager of For- 
tune, one of the company’s publica- 
tions, and in 1934 became circula- 
tion manager for all the magazines, 
which now include, in addition to 
those mentioned, Life and Architec- 
tural Forum. He has been a vice- 
president of the concern for the 
last two years. 


Prentice’s place as_ circulation 
manager is being taken by Francis 
DeWitt Pratt, his assistant, and 
formerly circulation manager of 
Newsweek. 


Army 


Lieut. Louis H. Frohman, 


Col. 


lexecutive of H. B. LeQuatte, Inc., 


New York advertising agency, has 
been ordered to active duty for one 


|year at Camp Lee, Virginia. 


Switches 

Harold A. Wise, advertising di- 
rector of Macfadden publications, 
announces the appointment of 
Richard A. Feldon as advertising 
manager of Liberty. 

Feldon, eastern manager of the 
same publication for many years, 
was previously with McGraw-Hill. 
Feldon has appointed Robin Mor- 
ton, of the eastern sales staff, as 
eastern advertising manager. Perry 
Githens continues as_ publicity 
manager. 


Credit 


Addressing the Detroit section of 
Society of Automotive Engineers 
last week, Lee Anderson, president 
of Lee Anderson Advertising Co., 
gave credit to the engineer as the 
fundamental source of automotive 
advertising and as a powerful sales 
factor. The topic of his address 
was “Advertising — Engineering’s 
Interpreter to the Buying Public.” 
Anderson discussed the _ theories 


IT BOOSTS PROFITS 
FOR YOU 


and practices of advertising, first 
in general and then in relation 
to engineering. He said that the 
engineer, by constantly produc- 
ing betterments in the product, 
furnishes the advertising agency 
with material by which it can 
capture the public’s attention and 
produce the buying urge. The 
newer and more exciting the 
theme, naturally the better 
chance for the advertising to 
serve its purpose, he declared. 
Peter A. Revelt, account execu- 
tive of Lee Anderson, collaborated 
with Anderson, in addressing the 
SAE. Revelt dealt more definitely 
with the technique of developing 
advertising. 


Named 

A. W. Lehman, who has been 
with the Assn. of National Adver- 
tisers for 12 years and is manager 
of the Cooperative Analysis of 
Broadcasting, has been put in 
charge of the headquarters of the 
Advertising Research Foundation, 
New York City. The foundation is 
jointly operated by the ANA and 
American Assn. of Advertising 
Agencies. Lehman will continue as 
manager of CAB, which is also 
sponsored by the two organiza- 
tions. 


iT BOOSTS VALUE 
FOR YOUR CUSTOMERS 
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Notes 


Edward L. Bowman, formerly 
Detroit manager of Cleveland Shop- 
ping News, has joined the Detroit 
sales staff of Liberty magazine. 


Bert W. Holloway, former pub- 
licity executive with Universal and 
Paramount Studios, has been 
named publicity manager for the 
Lockheed Aircraft Corp. and the 
Vega Airplane Co. 


Belated Decision 


With fanfare of trumpets, 
Federal Trade Commission last 
week in Washington ordered 
General Motors and its sales 
subsidiaries to “stop misleading 
representations of prices on the 
sales of automobiles.” 


Decision really is ancient his- 
tory, in that FTC referred to 
period of 1934-1939 when com- 
plaint was filed with commis- 
sion, which had to do with prac- 
tice of not including extras on 
base price advertised. Even be- 
fore complaint was filed, GM 
had changed all that was com- 
plained of, but it has taken all 
those years for FTC to make 
decision. 


Canda cloth upholstery in the new ears you sell costs you nothing extra —costs 


your customers nothing extra. It helps you sell new cars faster —and saves you 


reconditioning costs when these cars come back to you at trade-in time... For 


your customer, canda cloth means a smarter-looking car, a more comfortable 


ride, and a higher resale value. Fit all this together and you see why it pays to— 












eanda cloth 


WHEN YOU ORDER NEW CARS 









COLLINS & AIKMAN CORPORATION 


200 Madison Avenue, New York City 
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By A. H. Allen 


IN SPITE of reassurances re- 
garding aluminum supplies, a 
switch to cast iron pistons seems 
definitely in the cards for a num- 
ber of motor car makers in new 
models this fall. Three of the larger 
units are known to have produced 
sample cast iron pistons, and have 
placed orders for electroplating 
equipment with which to tinplate 
the iron pistons. ; 


Best opinion is that the change 
must be considered a temporary 
proposition only, and that as 
soon as aluminum becomes avail- 
able in more adequate amounts 
to nondefense industries, pistons 
will go back to the lighter ma- 
terial. Meanwhile, the cost of in- 
stalling electroplating equipment 
and outfitting foundries with 
molding machines, coremaking 
machines and related equipment, 
likely will be written off in a 
year or so and charged up to the 
exigencies of the defense pro- 


gram. 


Y-Line 


Assembly 

STRAIGHT-LINE assembly has 
become a term readily identified 
with the automobile industry, 
copied by many other industries 
and by plants in foreign countries. 
Now, a new setup called the “Y- 
line assembly” method is being 
pioneered by Plymouth, and other 
automotive plants and related mass 
production industries are studying 


it. 
2 6 


Cc. C. Williams, plant engineer 
for Plymouth, recently reviewed 
the method in a talk before the 
Harvard graduate school of busi- 
ness administration. The term 
Y-line is derived from the fact 
that chassis are assembled on 
one conveyor, and bodies, com- 
plete with fenders, hood and all 
sheet metal, radiators, horns, 
batteries, etc., are fitted together 
on a separate conveyor system. 
The two lines converge to form 
a sort of “Y”, the overhead body 
track synchronized with the 
chassis line, descending to meet 
the latter. Principal difference is 
in the number of parts assembled 
on the body structure before it 
meets the chassis, and the fact 
that the usual “body drop” is 


* * * 





Car Fatalities Rise 


WASHINGTON.—Motor vehicle fatal- 
ities in 155 are, cities during the 
week ending Mar. 1941, totaled 167, 
an increase of 537° ercent over the 
135 deaths uring. the corre -—— 
week of 1940, S. bureau of census 
has announced. 


SUN, 


NEW YORK 
OFFERS YOU.. 


TE Belmont Plaza, be- 
cause of its convenient 
location, is hotel headquar- 
ters for leading men in the 
automotive accessories field. 


Just a few blocks from 
Grand Central Terminal and 
across the street from Grand 
at the Bel- 
in the 





Central Palace, 
mont Plaza you're 
center of things. 


Two excellent, popular-priced 
restaurants—The Pine Room 
and the famous Glass Hat, 
one of New York's smartest 
dining and dancing rooms. 


800 well ~ appointed rooms, 
each with ub and 
shower, radio and full length 
mirror, from $3.00. 


HOTEL 
BELMONT PLAZA 


Lexington Ave. at 49th St. 
NEW YORK 
Joun H. Sramasr, Manager 


MT 









dispensed with in favor of what 
might be called a “body slide.” 


* * * 


New Welder 
Gets Attention 


AIRPLANE manufacturers are 
“camping on the doorstep” of a 
Detroit welding machinery manu- 
facturer, which is readying a revo- 
lutionary type of aluminum welder, 
claimed to outdistance other types 
of welding machines in uniformity 
and strength of welds it produces. 
First announcement of the equip- 
ment will be made at the Machine 
& Tool Progress Exhibition which 
opens in Detroit’s Convention Hall 


Mar. 25. 
s * # 


Ten years ago the matter of 
balance in automotive engines, 
while it was recognized, did not 
come in for near the concentra- 
tion it receives today. Crank- 
shafts are balanced both before 
and after machining. Harmonic 
balancers are attached to crank- 
shafts. Connecting rods are deli- 
cately balanced. Entire engines 
are balanced after assembly. 
Loose mounting of engines in 
car frames is one reason. An- 
other, of course, is to give drivers 
@ more perfect, a more comfort- 
able ride, with avoidance of an- 
noying shimmy and shake, espe- 
cially during engine idling. 


*- * * 


Marks 
Are Broken 


RECORDS are going to be broken 
with monotonous regularity by 
motor plants this year, according 
to present indications. Heaping of 
defense production on top of regu- 
lar car output, is helping old marks 
go by the board. Ford Motor Co.’s 
huge River Rouge power house, 
for example, set an all-time record 
a couple of weeks ago when it 
turned up 3,961,890 kilowatt-hours 
over a 24-hour period. A peak pro- 
duction record for power was set 
on Dec. 4, but was broken twice in 
January and three times in Feb- 
ruary. How many times it will be 
eclipsed in March remains to be 
seen, but even so, the new mark 
represents only about 45 percent 
of installed power capacity. The 
Ford power plant is the largest in- 
dustrial unit of its kind and at 
peak operation 
enough electric current to serve 
the industrial and domestic needs 
of cities the size of Boston or San 
Francisco. 


it could supply | the 
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A PONDEROUS device that simulates by a rocking action some of the 
stresses and strains imposed on an airplane’s fuel tank in flight, has been 


developed by B. F. Goodrich Co. to 


test the firm’s newest contribution to 


national defense — the self-sealing fuel tank. Called a ‘“‘slosh tester,’ the 
device rocks the fuel tank in 16 to 18 cycles a minute to measure the effect 
on the tank of the force of the sloshing fuel. 


Ford Ponders 


Plastic Car 


Made of Farm Materials 


WAYS, Ga—Henry Ford envi- 
sions a day “only several years 
off” when a farmer will grow most 
of the materials going into his 
motor car and perhaps provide 
the fuel from plants as well. 

“We'll have an_ experimental 
body ready at our plant in a month 
or so made chiefly of plastics from 
cellulose fibers easily grown,” Ford 


February Crude 
Rubber Imports 
Decline Slightly 


WASHINGTON. — Imports of 
crude rubber into the United States 
in February, 1941, amounted to 73,- 
973 long tons compared with 86,833 
tons in January, 1941, and 43,088 
tons in February, 1940, the U. S. 
department of commerce reports 
on the basis of advance statistics. 

Declared value per pound for 
February averaged 18.00 cents 
compared with 17.73 in January and 
17.30 cents for December. 

Domestic reserve stocks of rub- 
ber held by the U. S. government, 
including rubber received in ex- 
change for cotton as well as stocks 
of the Rubber Reserve Co., in- 
creased from 134,338 long tons at 
the end of January to 145,570 tons 
at the end of February, leaving 
February trade arrivals at 62,741 
long tons. 


Safety Award Given 


DETROIT. rs total of 2,737,846 acci- 

dent-free ittles in 1940 by drivers of 
J. Bejin Cartage Co., Inc., 

won, a the fifth consecutive year, 

the trophy for large wholesale fleets of 

= National Safety Council. — see 
was recently awarded 

fl uet here in the Fort Shelb fitel: 













said in an interview here last 
week. 

“The plastic body will be several 
hundred pounds lighter, and will 
be a better body for several rea- 
sons,” he added. 

Ford said the “field of plastics 
is almost unlimited, and we'll see 
them used more and more in 
houses and offices instead of wood.” 

He displayed some attractive bath 
and kitchen tiles and what ap- 
peared to be silk socks. 

“Those tile were made from corn 
cobs and tree bark right here in 
our laboratory.” Ford asserted. 
“The socks used to be ordinary 
sawdust.” 

He said it was known that, if 
necessary, “we can produce satis- 
factory fuel for engines from pota- 
toes, corn, rice and other farm 
products.” 

Heading Ford’s laboratory at his 
Georgia plantation is Harry G. Uk- 
kelberg, who worked with the late 
Thomas A. Edison, one of Ford’s 
intimate friends during his life- 
time. 

Ford also announced that a 
“flivver plane that will take off 
from a small plot and sell for 
the price of a light car” is the 
goal of the Ford company. 

The ship will be a _ two-seater 
with features of an ordinary plane, 
plus a type of auto-gyro to permit 
landings in small areas. It will be 
powered with a 300 horsepower 
engine built horizontally into the 
wing and the body will be made 
of plastics. 


Zone Office to Move 


MEMPHIS.—A $60,000 building will 
be erected here to house the Chevrolet 
zone office and warehouse, if negotia- 
tions under way are successful. 


















D&C Pre paring 
For Record Yen 
On Great Lake 


DETROIT.—Automobi 
freighters of the Detroit a 
land Navigation Co. fleet are re 
commissioned and expect to 
the navigation season within” 
week, it is announced by ~ 
‘a McMillan, president. A rtm 
season in shipments is anticipaty 
with a_ substantial increase e 
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pected over the quota of Chet 
cars transported last year, oe = 

With this in view, McMill, aaa 
states, handling facilities at bo Cadi 
Buffalo and Cleveland have bp Y 
improved. Acquisition of addition Plyn 


warehousing and receiving gpaq 


at Buffalo has increased ca ee 
of that port materially, ye i 


tion, the entire lower leve] of 
public auditorium garage at Clevy 
land has been acquired, augme 
ing capacity by 350 cars, Heatin 
and lighting facilities make jt Po 


STUD] 
sible to load cars ont 
under cover. oo NASH 


At Detroit receiving yards ne en 
and improved lighting equipmeg WILL’ 
has been installed in order to o§yISCI 
pedite night handling, while 
both Cleveland and Buffalo TOT 
*Rev 


GrORD 
Ford 
Merc 
Line 


dispatching systems have bye 
stepped up in order to make th 
most of expanded stora 
modations. 

D&C, which commissioned ; 
first automobile transport oy¢ 
seven years ago, now has fy 
steamers devoted exclusively 
automobile transport — the T 
maine, the Fitch, the Mead a 
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Lee’s New Job the A 
DETROIT.—Appointment of D. ytute. 
os as sales engineer is announced } Thi 

D. Cosart, sales manager, Dod is 


Truce division. Lee, who has been 
charge of Dodge diesel truck gal 
promotion for the past three yes 
will continue this work and, in add 
















tion, will coordinate product devel The 
ment for the _ entire line of Dod 13 pe 
job-rated trucks, both gasoline aj Pp 
diesel powered. week. 
An 
Truck Top Ten 
First Ten in Reatwtretions (" 
Reported in AN T 
1941 408 Buick 
Pos. Make Pos§ Cadill: 
1—14,682 Chevrolet 13,812—1] Chevr 
2—14,588 Ford 11,981— 2] Chrys! 
3— 6,845 Internat’l  4,802—%} De So 
4— 4,007 Dodge $,726— 44 Dodge 
6— 790 Plymouth 651— 6] Hudsc 
j— 533 White $72— 9 Linco! 
8— 487 Mack 406— 8] Nash. 
9— 372 DiamondT  41i—1j Oldsm 
10— 223 Studebaker 76—10) Packa 
Total All Makes rary 
oa etl eel 
Willys 


New Commercial Car Registrations, 45 States for Jan. 41-4 | 


Figures supplied by R. L. ic & Co., and for New York City area by Sherlock & Arnold 
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" Ey a 
*41 86] 3222 12019 an; 42| 5568 a 620 1 451 52 97| 37626/’41 Total 41 States 
for Saneney ae FeeresH| si q 336] 1 ne ieil_6|_Serr in| £03! 286 111 129 319081°40 for ae Tots 
, te 4 Wi 215 1 30 35| 2620|'41 Califo 
California aah ee | ial 197 a fe7| 3421 *2| 30 Se 33| Soe la ; were 
*41 446 2 108 576 aa 08 1370|’41 eorgs * 
Toe ‘sol | | 362 | oI 451 ree 1| 13 ul , aE is} el 5! iig040 — 
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"40! lowa 
? 4 689|_ 45, -33|+~—«319 636 205, 3 439|—7a|——«86 5| 13 37) a1|  13| 2692|°41 Pennsylvsd 
Pennsylvania it] el 331 S191 4t|__10!__338 15] 666|_232| 3| 430) oy eel] al aldol da] arazisan “Ta 
124) 3970) 108 7aa89 3011! 60| 6712) 486| 780|  69| 219| 532| _72| 145| 45763/°41 Total 45 States 
ieee 40] 1031 431 13691 30 87| 3676 122) 11859} 2602) 52! 4726) 399) 640 11 74 371 140) 178 Saee\e ah “ter January —forJ 
I I I 38 for Feb. °41-4 
New Commercial Car Registrations, 3 States for Feb. ’41- 
Figures supplied by R. L. Polk & Co., and for New York City area by Sherlock & Arnold wnioien 
a 
: : : 
~ ms — = a} 
¢ = = 3 -|al] @e 5 2 : 
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~ > Eg eS 2 < .S o 8 | ss - | _ eo - 
z 2 & = 3 2 = z. S a a 2 $ = a | & 2 S 
Fla |/é|/al]alal] a] ae) ole] &] es] ae | a] |e]! e 
law 
*41 48 1 8 25 11 25 1 122 /°41 De declaw, 
Delaware "40 34 | 13 = aa | 12 4| 3| | 1 | | 98 |'40 : Gales 
Dist of Columbia 74i/"3| 7 - z eH Pit rH i | | Feared Diet. of Distri 
r ll 1 82 — 269/41 North Dake North 
none Sapene +40 oa | a seal 4 | B5| | iI | cs 2 | | | 185 "40 3 3 State noe 
149 51| 1 133) 1” gn nas nae [Total S 4 Tota 
ee a CES 
| 2| 372 sae “a 14588| 3062 G1| 6845| 487] 738 69,223 —«533| _72|_~—«2145| 46334/°41 *pat] Tota 
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*Year to date includes 45 states for January plus 3 states for February. Year 
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AN’s Production Estimate 
(U. S. and Canada) 








are fy! WEEKS ENDED MAR. 15, MAR. 8 

to op Jan.1 Jan.1 

Within Week Same Week Mar. to to 
bY Jam Ended Week Ended to Mar.16 Mar.15 
: recog Mar.15 1940* Mar.8* Date 1940* 1941* 
ena GENERAL MOTORS .. 53,623 44,488 54,620 108,248 445,584 543,051 
of i Chevrolet? ........... 30,540 27,000 31,552 62,092 267,335 311,669 
{ — pe edeebsvevisens 8,630 6459 8,625 17,255 71,188 88,026 
5,299 6,930 13,858 50,818 69,146 
4,894 5,948 11,898 47,861 59,028 
836 1,570 3,145 8382 15,182 
24,291 29,553 59,283 257,515 296,555 
additions Plymouth? ee 11,988 14,093 28,198 124,865 146,335 
Ng spa@ Dodget .............. 7,600 9,200 18,450 80,526 87,549 
pea SEED x ei00sdocavis 3,300 2,763 3,732 7,532 30,077 36,739 
N ad@ De Soto .............. 2,580 1,940 2,528 5,058 22,547 25,932 
Soc canestievcetes 26,660 238,430 26,695 653,355 241,538 274,256 
at Clea Mord? .........00.005: 28,050 20,275 23,060 46,110 209,089 286,457 
augmen§ Mercury ...........-. 8,095 2,430 3,110 6,205 25,310 31,595 
. Heatig pincoln ............-- 515 725 525 1,040 7,189 6,204 
ke it pag UDEBAKER{ ...... 2,860 2,796 1,952 4,812 27,587 23,918 
. rePPrereTTerree 2,050 1,525 2,048 4,098 14,021 18,852 
AUDSONt ............. 1,770 2,189 1,642 3,412 15,546 16,060 
ards ne a iu egenancd 1400 §=2,548 1,306 2,706 17,297 11,527 
quipmegWILLYS .............- 1,280 902 $ 1,280 6,062 4,915 
A eaMISCELLANEOUS} . 7,580 8,035 17,575 15,155 78,747 83,181 
while ee ee 
Main. Gh FORA «oc cc cevivsces 126,903 110,199 125,891 252,294 1,098,897 1,272,315 
ve bed sRevised. tIncludes trucks. ¢Closed. Miscellaneous includes Crosley, 





make ‘S Henney, 


Autocar, Brockway, Diamond T, Divco, Federal, GMC, Indiana, 


© accon§isternational, Mack, Reo, Sterling, White, etc. 
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NEW YORK.—The nation’s steel 
‘ mills operated last week at 98.8 
percent of capacity, according to 
) the American Iron & Steel Insti- 
of D. tute. 
ounced 4 


r This rate is the highest in the 
s'been ghistory of steel making in the 
‘uck sa@nation, on the basis of present 
en nag steel capacity. 

The new rate is an increase of 


t develo 
of Doi@i3 points over the 97.5 of last 
week. 


Oline ay 


A month ago the rate was 97.1 


en Plant Activity 

tions (Week Ending Mar. 15-8) 
OUTPUT UNITS WORKING 
Buick....... steady; 8,630, five days 
Pos§ Cadillac..... steady; 1,575, five days 
,812— 1] Chevrolet. ..steady; 30,540, five days 
,981— 2] Chrysler....steady; 3,800, five days 
,802— $1 De Soto. .... steady; 2,530, five days 
.726— 4i Dodge. .... . steady; 9,250, five days 
,630— 54 Ford....... steady; 26,660, five days 
651— 6] Hudson. ....... rise; 1,700, five days 
$72— 9 Lincoln. ...... steady; 515, five days 
406— 8) Nash........ steady; 2,050, five days 


411— 1] Oldsmobile. .steady; 5,950, five days 


76-10] Packard. ...steady; 1,400, five days 
Plymouth. . ..steady; 14,100, five days 
Pontiac. .... steady; 6,928, five days 
— rise; 2,860, five days 


resumes; 1,280, five days 








Steel Production Reaches 


98.8% for New U.S. Mark 


percent of capacity and a year 
ago 64.7 percent. 
* 


Youngstown See 


New Records 

YOUNGSTOWN, O.—Youngstown 
steel mill operations last week were 
unchanged at 97 percent of capac- 
ity, with mills booked with virtu- 
ally all the business they can 
handle. 


Operations at the Lorain plant 
of National Tube Co., already near 
capacity because of national de- 
fense work, were upped another 
notch when No. 2 blooming mill 
was put into operation after a 
year’s idleness. Another increase 
will be made this week when the 
Bessemer converter goes on double 
turn. 


Barring unexpected interruptions, 
Cleveland and Youngstown steel 
mills are set to shatter all pre- 
vious delivery records in March. 
Order backlogs are heavier than 
ever before. A few production units 
are sold out for the rest of the 
year and others are booked into 
third quarter, it was reported. 


* * 


Chris Sinsabaugh’s sparkling 
“Sparks” column is read by the 
‘‘wide-awake’’ in industry. 














All Companies’ 
Assembly Lines 
Working 5 Days 


By Harry A. Williams 
Associate Editor 


DETROIT. — Production of new 
cars and trucks remained steady 
last week, totaling 126,903 units, as 


compared with 
AUTOMOTIVE NEWS the Previous 
Production Estimate 


week’s total of 
125,387 vehicles 
and 110,199 
units in the 
same period last 
year. 

The slight rise 
is due to the 
re - opening of 
operations at 
Willys, which 
was idle in the 
previous week. 

General 
Motors five di- 
visions produced 
53,623 new cars 
and trucks last 
week as com- 
pared with 54,- 
620 vehicles 
turned out in 
the previous/s 
week and 44,488 in the same period 
last year. 

Chrysler divisions built 29,680 ve- 
hicles last week which contrasts 
with the previous week’s total of 
29,553 new cars and trucks. Pro- 
duction in the same period of 1940 
was 24,291 units. 

Ford divisions assembled 26,660 
new cars and trucks last week, 
which compares with 26,695 vehi- 
cles in the previous week and 23,430 
units in the comparable period of 
1940. 

In the independent group all 
were on a steady basis with five 
days’ operation in each. 


9.4% Increase Predicted 
For °41 Rail Carloadings 


WASHINGTON. — Indications of 
an increase of 9.4 percent in total 
railroad carloadings in 1941 as 
compared with 1940, and an in- 
crease of 16.9 percent in 1942 as 
compared with 1940, have been 
forecast by Ralph Budd, transpor- 
tation commissioner of the Na- 
tional Defense Advisory Commis- 
sion. 

Total increase in carloadings for 
1941 is estimated at 3,426,628, an 
average weekly increase of 65,900 
cars above 1940. Loadings in 1942 
are estimated to exceed 1940 by 
6,140,373 carloads, an average 
weekly increase of 118,100. 


THIS 
WEEK 


126,90 < 


125,387 
WEEK 
110,1 


<- 
LAST 
YEAR 
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_PRODUCTION—REGISTRATIONS _ AUTOMOTIVE NEWS, MARCH 17, 1941 00 
« Week’s Output Steady at 126, 903 Cars and Trucks 


Passenger Car 


Registrations 


45 States for January, plus 3 states for February 





Jan. to Feb. 
Date Pos. 
VIOUS. ac ieccustvas 62,020 1 
ite obs 2.05 bs eee 45,328 2 
SO oe 31,219 3 
NEE: oc OANA TWO 23,032 4 
I hs6 ches ceeun 19,114 5 
SPREE UIIO  csvcccrssss 16,719 6 
BPOGO. 6 vcvswscervuese 14,425 7 
GRIVRIEP ciscvsssevcess 9,022 8 
Studebaker .......... 6,801 9 
Ss 6,099 10 
reer ererer 5,036 11 
SEE ba 6 eek oi-veesouen 4,904 12 
PROT 6 ature orcvuse 4,635 13 
EME, bes tcevereeses 4,300 14 
POE 0:6.6.6008.0800%0 3,885 15 
BMMIOOE i.osicdswccerass 1,396 16 
WINGED, s0ss0vececvsess 1,233 17 
Miscellaneous ........ 370 
A BERD, 6-60 6.464.440080% 259,538 

*Loss. 











Total 1941 Total 1940 Unit 
1941 Pos. 1940 Pos. Gain 
62,951 1 59,851 1 3,100 
46,118 2 39,104 2 7,014 
31,685 3 29,072 3 2,613 
23,400 4 20,582 4 2,818 
19,443 5 14,328 6 5,115 
16,985 6 12,669 7 4,316 
14,644 7 14,551 5 93 
9,179 8 6,376 8 2,803 
6,924 9 6,220 9 704 
6,162 10 5,947 10 215 
5,128 11 4407 13 721 
4,968 12 3,947 14 1,021 
4,669 138 5,132 11 463* 
4,368 14 2,490 15 1,878 
3,946 15 4,626 12 680* 
1,410 16 1,721 16 311* 
1,237 17 1,350 17 113* 
370 170 200 
263,587 282,543 $1,044 





Power-Alcohol Theory 
Is Impracticable, API Says 


WASHINGTON. — In a 68-page 
analysis, the result of an exhaustive 
study by American Petroleum In- 
stitute’s motor fuels committee, it 
is pointed out that the power-alco- 
hol idea is no more practical today 
than it was when first advanced 
more than 30 years ago. 


The committee since 1935 has 
been studying the proposal which 
would require admixture of grain 
alcohol with gasoline as a means 
of subsidizing the farmer, and it 
has given careful attention to all 
aspects of plans to utilize alcohol 
fuels. 


Committee found alcohol cannot 
be manufactured from farm prod- 
ucts under present and prospective 
conditions for less than five to six 
times the cost of gasoline, and it 
asserted that a 10 percent mixture 
of alcohol with gasoline would in- 
crease the nation’s fuel bill by 
$690,000,000. 

“Europe’s experience with alcohol 
mixtures, instead of proving their 
value, as proponents have claimed, 
shows clearly that the scheme is 
not economically sound,” the com- 
mittee reported. “Because farmers 
buy one-fourth of the motor fuel 
consumed, because relatively few 
could actually sell products to al- 
cohol distilleries, and because of 
the adverse influences on _ sales 
of other products, on soil fertility, 
and on independent farming, the 
net effect of the power alcohol 
scheme on farmers’ interests would 
be adverse. 


“Pretentions that alcohol is 
needed as a_ substitute for irre- 





NON-AFFILIATED 





placeable oil supplies are answered 
by the fact that petroleum reserves 
are greater today than ever before, 
while conservation methods are 
still improving rapidly. Also meth- 
ods already developed of synthesiz- 
ing oil from coal assure a continu- 
ing supply of oil as far into the 
future as any need can be foreseen, 
at cheaper prices than are in pros- 
pect for alcohol.” 


ASF Urges Expansion 


Of Safety Measures 
WASHINGTON.—Sharp increases 
in traffic accidents and fatalities, 
paralleling the rise in the indus- 
trial employment index and na- 
tional defense activities, show the 
urgent need of commensurate ex- 
pansion of all phases of accident 
prevention measures, it was de- 
clared here last week by Norman 
Damon, director of the Automotive 
Safety Foundation. 

“National defense is our num- 
ber one job,” said Damon, “and 
the nation’s best talent should go 
into defense activities. We must 
realize, however, every traffic of- 
ficer and engineer taken over by 
national defense and the military 
must be replaced and even more 
personnel added to solve the new 
problems created by the great vol- 
ume of defense traffic being added 
to our over-burdened facilities.” 





Insulating Varnish 
DETROIT. — Harvel 612-C, new in- 
sulating varnish composed of a syn- 
thetic resin base made from cashew 
nut shell liquid with an internal drying 
varnish, has been announced. 





New Passenger Car Registrations, 45 States for January, 1941-1940 
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Survey Shows 98 of 147 
Areas Registered Gains 


DETROIT. — Business activity 
throughout the country centinued 
its strong upward trend during 
February. According to figures just 
released through the Business Sur- 
vey department of Brooke, Smith, 
French & Dorrance, Inc., New 
York and Detroit advertising con- 
cern, 98 of the 147 trading areas 
registered gains. 


Of the remaining areas, accord- 
ing to the survey, 19 held at the 
same level as the previous month 
and only 30 registered slight de- 
clines. 

The report states that the great- 
est gains were made in the follow- 
ing areas: Aberdeen, Abilene, Ak- 


ron, Augusta, Beaumont, Boise, 
Charlotte, Cheyenne, Colorado 
Springs, Columbia, S. C.; Columbus, 
O.; Dallas, Davenport, Dayton, 
Flint, Ft. Wayne, Harrisburg, 
Houston, Joplin, Los Angeles, Ma- 
con, Memphis, Milwaukee, Minne- 
apolis, Minot, Newark, Oakland, 
Oklahoma City, Oshkosh, Phoenix, 
Portland, Me.; Portland, Ore.; Ra- 
leigh, Richmond, Salt Lake City, 
Shreveport, Sioux City, Springfield, 
Mo.; Stockton, Toledo, Williams- 
port and Youngstown. 


These areas were above normal 
in February: Abilene, Akron, Al- 
buquerque, Atlanta, Augusta, 
Austin, Bangor, Baltimore, Beau- 
mont, Billings, Boise, Camden, 
Canton, Casper, Charleston, Char- 
lotte, Chattanooga, Cheyenne, 
Cleveland, Columbia, Dallas, Day- 









































































Quaint Quirks 





° ton, Denver, Detroit, El Paso, Erie, 

That Build Evansville, Fargo, Ft. Worth, 
B ‘ enn eee eee Greenville, 
usine rand Rapids, Hartford, Houston, 

88 Huntington, Indianapolis, Jackson- 

Dutcher Motor Co., Appleton | ville, Kalamazoo, Knoxville, Lans- 


ing, Little Rock. 


Los Angeles, Louisville, Macon, 
Manchester, Memphis, Miami, Mil- 
waukee, Mobile, Norfolk, Oakland, 
Peoria, Phoenix, Portland, Ore.; 
Raleigh, Reading, Richmond, Reno, 
Rockford, Saginaw, Salt Lake City, 
San Antonio, San Diego, Seattle, 
Shreveport, Sioux Falls, South 
Bend, Spokane, Springfield, Mo.; 
Syracuse, Tacoma, Tampa, Terre 
Haute, Washington, Wilmington, 
Winston-Salem and Worcester. 


(Wis.) Oldsmobile dealer, has been 
using classified display advertising 
in the local newspaper, featuring a 
photo of Elmer Schroeder, the 
firm’s service manager, to promote 
service business. Located a block 
from a popular bowling alley, the 
company keeps its service depart- 
ment open evenings and Sundays 
during the bowling season for the 
convenience of the keglers. The 
firm’s invitation to bowlers to have 
their cars washed, greased, oil 
changed, motor tuned up and sim- 
ilar jobs, while bowling in the 
vicinity, has met with good re- 
sponse. 


Safety Divisions 


Cut Urban Toll 


WASHINGTON. — International 
Assn. of Police Chiefs reported 
last week that 23 cities, whose 
traffic safety systems have been 
reorganized since 1936, show an 
average of 33.3 percent reduction 
in fatality rates for 1940 compared 


The show room of Packard New 
Orleans, Inc., was recently turned 
over to the holding of the 1941 
Camellia Show, by officials of the 
firm. Several thousand people 
viewed the 99 different exhibits 
during the day. New Packards 
were also shown. 


es 2¢ 8 with fatalities for the year prior 
Reed Merrell, Inc., Supertor| to the reorganizations. 
(Wis.) Ford dealers, advertised} For the year prior to installation 


four big inducements to buy during 
its used car and truck cleanup as 
follows: A 50-gallon barrel of gaso- 
line given away with each car; a 
set of 1941 license plates given 
away with each car, no monthly 
payment until April, 1941, and a 
price reduction on all cars during 
the sale. The inducements applied 
only on $150 or over trade differ- 
ences. 


of special accident prevention pro- 
cedures these cities had a rate of 
24.7 deaths per 100,000 population. 
During 1940 the same cities had 
a rate of 16 deaths per 100,000 
population — the rate reduction 
representing a saving of 568 lives. 

Chattanooga, Tenn., led the 24 
cities with an 82.4 percent decrease 
in 1940 traffic fatalities compared 
with 1936, the year preceding safety 
division assistance. Chattanooga re- 
ported 34 deaths for 1936 and six 
deaths for 1940. The rate per 100,000 
population in 1936 was 27.5, in 1940, 
it was 4.7 


AERA Annual Convention 
In Pittsburgh, May 22-24 


INDIANAPOLIS. — Automcotive 
Engine Rebuilders Assn. announces 
its nineteenth annual convention 
and show will take place May 22-24 
in the Hotel William Penn, Pitts- 
burgh. 

Invitations to prospective ex- 
hibitors have been mailed, and con- 
siderable space has been reserved. 
Ed Sheehan, of Motive Parts Co., 
Pittsburgh, is in charge of arrange- 
ments. 


GLOBES of SUNSHINE 
ay 


FLORIDA 


Citrus Fruit grown In extreme South 
Dade County, Florida, is especially 
well, flavored. We believe a trial box 
of this fine fruit will make a re- 
Ty eee a ee 
EXPRESS PREPAID DELIVERED 
TO YOU—anywhere east of the Rockies 


ORANGES 
GRAPEFRUIT 
MIXED BOXES 


Spe ify which 


aay eee oe) Gree 


in Order 


. $6.00 


HUDSON 
HALF BOX... $4.10 in Detroit last week 
QTR. BOX: .. $2.40 Roasar 7 cniional acneine operations, 


sales manager; M. 
paign, and Geor 
to right, are A. Baker, 
advertising manager. 


YOURS FOR ATE 


» MIAMI, FLA 


ORDER 


SAM MURRAY 


Hudson 
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My First Sale 


a Y first sale? Can I ever forget it?” Dominick Morley, vice- 

president of Merlin Sales & Service (Mercury-Lincoln) Bos- 
ton, asked when the subject was brought up. “It was back in 1910 
when I was two days on my first job with an automobile company. 
Mr. MacAlman, the dealer, gave me a slip on which was the name 
John Day, Marblehead, who wanted to buy a 
car. He pointed to a Columbia used car, one of 
the best in its day made at Hartford. 

“Oh! didn’t I feel like a big shot when heading 
for Marblehead! No address was on the slip but 
I felt that a man who could buy a car must be 
wealthy, and known. He was. At his house his 
mother shook her head and tried to prevent his 
buying the car. She was told it was his own 
money he was spending, and I broke in inviting 
her to take a ride. 

“If you two want to kill yourselves I don’t 
want to die,’ she said. So off we went. Marble- 
Dominick Morley head has some narrow, crooked streets. We got 

going, and I stepped on the gasoline a bit. We 
came to a cross street when suddenly shooting by was a horse and 
wagon. I never did know how I did it, but managed to stop be- 
fore we went under the horse’s belly. ‘My gosh!’ Day said, grab- 
bing my arm. 

“See how easy it handles and stops, I said as flippantly as I 
could, while shaking inside. Anyway, we got going out of that 
town toward Lynn and Boston on a wide road. Then I gave him 
some lessons about the car. He knew mechanics and seemed to 
catch on pretty well. We had no magnificent stationery those 
days, so when he bought the car and said he could drive it home 
from Lynn, we stopped and I wrote a receipt on the back of the 
slip my boss gave me and left him, wishing him well. He said he 
would take a ride around Cape Ann on his way. 

“Day waved to me and started to turn the car around. He got 
half around across the street and the next thing I saw was the 
Columbia doing a mad dash backward. Straight in through a big 
window it went landing with just the edge of its front wheels 
on the sidewalk, as Day was given a glass shower. 


“Ow, wow! I yelled and ran over in time to see the store owner 
with his fist up ready to bounce a wallop off Day’s jaw. I grabbed 
his arm. Day just grinned a sort of sickly smile saying, ‘It’s all 
right, just a broken pane of glass, I'll pay for it. I took a quick 
squint at the rear tires. They were O.K. When we all calmed 














E. Goldman, creator of Collier’s 5 
e M. Slocum, publisher of Automotive News. Standin 





down, Day said the car was all right, motioned the crowd on 
the street out of the way and said he was heading home. The car 










was not hurt. 


“Then came the payoff. Returning to Boston I marched in as 
big as ‘Billy be damned’ and tossed a roll of bills on the boss’ 
desk, saying ‘I sold it!’ He picked up the cash and counted it. 
Did it again, then looked at me and asked, ‘did it cost $20 to go 
to Marblehead and back?’ No, I said, beginning to be deflated. 
‘The price was $760; this is $740,’ he said. I must have counted 











wrong when he paid me, I said. 


‘Maybe,’ the boss said. So I had 


to work for nothing my first week, since $20 was my pay.” 





New Approach— 
Pontiac’s Service Program 


Aimed at High-Price Fallacy 


low priced specials, 95 cents, 99 
cents, $1, $1.39, etc. 


PONTIAC. — Representing what 
Pontiac officials believe is a new 
approach to service, Pontiac Mo- 
tor’s new spring service merchan- 
dising program is designed to 
break down in the minds of many 
car owners the belief that car 
dealer’s service is too high priced. 
It’s believed that the campaign, an 
outgrowth of last fall’s drive, will 
go a long way towards retaining a 
still greater percentage of car 
owner service in the dealer service 
department. 


In the past when a dealer has 
sent out a $12 “Special,” for in- 
stance, he has only confirmed the 
belief that dealer service is high 
priced, Pontiac officials aver. This 
new program is designed to dispel 
that belief. 

The program for each month, 
from April through August, is 
described in a general promotion 
folder. Included are a number of 





NAL service supervisors from all over the country met 
— for a shocatien meeting. As luncheon guests at the 
Tom H. Stambaugh, second from left, seated, Hudson 


entertained, left to right seated, M. M. 


Roberts, merchandising manager; Stambaugh; George H. Pratt, Hudson general 


‘“‘Preventive Service’? cam- 
left 


used car manager, and H. O. ard, 


The program is based on the 
idea that no two cars are alike, 
and that a dealer cannot lay down 
a general blanket all-around spring 
tuneup offer that will fit every cus- 
tomer’s car. 

Another departure in the new 
program is the use of one color on 
the mailing pieces, which keeps the 
price down and puts the whole 
thing within reach of every dealer, 
according to Pontiac officials. 


Used Car Sales 


Rise in Seattle 


SEATTLE.—Used cars are show- 
ing slightly more activity, al- 
though major demand is for new 
cars, as business and employment 
conditions improve in this section. 
Used car prices are holding firm 
since most units were traded high, 
and there is a tendency to hold 
prices up, especially in view of 


| possible curtailed new car produc- 


tion. 

Trading continues to be quite 
wild. Prominent dealers seem to 
delight in advertising to the public 
that they offer the best deals. 


Automotive Electric Assn. 


Re-elects Willis President 

DETROIT.—Frank B. Willis, of 
Bendix Products division, was re- 
elected president of Automotive 
Electric Assn. at the Fifth An- 
nual Manufacturer-Distributor In- 
ternational Conference held here. 

Other officers are J. A. Shank, 
of Electric Auto-Lite Co., vice- 
president and chairman of manu- 
facturing; E. A. Wildermuth, vice- 
president and chairman of dis- 
tribution; H. E. Josselyn, King- 
Seeley Corp., secretary-treasurer. 


ED CARS— 


no sales 


Make 
Buick 
Buick 
Buick 
Chevrolet 
Chevrolet 
Chevrolet 
Ford 

Ford 

Ford 

Ford 
Oldsmobile 
Pontiac 
Studebaker 
Studebaker 


Buick 
Buick 
Buick 
Buick 
Buick 
Chevrolet 
Chevrolet 
Chevrolet 
Chevrolet 
Chevrolet 
Chevrolet 
Chevrolet 
Chevrolet 
De Soto 
Ford 
Ford 
Ford 
Ford 
Ford 


Plymouth 
Plymouth 
Pontiac 
Pontiac 
Pontiac 
Willys 


Buick 
Buick 
Chevrolet 
Chevrolet 
Ford 
Ford 
Ford 
Ford 
Oldsmobile 
Plymouth 
Willys 


Buick 


Chevrolet 
Chevrolet 
Chevrolet 
Chevrolet 
Dodge 
Dodge 
Ford 

Ford 

Ford 

Ford 

Ford 

Ford 

Ford 
Oldsmobile 
Oldsmobile 
Oldsmobile 
Oldsmobile 
Oldsmobile 
Packard 
Plymouth 
Plymouth 
Plymouth 
Plymouth 
Plymouth 
Plymouth 
Pontiac 
Willys 


Chevrolet 
Chevrolet 


Oldsmobile 
Plymouth 
Studebaker 


Buick 
Chevrolet 
Chevrolet 
Chevrolet 
Dodge 
Ford 

Ford 

Ford 

Ford 
Oldsmobile 
Oldsmobile 
Oldsmobile 
Oldsmobile 
Packard 
Plymouth 
Pontiac 
Pontiac 
Studebaker 


Chevrolet 
Ford 

Ford 

Nash 
Oldsmobile 
Pontiac 


Buick 


Buick 
Ford 


Graham 





VICE 


Business Activity Continues on Upgrade During Feb, 


Used Car Avciion 
Wholesale Prices 


Philadelphia 


Held by Clifton & H 
Philadelphia, 
shown were paid by car deal] 


Feb. 


to consumers. 
1940 Models 


Model 
41 Trk. Sed. 
41 Trk. Sed. 
51 Super Sed. 
85 Mstr. Coach 
85 Mstr. Coach 
Mstr. Sed. 
Del. Coach 
Del. Coupe 
Del. Coach 
Del. Sed. 
60 Coach 
6 Trk. Sed. 
Comm. Coupe 
Dict’r Coupe 


1939 Models 
41 Trk. Sedan 
61 Trk. Sed. 
61 Trk. Sed. 
41 Trk. Sed. 
61 Trk. Sed. 
Del. Sport Sed. 
Del. Sport Sed. 
Del. Sed. 
Mstr. Bus. Coupe 
Del. Sport Sed. 
Del. Sport Sed. 


Mstr. 85 Trk.Coach 


Del. Bus. Coupe 
Sedan 
Del. 85 Coach 
Del. 85 Sed. 
85 Std. Bus. Cpe. 
85 Del. Sed. 
Del. Sedan 
Sup. 6 Sedan 
Sedan 
6 Trk. Sed. 
Del. Trk. Coach 
Del. Trk. Coach 
6 Coach 
6 Trk. Sedan 
6 Trk. Sed. 
Pick-up 
1938 Models 
48 Trk. Coach 
46 S. Coupe 
Del. Coach 
Del. Sport Sed. 
Del. Bus. Coupe 
Del. Stn. Wagon 
Stn. Wagon 
Del. Cabr. 
6 Trk. Sed. 
Trk. Coach 
Sedan 


1937 Models 
41 Trk. Sed. 
41 Trk. Sed. 
46 S. Coupe 
0/8 Coupe 
61 Trk. Sed. 
Del. Town Sed. 
Del. Sport Sed. 
Del. Sed. 
Del. Sport Sed. 
Del. Sport Sed. 
Trk. Sed. 
Trk. Sed. 
60 Coach 
85 Coach 
Bus. Coupe 
60 Coach 
Cabriolet 
85 Sedan 
85 Coach 
6 Trk. Coach 


Del. Trk. Sed. 
Del. Trk. Coach 
Trk. Coach 
Bus. Coupe 
Del. Trk. Coach 
Del. Trk. Sed. 
6 Trk. Coach 
Sedan 


1936 Models 
48 Trk. Coach 
41 Trk. Sedan 
41 Trk. Sedan 
Del. Trk. Sed. 


Trk. Sed. 
Trk. Sedan 
Trk. Sedan 
Bus. Coupe 
Del. Trk. Coach 
Del. Trk. Sedan 
Coach 
Coach 
6 Trk. Coach 
Del. Trk. Sedan 
6 Trk. Sedan 


1935 Models 
61 Sedan 
Del. Trk. Sed. 
Del. Trk. Sed. 
Del. Sedan 
Trk. Coach 
Bus. Coupe 
Del. Coach 
Sedan 
Cabriolet 
8 Bus. Coupe 
6 Coupe 
Cabriolet 
8 Bus. Coupe 
120 Trk. Sed. 
Coach 
6 Coach 
8 Coach 
6 Coupe 
1934 Models 
Coach 
Del. Coach 
Cabriolet 
6 Sedan 
8 Trk. Sedan 
Sedan 
1932 Model 

56 S—R/S Cpe. 
1930 Model 
RS Coupe 

Coach 
1928 Model 


Sedan 


20-27: 





V.G. 
V.G. 
Good 
Good 
Good 
Good 
Good 
Poor 
Good 
Good 
V.G. 
Good 
Good 
Good 
Good 
Good 
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) sctual top and bottom prices on 1940, 1939, 1938 and 1937 A D V E R T } Ss E D —Sun Telegraph; Cincinnati — Post; Detroit — News; 
Chicago—Herald-American; St. Louis—Globe-Democrat; 


® | ed cars, as advertised in local newspapers. SEDAN a ® 
4 sed i is ; , a Atlanta—Journal; Houston—Chronicle; Oklahoma City 
___ I prices only used in this comparison. Newspapers co- U a C S$ il g Prices ; ; 
se ar e in — Oklahoman, Times; Denver — Post; Los Angeles — 
Examiner; Seattle—Times. 


operating include: Boston—Globe; New York—Times, F k Ending Mar. 2 
journal American; Philadelphia—Bulletin; Pittsburgh bbs . 








(Copyright 1941—Automotive News) 





























































































































































































































































































































































































































































































































































, 
$s MAKE Boston New York Phila. Pittsb rg Cin’nati Detroit Chicago St. Louis Atlanta Houston Okla. City Denver Los Angeles Seattle Natl. Avg. 
juick Series 40 40] 874- 745 | 795- 690| 745 | 795-_695| 795 | 695- 595] 750- 625| 825-695] Ss |_| 845-695] 795 _|_705- 725] 805 __|_800- 688 
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Hudson Officials 
Launch Spring 
Sales Campaign | 


DETROIT.—Hudson Motor Car 
Co. launched last week one of the 
most highly organized nationwide 
spring sales drives in its history, 
George H. Pratt, general sales 
manager, has announced. Prepara- 
tions for the program, he stated, 
have been under way for the past 
two months, in which merchandis- 
ing meetings aimed at the complete 
coordination of the company’s en- 
tire selling forces have been held 
in 51 cities over the country. 


Spearheaded by an aggressive 
newspaper advertising campaign, 
the four-point program will carry 
through the entire spring selling 
season, he added. 

Supplementing the effort, Pratt 
disclosed, will be a nationwide 
series of district managers confer- 
ences aimed at increased wholesale 
activity in distributor territories. 
Starting next week Hudson execu- 
tives headed by Pratt and includ- 
ing M. M. Roberts, merchandising 
manager; Thomas H. Stambaugh, 
director of national service opera- 
tions; H. O. Ward, advertising 
manager; W. A. Baker, used car 
manager, and R. N. Hamilton, busi- 
ness management department, will 
entrain for meetings with C. G. 
Beeching, midwest sales manager; 
Howard P. Grove, Pacific coast 
sales manager, and N. K. VanDer- 
zee, eastern sales manager, in 10 
cities over the country. In at- 
tendance at these meetings will 
be distributors and district man- 
agers from every distributor terri- 
tory. 


31 Dealers’ Sons 
Receive Diplomas 


From Chevrolet 


DETROIT. —With virtually every 
father or sponsor attending, the 31 
graduates of Chevrolet’s Post- 
Graduate School of Modern Mer- 
chandising and Management re- 
ceived their diplomas in commence- 
ment exercises held at the Hotel 
Statler, last Friday evening. 

Guest of honor and principal 
speaker was the school’s founder, 
William E. Holler, Chevrolet gen- 
eral sales manager, who presented 
diplomas to the graduates. 

Among the graduating class, 29 
different cities in 18 states and two 
provinces of Canada, were repre- 
sented. 

While the graduates and their 
fathers or sponsors were attending 
the commencement banquet and 
exercises, mothers and other* rela- 
tives visiting Detroit for the event 
were feted by Chevrolet at a din- 
ner and theater party. 



























Unemployment Decision 
Upheld by Supreme Court 


WASHINGTON. — The supreme 
court refused last week to review 
a decision holding unconstitutional 
legislation which authorized a state 
to collect unemployment-compen- 
sation assessments from small 
companies under the same owner- 
ship or control, if their combined 
employment totaled eight or more 
persons. 

More than 30 states were said 
by the Indiana unemployment com- 
pensation board to have passed 
such legislation in an effort to 
prevent evasion of the assessment 
by companies splitting up into 
small units. 


Obituaries— 


William A. Steele 
GREENCASTLE, Ind. — William A. 
Steele, president of Greencastle Motors, 
Inc., died in a hospital in Indianapolis 


recently. eS 


Forest Wickliff 
SHELBYVILLE, Ind.—Forest Wick- 
liff, 77, first automobile dealer here, 
died at his home near here. 


L. H. Burkhardt 
ELWOOD, Ind.—Lloyd Hasket Burk- 
hardt, 49, local automobile dealer, suf- 
fered. fatal injuries recently in a 
truck-auto collision, ‘. 


Theodore J. Schmitz 

ELGIN, Ill. — Theodore J. Schmitz, 
73. a former president of the Illinois 
State Automobile Assn., died here Mar. 
9, at the age of 73. Mr. Schmitz origi- 
nated the idea of dividing lines on 
pavements in Illinois for the conven- 
ience and protection of motorists. 
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Chapter CXIV —Comes ‘30° 

Comes “30,” the newspaperman’s hieroglyphics scrib- 
bled on the last sheet instead of “finis,” ‘signifying the 
end of his story, and the telegrapher’s terse code mean- 
ing “good night.” To me it means the last chapter of a 
book I have learned to love in the two years spent in 
writing “Who, Me?” Forced to write it against my will 
by the insistence of George Slocum, I’m glad now he 
cracked the whip as he did. 

However, I feel the book would not be complete with- 
out a raking of memory’s embers in order to give due 
credit to some of those men who have been guiding in- 
fluences in making the great American people automo- 
bile conscious — the advertising agency folk, advertis- 
ing salesmen who sell space to automobile advertisers 
and the automobile editors of the dailies — all of them 
an integral part of the industry itself because of their 
specialization on this sort of work. 

Having been a daily newspaper automobile editor my- 
self, it is but natural that I am in sympathy with them. 
Without them the columns of the dailies would not be 
open to motoring and include therein the recording of 
trade happenings, telling about the features of the new 
cars, the sales activities of manufacturers and dealers, 
automobile shows, personnel changes and the like. What 
other industry has this press “open sesame” which has 
contributed so largely to the development of this busi- 
ness? Not many, if any. 

I go way back in this field, back some 40 years, so I 
can appreciate what the automobile editors have done 
and are doing. Take it back in the beginning “when you 
and I were young, Maggie.” Chicago, for instance, be- 
cause that’s where I started. In those days — between 
1905 and 1910 — we had a hardy bunch of pioneer auto- 
mobile editors, working just as hard for the advance- 
ment of motoring as were the manufacturers, dealers, 
clubs, trade associations and owners themselves — and 
none of us had automobiles at that time. Writers like 
Eddie Westlake of the Evening Post, Pete Estey of the 
Examiner, Dick Finnegan of the Journal, Allen Rankin, 
Jack Burton and Dick Snowhook of the Herald, Walter 
Bermingham of the Inter-Ocean, Reed Parker of the 
Tribune and me writing for the Daily News as well as 


the Tribune. I almost forgot Joseph E. G. Ryan, that 


brilliant Irishman, who inaugurated the Inter-Ocean’s 
automobile department, with Bermingham for his as- 
sistant. Ryan was so good as a publicist that he, a 
Chicagoan, got the job of press-agenting the New York 
horse show “on the side.” He is long dead, but in the 
famous art gallery of the Chicago Saddle and Sirloin 
Club there is an oil painting of this Joseph E. G. Ryan, 
(who had done publicity for the fat stock show) , among 
the pictures of the beef barons of the past — the only 
newspaperman to be so signally honored. What co- 
operation these veteran automobile editors gave this 
then-young industry in those days! 


Pioneer Writers 

In this same period New York could match Chicago 
in automobile-editor class. Among those who wrote the 
Genesis of the automobile bible were two who “‘covered”’ 
the first New York show. One of them was Charles S. 
Davis, later in life to become chairman of the board of 
the Borg-Warner Corp., making automobile parts and 
accessories, who wrote the story for the Times. Another 
was Duncan Curry reporting the show for the Sun and 
who was dean of automobile editors when he retired in 
1938 after years of service on the American. Both were 
former yachting editors at the time of that first show. 
Alfred Reeves, long active as the leading executive of 
what now is the Automobile Manufacturers Assn., used 
to write an automobile column for the Evening Mail, 
being succeeded by John C. Wetmore, who preceded 
Curry as the dean and who died in Los Angeles in 1937, 
aged 77. C. E. T. Scharps, who was to become an execu- 
tive in the advertising agency of Batten, Barton, Dur- 
stine & Osborne, wrote for the Tribune, Larry Hardy 
of the World, Burton Brown of the Sun, Fred McAllister, 
later of the New York Journal of Commerce, “Doc” 
Crane, of the Times — they are a few I can recall. 

In this same generation I remember that out on the 
West Coast, there were, among others, Leon J. Pinkson 
of the San Francisco Chronicle, still in harness in 1940 
and the “crown prince” of deans of automobile editors 
in the country, and Harry Elliott also of San Francisco, 
free-lancing, who was to become one of California's lead- 
ing publicists. In Los Angeles were Al Waddell, Charley 
Branaman and Fred Pabst, among others. In Boston 
there were that famous trio, James T. Sullivan, Jack 
Kerrison and Jack McNamara. Sullivan, in 1940, was the 
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dean of automobile editors and remarkable for the fact 
that the only job he ever had was on the Globe — fo, 
59 years. Bob Beiser of the Cincinnati Enquirer was ag 
old in this service as these others, and is still doing his 
stuff. 

Outstanding among the newer generation of automo. 
bile editors, most of them still writing columns in 1940 
were John Jenkins, Chicago Daily News, Rex Cleveland. 
who succeeded the late James O. Spearing on the Ney, 
York Times; Bert Pierce, New York Herald-Tribyne: 
Charley Sievert, New York World-Telegram; Harry w. 
Smith, Cleveland Plain Dealer; Leo Fox, Cleveland 
News; Fred Burns, Cincinnati Times-Star; W. R. Mac. 
donald, Detroit Free Press; E. Y. Watson, Detroit News: 
H. S. Walesby, Detroit Times; Dave Wilkie, Associateq 
Press, (Detroit); Johnny Stengel and “Slim” Barnard 
Los Angeles Examiner; Herschell Blewett, Los Angeles 
Herald-Express; Lynn Rogers, Los Angeles Times; Herb 
Pregg, Los Angeles News; “Bud” Nelson, San Francisco 
Call Bulletin; Frank Lyman, San Francisco Examiner: 
Bill Cannon, San Francisco News; Joe McCabe, Oakland 
Tribune; Phil Hampson and Hal Foust, Chicago Tribune 
and George Seltzer, Philadelphia Bulletin. ; 


While the automobile editors prime the pump which 
gushes forth the flood of printer’s ink that publicizes 
the motor car, the ones who furnish the priming ma. 
terial are the advertising agencies which in 1939 spent 
for their clients the astounding sum of $33,632,375 on 
magazine, newspapers, outdoor advertising and radio, 
And in that year the industry sold 3,140,125 cars and 
trucks, which should be proof that advertising pays rich 
dividends to those who believe in it, as does the auto- 
mobile industry. 

For, as Ted Allen of the Saturday Evening Post, puts 
it tersely, “if the cradle of advertising was the patent 
medicine business, the bottle on which advertising busi- 
ness was nurtured was the automotive business.” 


Bottle Baby 


This “bottle baby” started and was developed with 
the cautious expenditure of a few dollars for several 
lines of automobile advertising in the early days to 
modern expenditures of as much as $26,500 for a two- 
page four-color spread in one magazine for a single in- 
sertion! Million-dollar appropriations for automobile 
advertising now are discussed with easy familiarity. A 
lot of advertising steam has to be generated to propel 
business as large and as universal as the automotive 
business. 

If we observe the dictum that businesses are but 
lengthened shadows of many men, no book on the his- 
tory of the motor car could hope to be complete without 
at least a bow to some of the advertising agency men 
whose talents eased the labor of a borning industry, 
and, successfully, shoulder-to-shoulder with engineering 
and sales, brought along in less than a generation a new 
industry to top leadership. 

On automobiles alone, we had in 1940, the following 
agencies specializing in this work: Campbell-Ewald, 
Chevrolet; Arthur Kudner, Buick; D. P. Brother, Olds- 
mobile; MacManus, John & Adams, Pontiac and Cadillac 
(the General Motors group) ; J. Stirling Getchell, Plym- 
outh and De Soto; Lee Anderson, Chrysler; Ruthrauff 
& Ryan, Dodge; Young & Rubicam, Packard; Roche, 
Williams & Cunnyngham, Studebaker; Brooke, Smith 
& French, Hudson; McCann-Erickson, Ford; Maxon, 
Lincoln, Zephyr and Mercury; United States Advertis- 
ing, Willys. 

Man-power back of the work of preparing and placing 
the industry’s advertising is all-powerful, the present 
generation having profited by the teachings of the 
pioneers who had to blaze their own trails through the 
kindergarten days of earlier decades — men like E. 
Leroy Pelletier sr., Henry Ford’s first advertising man- 
ager and a tower of strength in E-M-F and Reo; Charles 
A. Brownell and Glen Buck, also Ford; Henry T. Ewald, 
with ideas that scintillate like a Fourth of July sparkler, 
who got his real start with the Hyatt Bearings account 
which brought him into close contact with Alfred P. 
Sloan jr., and led to his future success; Theodore F. 
MacManus of “Penalty of Leadership” fame, a classic 
that still is the outstanding automobile advertisement 
of all time, who asked only for a pad of paper and a 
pencil in order to build a business; Lee Anderson, dulcet 
master of the English language; Charley Winningham, 
ruddy and virile in face and in his advertising programs 
for Hudson; Ward Canaday, Toledo’s and Willys’ pride 
and joy. These, my public, were our advertising pioneers. 

In the ranks, past and present, the author recalls 
names and names — men who are doing or have done 
their bits, either with the agencies or customers. Such 
as Ralph Estep and Frank Eastman of Packard fame; 
John Cleary, bland Irish advertising manager of Cadillac 
in the old days; A. Brown Batterson of Buick; Guy 
Brown and Bill Lewis of Campbell-Ewald; George Harrl- 
son Phelps, once Dodge advertising manager; J. Emer- 
son Poag, Dodge advertising manager in 1940; Carl von 
Poettgen, who handled the Briscoe account; Fred Dick- 
inson and Frank Mooney of Hupmobile; Roy Barbier, 


(Concluded on Next Page) 
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Chris 
Y  Sinsabaugh 


Sparks 


(Continued from Page 1) 


» the eye that was at first con- industry is doing in defense work 
jdered in a dangerous condition. | and winds up with: “I want to live 
the hip was not broken but dis- | to see democracy survive in America 
yeated and was reset under an/and in Great Britain and in all 
yesthetic on Mar. 5. The ribs|other parts of the world where 
vere broken outwardly rather than | democracy is desired and deserved. 
qnwardly and are mending well.|I want to live to see all ‘isms’ ex- 
Yost serious aspect of the case|cept Americanism disappear from 
ontinues to be the terrific shock|the hearts and minds of our citi- 
his entire system, both physical | zens. I want to live to see whether 
and mental... . or not some of the precision tol- 
I've known Cannon Ball Baker | erances now required by the air- 
r 25 years and he writes me craft industry are reflected in the 
‘Dear Friend Chris” and yet he | automobile of 1945, and to see the 
gells my last name Zinsibauld. results of the mass production 
fancy that! He writes from Los | methods of the automotive industry 
ingeles that to demonstrate his|Treflected in the aircraft of 1943. I 
sew fuel distribution system on the | have been a member of the SAE 
notor of his Graham car he drove |for more than 25 years and I ask 
the Los Angeles-Grand Canyon | very little other than that I live to 
ute, used for the Gilmore rn, | be its oldest member.” 

and claims he did 32.2 miles pr * * © 

gallon of Red Lion and 70.84 ten | 
gallon miles, with a speed avera 2 
of 38.2 miles per hour. He giv<s 
main credit to the fuel distr‘. 1- 








tion ae Pee oa 4,200\tator to try to adjudicate the|the carriage maker or oe By 

pounds an rs. baker accom-| claims for this honor. All he can do| merely made for him and so im D | il 

rove Yaa And he sends in|is to present the evidence and let| the body. ea ers te me = 8 8 John O. Munn 
affidavits. ... 


nature take its course. 


Just read the speech C. C. Carl- 
ton delivered at the national aero- 
nautic meeting of the Society of 
Automotive Engineers in Washing- 
ton last Friday night. Carlton, you 
know, is president of the Automo- 
tive Parts and Equipment Manu- 
facturers to whom has been dele- 
gated the job of managing director 
of the Automotive Committee for 
Air Defense. His was the key 
speech and it was a good one, 


more elsewhere in the country. 








CONCLUDED 








(Continued from Previous Page) 


Ford stalwart; George Cushing, the boy who never grew 
up; Nort Brotherton, Ward Marsh and Cliff Knoble. 

Continuing to mix ’em up regardless of past and pres- 
ent, I’m bringing into this word picture W. A. P. John, 
never at a loss for a word or an idea, and his partner, 
Jim Adams, genial, fluent and an author in his own 
right, who handles Pontiac and Cadillac; J. Stirling Get- 
chell, Plymouth and De Soto, who stemmed up from my 
own alma mater, the Class Journal Co.; another of the 
same school, Robert E. Tuttle, dealer relations with 
McCann-Erickson; Harry T. Mitchell, who always looked 
like a British army officer, which he had been, and who’s 
Plymouth and De Soto; Willard French and Guy Smith, 
barrage leaders for Hudson; Lou Maxon and Harry 
Wismer, Lincoln, Zephyr and Mercury; Harry K. Mc- 
Cann, Ford; Bob Crooker, R. K. White and Joe Neebe 
of Campbell-Ewald; D. P. Brother, C. P. Fisken, Chev- 
rolet; Frank Denny and his Cadillac client, Charley 
Betts; Ellis Travers, once Nash advertising manager 
and then head of Dodge’s agency, Ruthrauff & Ryan; 
Karl Bronson, De Soto; Bill James, Hudson; Hugh 
Hitchcock, Packard; Jack Reeder, contact of the ac- 
count for Young & Rubicam; Bill Mougey of Pontiac and 
Freddy Lockwood of Borg-Warner. 

That’s only scratching the surface —there’s many 
others I should mention, but Old Father Time is tapping 
me on the shoulder and Bob Powers, my book publisher, 
warns me it is press time. 

So Chris Sinsabaugh is signing off — his tale is told. 


oe 30” 


This is the 114th and concluding installment of Chris Sinsabaugh’s 
memoirs, which have been running in 
AUTOMOTIVE NEws since Jan. 7, 1939 





‘‘Who, Me?’’ Now in Book Form 
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CHRIS SINSABAUGH, 
2751 E. Jefferson, Detroit 


Please enter our order for: 


Pe Copies of “Who, Me?— My 
AUTO-biography” at $3.75 each, 
postpaid. 


Copies of the Special Deluxe 
Edition at $7.50 each. 

(Each copy of this limited edi- 
tion will be autographed). 


Check for $....... enclosed [J 
or ship C.O.D. J 





PROBABLY it always will be a 
moot question as to who was first 
to sell motor vehicles on time pay- 
ments. Far be it for this commen- 


George 
Haberfelde, of Bakersfield, Calif., 
and Chester Weaver, of San Fran- 
cisco, are two of the claimants on 
the West Coast. I know of many 


A new candidate for this honor 
bobbed up the other night at the 
Detroit Athletic Club when I was 
hailed by Commander Gene Mc- 
Donald, president of Zenith Radio 
Corp., of Chicago, which last show 
time introduced its revolutionary 
characteristically Carlton at his! safety foot-control automobile ra- 
best. Told what the automotive |dio. I never knew the Commander 


u Wh o, M ee?! My AUTO-Biography 


had been in the automobile busi- 
ness himself until then, when he 
threw his blue chip into the time- | 
payment-pioneer-argument pot. I'll. 
let Commander McDonald tell his 
own story and you, gentle reader, | 
weigh his claims. 































































“IT WAS in 1911, in Chicago, that 
I believe I was the first to start 
automobile time payments com- 
mercially,” he says. “I decided in 
1911 that there was a safe field for 
automobile time payments on small | 
commercial cars. I did not at that 
time believe that the sale of 
pleasure cars on time payments 
was opportune. However, I was 
convinced that the small butcher, | 
the baker, the laundryman, the 
dyer and cleaner, etc., etc., could 
make small commercial automo- 
biles pay for themselves. And so I 
started studying the picture. I 
found that Ford made no com- 
mercial cars, but did sell chassis. 
The commercial bodies were being 






























i N ALLIED POWER has just ordered four of these mobile airports, which 
aie S aees or = nae cneey all the mechanical equipment needed to repair disabled figh ing or 
carriage makers and blacksmiths right on the spot. Each has carpenter shop, lathes, compressors, floodlights 


of Chicago, who bought the chassis 
from Ford, built the bodies, and 
sold the commercial car complete. 
In some cases they had the cus- 
tomer buy the chassis, and then 


rill press and welding equipment. The machine carries 1 
Picton’ Greena on "izes, the two spare tires in the front being used as 
a bumper to push mired trucks out of the mud. This rolling airport, which 
weighs 13 tons and costs $50,000, has a wheelbase of 175 inches and an overall 
length of 30 feet. It was designed by Kibbey W. Couse of Newark, N. J. 





* * * 


“I VISITED a number of these 
carriage makers and blacksmiths, 
and found they had quite an ex- 
tensive business, that there was a 
demand for time payments, and 
that the greatest bugaboo they 
were encountering was a price war 
on these commercial bodies. I 
called a meeting of these body 
builders, and asked them if they 
would like to have me set the price 
on each type of commercial body, 
below which price they could not 
sell. They all agreed that they 
would be able to start making 
money if such a system could be 
made to work. I assured them I 
felt I could make it work, as I was 
going to start the time-payment 
business. I further assured them 
that I would not accept time- 
payment paper from any of the 
concerns I found or they them- 
selves found cutting prices below 
the minimums I set. You will see 
that I knew little or nothing about 
the Sherman anti-trust law, if it 
was in existence in those days. 

“After making a tentative agree- 


(Continued from Page 8) 


competitive make. What the dealer | kind of a statement a dealer could 
suffers is trading competition by | logically make to his public that it 
the dealer in his own make who| DOES make a difference where 
wants to give new cars away by| cars are purchased that would be 
virtue of a long be Pas aan convincing to the public. That, of 
an we ‘a te of | Course, is quite a challenge and I 
course, is to give your cars away|have recently prepared a state- 

1 ment of this kind in pamphlet 


lf. But there is a third kind 
of competition that comes into our| form and showed it to quite a few 
dealers, each of whom has ap- 


field, and that is dealer competition 
proved it. They are now using it 


—the acceptance one dealer might 
have in a territory as compared | fo, envelope stuffers, or for sales- 
men to pass out. They feel it is 


with the acceptance his competitor 
has. Dealer acceptance is as im- seally Gueduping conmmar wiehie- 
ence for their institution. If you 


portant a sales tool = 4 car popu- 

i isn’ o run your 
ee ‘i would like a sample of it, write me 
care of AuTomoTivE News, and I 


business on high principles; it isn’t 

enough to be fully equipped to 

render service; it isn’t enough to| will be glad to see that you get 

give good and fair values on used | one, without cost. 

cars—it is WHAT YOUR PUBLIC 

THINKS ABOUT YOUR OPERA- 

TION that counts. W A NT AD § 
a i 
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Outstanding dealers have too 
long been inaudible—they haven't 
taken advantage of their situa- 












ment on my plan with these body] tion to take their case to the Want a Man? 

builders, I went to see Dayton| public. The public can’t be ex- Want a Job? 

Keith, then manager of the branch| pected to understand that it 

of the Ford Motor Co. in Chicago.| DOES make a difference where Want to Buy? 
He didn’t hesitate a minute in tell-| you buy your new or used car, 


Want to Sell? 


YOU can make YOUR WANTS 
known quickly and cheaply to 
12,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance — N CENTS 
PER WORD PER INSERTION. 
Twenty-five cents per word for 
three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 
WANT AD DEPARTMENT 


AUTOMOTIVE NEWS, DETROIT 


unless some dealer has taken the 
trouble to tell them about it. 
* a 


Kind of 


Statement 
_. of my dealer correspond- 
ents have asked me _ what 


ing me that the Ford company 
never would permit its automobiles 
to be sold on time payments. I 
suggested that before he decided 
to stand on such a positive state- 
ment, he take the subject up with 
the Ford company. In a few days 
I received a letter from him tell- 
ing me he had taken up the sub- 
ject with the Ford company and 
that he had been assured Ford 
would not permit his cars to be 
sold on time payments, even though 
I was speaking only of the small 
commercial jobs of those days. 

“I called the above incident to 
Henry Ford’s attention within the 
past two years when visiting with 
him on his private car. He smiled 
that wonderful smile of his and 
said: “Time changes even mer- 
chandising policies.’ 

* * 





Fort Dearborn, which was a down- 
town institution. Next came the 
Continental and the Great Lakes 
banks. All of these banks have 
since that time passed out of ex- 
istence, with the exception of the 
Continental, but not because of the 
paper which I put in them. 

“The banks, however, required 
that I get embezzlement insurance 
on each purchaser; and so I went 
to Lloyd’s, who agreed to write the 
policies if I would agree to under- 
write them. In other words, I paid 
Lloyd’s losses, which incidentally, 
were almost nil, because the theft 
of automobiles in those days had 
not yet become a popular sport. 


EXPERIENCED ADMAN 


cbse 
ONE who can produce sound, sales-making 
campaigns right from the start, relieve 
you of responsibility and help step up 


your profits. We can put you in touch 
with a@ man who has had 20 years 
successful experience, the last five of 
them on the creative staff of a leading 
Detroit agency during which time he had 
complete charge of the creation and 
production of all promotional materials 
for a leading automobile manufacturer. 
Prolific idea man, hard and loyal worker, 
this man, now the advertising manager 
of a well-known Detroit manufacturing 
concern, has a sound reason for seeking 
a change. He would like to secure the 
job as advertising manager of an aggres- 
sive industrial company, assistant man- 
agership in some automotive company, or 
as a creative copywriter for some adver- 
tising agency. He can provide you with 
the best of references. Address him care 
of, Box 261, Automotive News, Detroit. 


BUYER WANTED 


<ssseapiesnieniesisaceepieiaieleltsiesemeiniiindeescine 

AUTOMOTIVE COLLECTION SYSTEM — 
Complete—(4) Notices, (3) Final Forms. 
Samples, literature and testimonials sent 
FREE. Guaranteed. Write today. Mer- 
cantile Forms Company, 11 Avon Street, 
Providence, Rhode Island. 


POSITION WANTED 


ea eeresesesessinsusnsnsssssesesnsssuanesinmnennpeetsinensnsenensesssenss 

AVAILABLE, executive salesman. Capable 
dealer manager or large operation sales 
manager. Thorough truck man. Employed 
as sales manager large distributor. Please 
write details of offer. Box 264, Automo- 
tive News, Detroit. 


“I SAW IT was hopeless for me 
to try to make a working arrange- 
ment with the Ford branch; but I 
again called on Keith and told him 
I was going to start advertising 
Ford commercial cars on _ time 
payments in the Chicago Tribune 
the following morning and that, as 
the Ford Motor Co. would not co- 
operate, I would advance the cash 
to the individual purchaser or to 
the body builder, who would then 
buy the chassis for cash, supply me 
with the serial number, and exe- 
cute the chattel mortgage which I 
took on all cars in those days. 

* + * 


“VERIFICATION of all this 
can be obtained from one of the 
old carriage makers who was in 
the body building business. He is 
Arthur Lawder sr., head of Lawder 
Bros., 6900 S. Vincennes, Chicago, 
which concern is today the largest 
Ford dealer in Chicago. The senior 
Mr. Lawder still insists I was the 
first to teach the carriage builders 
how to make money by setting the 
price and refusing to give the ad- 
vantage of time payments to any 
body builder who violated the price 
structure. 

“It was only about a year later, 
toward the end of 1912, that I 
started time payments on all types 
of automobiles. As other com- 
mercial paper houses became in- 
terested in automobile time pay- 





“THIS WAS the start of a most 
lucrative business, but I soon found 
I had all my funds working, and I 
needed more money. I assure you 
8|/ I had quite a job on my hands sell- 
g| ing the banks of Chicago on the 
fact that they should permit me to 
discount this automobile paper or 
use it as collateral for my company 


EXPERIENCED automobile finance 
loans. The first bank to take my 2 connection 


man 


t ments, I supplied them with the | would like to make _ connection with 
automobile paper was the Michi- forms which I used. I continued in ee company or bank. Best reference. 
gan Avenue Trust Co., which was/|the automobile time payment busi- ee ree 





| 2 bank located on automobile row.| ness until I sold it out in 1917, at| MANAGER, sales manager, automobile 
I later became a director of that! the time I entered the government| ®8¢¢Y: Thirty years experience. Best 
| bank. The next bank was the old service in the first World War.” reference. Box 263, Automotive News, 


Detroit. 
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de The new Ford airplane engine factory, soon to be in production. The structure, 1000 feet long, 360 feet * 
wide, providing 800,000 square feet of floor space, is adjacent to the main buildings of the Ford Rouge plant 


AM BAD 


— ee ee 


‘ 





SCHEDULE 


Ford has opened the throttle wide! The Ford National 
Defense Production Program is getting into full 
swing! 


A $21,000,000 Ford airplane engine factory is rapidly 


nearing completion. Ground was broken only six, 
months ago. Production starts in high gear with an _ 


initial order for 4,236 Pratt & Whitney units. 


The Government has given the ‘‘go-ahead”’ for the 
fast construction of an $11,000,000 Ford plant to pro- 
duce bomber airframe assemblies by top-speed mass 
production methods. 


An $800,000 Ford magnesium alloy foundry, one of 
the few in the country, is already in opera- 
tion. Army reconnaissance cars—military 
vehicles of an entirely new type—are already 
rolling off special Ford assembly lines. So were 


FORD MOTOR COMPANY 





mobile field kitchen chassis for delivery to the British 
War Relief Society and bomb service trucks for the 


U.S. Army Air Corps. 


A Navy service school, built and equipped by the 
Ford Motor Company, and the first naval training 
center ever established in an industrial plant, is train- 
ing men now. An aircraft apprentice school will be in 
operation soon. Other National Defense activities are 
being planned. 


As Henry Ford recently said, ‘‘During this crisis, 

our organization wants to do everything possible to 
help America and the President.”’ 
Despite our many and diverse National 
Defense activities, the normal production 
schedules of the Ford Motor Company have 
been maintained. 
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